






 161



 162



 163



 164



 165



 166



 167

 



 168

 
 

 
 
 

Department of Marketing 
August 29, 2006 

 
 

Last week a survey was mailed to you seeking your executive input with respect to business process 
impacts on product innovation strategies.   
 
If you have already completed and returned the survey, please accept my sincere thanks and 
gratitude.  If you have not, I would very much appreciate if you can do so as soon as possible.  My 
research will fail without input from industry leaders such as yourself. 
 
If you did not receive a survey or if it was misplaced, please contact me at jtinoco@bus.ucf.edu.  I will 
send another to you immediately. 
 
Sincerely, 
           
 
 
 
Janet K. Tinoco 
Doctoral Candidate 
Department of Marketing, UCF 

 
College of Business Administration 

P.O. Box 161400 • Orlando, FL 32816-1400 • 
 FAX (407) 823-3891 

 

mailto:jtinoco@bus.ucf.edu
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Department of Marketing 
 
 
 
 
 
September 18, 2006  
 
[RECIPIENT NAME 
RECIPIENT ADDRESS] 
 
Dear [RECIPIENT NAME], 
 
About three weeks ago I sent a letter and survey to you, asking for your participation in an academic study on 
business processes and product innovation in technology.  To the best of my knowledge, the survey has not yet been 
returned. 
 
Executives that have already responded have indicated the timeliness and value of the study to innovation. Also, this 
dissertation recently received the American Marketing Association’s Best Dissertation Proposal Award in 
technology and innovation.  I firmly believe the results are going to be very useful for manufacturers in the high 
technology arena, especially those that struggle with developing innovative products. However, I desperately need 
your response for a successful and accurate data collection effort.  
 
A few executives have written to say that the survey questions do not apply to their company or that company policy 
prevents their participation.  If either of these concerns applies to you, please contact me at the email address 
(preferred) or telephone number below as soon as possible. This information is still extremely valuable, and your 
name and firm will be deleted from the mailing list. 
 
As a doctoral student, my dissertation research is personally financed and funds are severely limited. I hope that you 
will fill out the enclosed questionnaire soon.  All of your answers are treated as completely confidential. When you 
return your survey, your name and firm will be deleted from the mailing list and you will not be contacted again!  
Although not necessary, non-disclosure agreements can be signed when requested.   
 
I look forward to hearing from you.  Please mail your completed survey in the enclosed stamped envelope or return 
it by fax to the number below.  If you have any questions or comments about this study, please contact me at 
jtinoco@bus.ucf.edu.  Thank you very much for helping me in this effort. 
 
Sincerely, 
 
 
 
Janet K. Tinoco 
Doctoral Candidate in Marketing 
University of Central Florida 
College of Business Administration 
 

 College of Business Administration 
4000 Central Florida Blvd. • Orlando, FL 32816-1400 • (407) 758-7394 (Cell) • FAX (407) 823-3891 

An Equal Opportunity and Affirmative Action Institution 
 

mailto:jtinoco@bus.ucf.edu
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