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Figure 14. Solo Dwellers Motivation vs. Others
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Figure 16. Solo Dwellers Loyalty vs Others
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An interesting feature within this segment is the presence of the “Solo
Dwellers”. “Solo Dwellers” reference the current demographic shift that is
taken place since the Baby Boom depicting the increasing number of people
living alone.* An overriding feature of these people is that they choose to live
alone. One in every three female respondents turned out to be “Solo
Dwellers”. Eighty-one percent of these females came to Curacao specifically to
attend the festival. They stayed slightly longer on the island (on average 7.8
nights) compared to the overall average stay of 7.4 nights on the island. Female
“Solo Dwellers” are predominantly first timers to Curagao (74%) and to the
festival (68%). These contemporary singletons or “Solo Dwellers” are event-
attenders and are in need of opportunities to meet other people. This is one of
the main reasons for the growing trend in eventfulness and festivals.” This
group of solo dwellers could become a significant segment in patronizing the
festival in the future and represents a prosperous economic potential for the
island see figures 14-16).

" In the United States fifty percent of the population is single and one of every seven
adults lives alone. See Klinenberg (2010), ibid.
1 See, for example, Richards (2010), ibid.
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“THE
SPENDING AT
HOTELS
INCREASED
FROM US$184
TO US$515
PER TRIP PER
TOURIST”
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AT TENDEES
SPENDING
BEHAVIOR

The total spending per tourist per day was US$299. Compared to 2010, when
the spending per tourist per day was US$121, spending per tourist increased a
whopping 146%. This incredible increase in spending behavior attests to the
increasingly emotional benefits that attendees are accruing from the CNSJF
(see previous section on perceived value). Hotels on the island are the clear
beneficiaries of this increased spending. The spending at hotels increased from
USS$184 per tourist to US$515, which means an increase of 180%. The ‘Other’
category, which includes shopping and touring on the island, was the other
large beneficiary. This means that the festival has been able to attract
attendees who have garnered a curiosity in visiting the island and instilled a
willingness to spend while on the island. Finally, the quality of the festival
product is reflected in the increase in the spending on tickets for attending the
festival. Spending on tickets increased from US$219 to US$342 per tourist per
trip. This increase in spending of 56% is an indication that more tourists are
enjoying the two night performances rather than only one night. Figure 17
states the tourists’ spending per day from 2010 — 2012, and Table 11 reveals
the tourists’ spending by category from 2010 — 2012.

The significant increase in spending per tourist per day seems to have casted an
onerous effect on the festival. Concerns were levied that hotels were charging
excessive prices during the festival putting the viability of the festival in
jeopardy. Anecdotal evidence suggests that prices especially in the area of the
festival appeared excessive. In allegedly taken a pure business stance, guided
by demand and supply in a pervasive seasonality context, the hotel sector on
the island seems only guided by short-term and narrow interests. This
positioning may affect the long-term perspective that is a crucial ingredient in
enhancing the attractiveness and image of a destination through music
festivals.
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Figure 17. Tourists' Spending Per Trip 2012, 2011, and 2010
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Table 11. Tourists' Spending per Trip 2012, 2011, and 2010, in US$

2012 vs. 2012 vs.

Spending Category 2012 2011 2010

2011 2010

Tickets $342 $333 $219 3% 56%

Hotel(F&B) $515 $393 $184 31% 180%
F&B $164 $168 S64 -2% 158%
Car Rental $138 $139 $39 -1% 254%
Other $442 $358 $34 24% 1183%
Nightlife $115 $101 $24 14% 390%
Gasoline $43 $75 S8 -43% 432%
Taxi $43 $62 S5 -31% 744%
Music CDs $12 $36 S1 -66% 1345%
CNSJF Souvenirs $23 $52 S5 -56% 374%
Total Per Trip $1,837 $1,717 $582 7% 216%
Total Per Day $299 $234 $121 28% 146%
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“FOUR TYPES
OF DIRECT
EXPENDITURES
ARE
DISCERNED IN
THE CASE OF
THE
FESTIVAL”
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THE ECONOMIC
IMPACT OF THE
CNSJF

The last item that the report considers is the economic contribution of the
festival. The report already pointed out that the festival outperformed the
previous edition in four cardinal areas: consolidating and fostering loyalty,
achievement of presence of high customer value, satisfying the attendees’
sensory experience, and the emergence of three new segments. The economic
impact analysis for the CNSJF was based on the I-O model calibrated in the
Tourism Economic Impact 2007-2008 Report.'®

While contributing to the local quality of life, festivals and events are an
economic generator that may leverage a significant amount of spending by
their attendees. For example, visitors to a festival may first eat at a local
restaurant, fill up their car with gas, pay for parking, buy souvenirs, or even
spend the night at a local hotel. Thus, the impact of a festival trickles down to
many sectors of the local economy, and in turn, to residents and business
owners. It is important to quantify the economic impacts of a festival or event.
The economic contribution of a festival is an estimate of the change in
economic activity that results from spending by tourists who come from
outside the community to attend the event. It represents incremental spending
above and beyond what would be expected in the community if the event was
not held. It is the change in sales, income, and jobs in businesses or agencies
that receive event attendees’ spending directly or indirectly.

Four types of direct expenditures are discerned in the case of the festival. First,
the expenditures related to the organization of the festival are analyzed. Only
those expenditures consigned on the island are considered, as the potential to
generate additional economic activity only arises when demand is met locally.
The direct expenditures related to this rubric amounted to US$1.1 million. The
second set of expenditures is related to those spent by residents attending the
festival. Their total direct spending equals to USS$2.27 million. The third type of
expenditure concerns the spending of the tourists whose main purpose for
visiting Curacao was to attend the festival. This category spent a total of US$6.8
million while on the island. Finally, the last category of spenders is related to

16 See Croes, R., Rivera, M. and Semrad, K. (2010). Curagao Tourism Economic Impact 2007-2008,
prepared for the Curagao Tourist Board, DPITS, Orlando, September 15.
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those tourists whose main purpose for visiting Curagao was not attending the
festival. This category spent a total of US$229,000.

The total amount of direct spending, which is the result of the summation of
the spending of these four groups amounted to US$10.8 million. From this
amount, a leakage factor of 30.8% was considered, similar to previous editions
of the festival."” The expenses related to the montage of the CNSJF generated
an additional US$614,000 for a total of USS1.7 million. This means that this
rubric generated a multiplier effect of 1.7. In addition, 42 jobs were created.
The group of residents generated an additional US$2.5 million for a multiplier
of 1.93 and created 139 additional jobs, while the tourists whose main purpose
was to attend the festival had a total contribution of USS$5.5 million and a
multiplier of 1.81. A total of 372 jobs were created as part of the economic
contribution of this group of tourists. The last group of tourists generated an
additional US$214,000 for a total contribution of US$442,000 and 11 jobs. The
multiplier of this latter group is 1.94.

The total economic contribution of the CNSJF to the economy was
US$19,583,992. This total contribution exceeded the economic contribution of
last year by USS$3.3 million or 20.3%. This includes the direct impact of
US$10,750,381 from the organizer, the “committed attendees”, local residents,
and other tourists. The total indirect impact was US$8,833,611 for a multiplier
effect of 1.82. In comparison to last year, the total direct effect demonstrates a
27.2 percent increase.

Sixty—three percent of the total impact of the event is attributed to the
participation of tourists (“committed attendees”). The ripple effect from their
spending has a positive impact that not only generates inter-sectoral linkages,
but also creates new jobs. This is a remarkable achievement for the organizer.
This music festival has become a significant draw for the hospitality industry on
the island. The CTB, for example, stated that all hotels on the island were sold
out during the event. The CNSJF has clearly become a significant powerhouse
for the local economy.

The second largest contributor to the financial success of the event was the
local community. Their economic participation in the festival accounted for
26.3 percent of the overall impact. As for the other tourists that participated,
their contributions only reflected tickets sales and represented 2.3 percent of
total impact.

Finally, the contributions from the event organizer totaled 8.7 percent of the
overall impact. For an event that is funded exclusively with private funds,
rather than with major sponsors and without government subsidy, it represents

Y The leakage fraction was drawn from the Tourism Satellite Accounts from the World
Travel and Tourism Council (WTTC) that provide data on the direct and indirect effects
of tourism spending in the Caribbean. See, WTTC (2007). Caribbean, Navigating the Path
Ahead, London.
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a major commitment to the development of tourism on the island and
showcases the potential distributional effect from their internal activities.

It is important to point out that the total economic contribution of the festival
only reflects the business sales resulting from the total expenditures related to
the festival. How the festival affects household spending and businesses
income is not considered in this report due to the lack of information regarding
the final demand in the use and make tables for Curacao. Were these induced
effects included in considering the total economic impact of the festival, the
contribution to the local economy would increase significantly. From this
perspective the report is an underestimation of the total economic
contribution of the festival. In addition, the economic value stemming from the
effects of repeat patronage, recommendation, and positive word-of-mouth has
not been included in the estimation of the total economic contribution of the
festival to the island.

“FOSTERING SYNERGIES IS
CRITICAL FOR FUTURE GROWTH
OF THE FESTIVAL~
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Table 12. Economic Impact Tourists Main Purpose CNSJF

Sectors Direct Impact Indirect Impact Total Impact
Agriculture SO $356,443 $356,443
Manufacturing SO $1,294,908 $1,294,908
Utilities SO $563,707 $563,707
Construction SO $105,636 $105,636
Wholesale/Trade $1,755,496 SO $1,755,496
Hotels-Restaurants $4,174,484 $214,950 $4,389,434
Transportation $824,020 $556,624 $1,380,644
Finance S0 $1,304,221 $1,304,221
Real Estate SO $563,153 $563,153
Government SO S0 S0
Education SO $18,169 $18,169
Health SO $15,954 $15,954
Other SO $536,275 $536,275
Total $6,754,000 $5,530,040 $12,284,040
Sectors Direct Jobs Indirect Jobs Total Jobs
Agriculture 0 4 4
Manufacturing 0 48 48
Utilities 0 3 3
Construction 0 2 2
Wholesale/Trade 103 0 103
Hotels-Restaurants 104 5 109
Transportation 17 12 29
Finance 0 32 32
Real Estate 0 19 19
Government 0 0 0
Education 0 0 0
Health 0 0 0
Other 0 24 24
Total 224 148 372
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Sectors
Agriculture
Manufacturing
Utilities
Construction
Wholesale/Trade
Hotels-Restaurants
Transportation
Finance
Real Estate
Government
Education
Health
Other

Sectors
Agriculture
Manufacturing
Utilities
Construction
Wholesale/Trade
Hotels-Restaurants
Transportation
Finance
Real Estate
Government
Education
Health
Other

Total
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Table 13. Economic Impact Residents

Direct Impact Indirect Impact Total Impact

$0 $206,605 $206,605

$0 $648,370 $648,370

$0 $277,347 $277,347

50 $50,347 $50,347

$179,496 $0 $179,496
$2,476,475 $84,886 $2,561,361
$68,848 $188,631 $257,478

$0 $575,072 $575,072

$0 $214,793 $214,793

$0 $0 $0

S0 $6,726 $6,726

S0 $5,074 $5,074

$0 $218,208 $218,208
$2,724,818 $2,476,058 $5,200,876
Direct Jobs Indirect Jobs Total Jobs

0 2 2

0 24 24

0 1 1

0 1 1

11 0 11

61 2 64

1 4 5

0 14 14

0 7 7

0 0 0

0 0 0

0 0 0

0 10 10

73 66 139
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Table 14. Economic Impact Other Tourists

Sectors Direct Impact Indirect Impact Total Impact
Agriculture SO $18,964 $18,964
Manufacturing SO $57,697 $57,697
Utilities SO $24,510 $24,510
Construction SO $4,413 $4,413
Wholesale/Trade SO SO S0
Hotels-Restaurants $228,360 $7,049 $235,409
Transportation SO $14,876 $14,876
Finance SO $49,443 $49,443
Real Estate SO $17,615 $17,615
Government SO SO SO
Education SO $549 $549
Health SO $387 $387
Other S0 $18,415 $18,415
$228,360 $213,918 $442,278
Sectors Direct Jobs Indirect Jobs Total Jobs
Agriculture 0 0 0
Manufacturing 0 2 2
Utilities 0 0 0
Construction 0 0 0
Wholesale/Trade 0 0 0
Hotels-Restaurants 6 0 6
Transportation 0 0 0
Finance 0 1 1
Real Estate 0 1 1
Government 0 0 0
Education 0 0 0
Health 0 0 0
Other 0 1 1
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Table 15. Economic Impact CNSJF Organizers

Sectors Direct Impact Indirect Impact Total Impact
Agriculture SO $32,500 $32,500
Manufacturing SO $202,759 $202,759
Utilities SO $25,217 $25,217
Construction $599,153 $19,996 $619,149
Wholesale/Trade $70,062 SO $70,062
Hotels-Restaurants $93,475 $21,939 $115,415
Transportation $249,372 $67,663 $317,035
Finance SO $116,245 $116,245
Real Estate $31,140 $68,562 $99,702
Government SO SO SO
Education SO $2,400 $2,400
Health S0 $1,666 $1,666

Other S0 $54,648 $54,648

$1,043,203 $613,596 $1,656,798

Sectors Direct Jobs Indirect Jobs Total Jobs
Agriculture 0 0 0
Manufacturing 0 8 8
Utilities 0 0 0
Construction 12 0 12
Wholesale/Trade 4 0 4
Hotels-Restaurants 2 1 3
Transportation 5 1 7
Finance 0 3 3
Real Estate 1 2 3
Government 0 0 0
Education 0 0 0
Health 0 0 0
Other 0 2 2
Total 24 18 42
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Table 16. Total Economic Impact Summary All

Sectors Direct Impact Indirect Impact Total Impact
Agriculture SO $614,512 $614,512
Manufacturing SO $2,203,735 $2,203,735
Utilities SO $890,781 $890,781
Construction $599,153 $180,392 $779,545
Wholesale/Trade $2,005,054 SO $2,005,054
Hotels-Restaurants $6,972,794 $328,824 $7,301,619
Transportation $1,142,240 $827,793 $1,970,033
Finance SO $2,044,980 $2,044,980
Real Estate $31,140 $864,123 $895,263
Government SO SO SO
Education SO $27,844 $27,844
Health SO $23,082 $23,082
Other SO $827,546 $827,546
$10,750,381 $8,833,611 $19,583,992
Sectors Direct Jobs Indirect Jobs Total Jobs
Agriculture 0 7 7
Manufacturing 0 82 82
Utilities 0 4 4
Construction 12 4 15
Wholesale/Trade 118 0 118
Hotels-Restaurants 173 8 181
Transportation 24 17 41
Finance 0 50 50
Real Estate 1 29 30
Government 0 0 0
Education 0 0 0
Health 0 1 1
Other 0 36 36
Total 328 238 565
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CONCLUSIONS

The achievements of the CNSJF over the past three years are unprecedented.
The CNSJF has not only become the signature event in Curagao, but has also
become a coveted production by any international destinations. The resilience
of the festival lies in its organizational structure and commitment to high
quality standards. Unlike most festivals in the world, the CNSJF is exclusively
funded by private money. The festival has persevered as an enticing activity
that continues to attract a desirable market segment (i.e. very prosperous and
loyal attendee base) rarely found in other international festivals. The loyalty of
CNSJF attendees has intensified significantly during a three-year span.

The total number of attendees to the festival, increasing from 10,000 in the
first year to 22,000 in the third year, which is a net gain of 120%, echoes such
loyalty. More tourists than ever before are visiting the festival on multiple
nights and more tourists whose main purpose is simply to visit the island are
becoming attendees of the festival compared to the past. The experience
gathered at the festival is becoming memorable, and the value perception of
attendees has increased significantly over the years. Tourists are buying their
tickets much more in advance (e.g. nearly 75% of the tickets had already been
sold three months prior to the festival), and nearly four out of ten international
attendees had attended the festival in the past. Similarly, residents have
become very loyal to the festival. Nearly eight out of ten have participated in
the festival before. The festival has become a source of pride to the extent that
residents are sharing their pride to international reporters.

The spending of the tourists patronizing the festival has increased
momentously. For example, the spending per trip per tourist has increased
more than 146% compared to the first year that the CNSJF was executed. This
is a testament of the increase in value that the CNSJF has gained in just three
years. This increase in value manifested through the spending behavior of the
tourists who attend CNSJF has hugely benefited the tourist industry on the
island. The hotel sector has benefited the most from the increased spending.
The hotel sector experienced a 180% increase in the amount that tourists spent
in lodging. Other sectors in the economy such as the restaurant, shopping and
finance sectors have also benefited from this increased tourist spending. This
seemingly implies that tourists who attend the CNSJF are venturing beyond
their attendance at the festival by engaging in a variety of different activities
while on the island. The total economic contribution of the 2012 edition of the
festival was nearly USS20 million.

The festival was also able to attract some new segments to the islands. The
Hispanic group is showing an increased interest in the festival and an
opportunity exists to more effectively tap this newly emerged market segment.
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The segment of “Island Hoppers” (i.e. non-Dutch Caribbean islands) is another
separate segment and has demonstrated the most excitement and highest
satisfaction with the festival compared to the two other market segments that
is reported, i.e., Dutch-Caribbean and U.S.-Hispanic. The Island Hoppers are
predominantly first timers to the festival and have reported the highest
likelihood in all five dimensions of loyalty compared to the Dutch-Caribbean
segment. The last group that merits special mention is the solo female
dwellers. This segment represents huge potential for the further expansion of
the festival.

The festival, however, seems to have reached its peak in terms of fomenting
further international demand. This peak is an outcome of the supply
constraints present in the Curagao tourism industry, such as the limited
amount of hotel rooms and flights to the island. These supply constraints are
already propagating some onerous effects, such as the pricing strategy of the
hotels based on a very short-term and narrow business perspective. Employing
only demand and supply considerations in pricing strategy seems geared to
reap all of the business benefits possible in a high demand season context - a
high demand season that is ushered by the CNSJF.

Thus, the CNSJF converts a relatively low season that is featured in the weeks
prior to the festival to a high season for the hotel sector. However, the
seemingly lack of support from the hotel sector for the CNSJF reflects an apathy
towards what the festival represents for the hotel sector and the tourism
industry. The apathy from the hotel sector functions from a narrow and short-
term perspective that does not view festivals as major catalysts in driving
tourism business. This means that potential excessive room rates may be
counterproductive, because hotels may not demonstrate the same level of high
quality as the festival, thereby inducing a feeling to the international attendees
of being cheated on the aggregate and augmented tourism product of Curacgao.

It appears that the vision of the organizer is not being completely shared or
understood by the hotel sector. The disconnect between the festival and the
hotel sector is not only manifested in the pricing strategy, but also has been
experienced in the support of the festival. Anecdotal evidence reveals that
hotels were not sharing information regarding the festival with tourists, which
felt like an omission in supporting the festival. This lack of support was also
experienced from other suppliers of the industry such as the car rental sector.
The guest was never made to feel excited about their visit to Curagao to attend
the festival; rather, it seemed like the festival was a non-event for these
suppliers. These were clearly missed opportunities for showcasing the festival
to international guests. The disjoint and apathy towards the festival could also
signal a general sense of mismatch between the quality experience of the
tourists at the festival and another kind of service and level of attention beyond
the perimeters of the festival.
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The supply constraints present some important challenges to the organizer.
The success of the festival is inducing greater loyalty, while the supply
constraints are limiting its further growth. The predicted increase in loyalty
would mean that more attendees will be repeaters than first timers, which
means that the organizer will be confronted with a potential attitude of
attendees who could take all the great quality surrounding the festival for
granted. Therefore, an important shift in the marketing and planning strategy
of the organizer’s efforts should be geared towards experiential orientation of
the product to establish a “wowing” factor for the festival attendees.

Making the transition in marketing and organization from searching for clients
to sustaining and securing repeaters is easier said than done. The focus should
be for the attendee to get a sense of ownership of the festival. In other words,
the festival should provide more opportunities for attendees to take a piece of
the festival with them when returning home. This means not only providing
more memorabilia of the festival, but also allowing the attendees to participate
in creating memories. For example, at the gate, the attendee could be asked by
the greeter at the gate to “like” the festival on a social media platform (i.e.
Facebook) on the tourist’s smartphone (i.e. iPhone). The social media platform
should be exploited to its fullest capacity. Bonding with the attendee beyond
the days of the festival also becomes important in generating excitement and
anticipation for next year’s festival. The CNSJF should be in the mind of the
loyal attendee all year long.

The CNSJF has accomplished a remarkable success in just three years.
Maintaining the huge success could become a major challenge in the context of
the alluded supply constraints, the disconnect with other sectors, and the
enormous required creativity in continuously wowing and nurturing the
growing market of repeat attendees. Only if the tourist sectors and other
sectors understand the enormous potential of this festival to the island, will the
further viability of the CNSJF be secured.

“...AN ACHIEVEMENT ONLY MADE
POSSIBLE THROUGH INTENSE AND FRUITFUL
COOPERATION BETWEEN ALL SECTORS OF

OUR ECONOMY,
EACH HAVING THEIR DIFFERENT INTERESTS
AND BACKGROUND”

G. Elias
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ANNEX

Annex Table 1. Performance and Loyalty

. Encourage
Intention to Good . . .
. Family & First Choice Recommend
Performance Indicators Come Back References i
Friends
t Beta

See the events 0.27 3.31* 0.12 1.52 0.16 1.86 0.11 1.34 0.20 2.44*
Necessary seating facilities -0.13 -198 -0.02 -033 -0.08 -1.21 0.02 0.28 -0.02  -0.36
Clean grounds & comfort 0.09 1.20 0.15 1.97* 0.09 1.08 -0.03 -031 0.11 1.38
Limits crowding/congestion 0.07 0.98 0.02 0.31 0.05 0.67 0.00 -0.03 0.05 0.66
Good parking access -0.08 -1.20 -0.10 -148 -0.07 -1.01 o0.04 0.55 -0.09 -1.32
Security 0.15 1.98 0.19 2.48* 0.12 1.51 0.24 2.90* 0.16 2.04
Enough toilets 0.08 1.21 0.01 0.07 0.12 1.60 0.03 0.46 0.08 1.08
Range of food and beverage -0.10 -1.17 0.02 0.22 0.00 -0.04 -0.02 -0.26 -0.06 -0.75
Good sound quality 0.16 1.67 0.03 0.27 0.09 0.96 0.12 1.24 0.20 2.05*
Volume of the music 0.05 0.60 0.18 2.15* 0.06 0.70 0.02 0.26 -0.07 -0.84
R? 0.27 0.26 0.21 0.20 0.23
F Statistics 11.44 11.11 8.35 7.85 9.31
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Annex Table 2. Perceived Value 2012 vs. 2011

2012 2011 Difference
Descriptive Statistics Sig. (2- Mean
tailed) Difference
The transportation access to the festival was convenient 5.99 5.77 2.993 .003 .224
The festival offered adequate shopping facilities 5.82 4.98 11.422 .000 .843
The festival offered reliable service 6.21 5.91 5.285 .000 297
The festival was neat and clean 6.34 6.14 3.820 .000 .199
The festival staff was willing to help 6.32 6.17 2.975 .003 .154
The festival performances were on time 6.05 6.25 -2.977 .003 -.204
The festival staff was courteous and polite 6.31 6.25 1.104 .270 .060
The festival was safe and secure 6.35 6.20 2.658 .008 146
The festival’s entry price was better than expected 5.62 5.42 2.334 .020 .199
The festival’s food price was better than expected 5.56 5.24 3.711 .000 322
The price of goods at the festival was better than expected 5.63 5.46 2.037 .042 172
The festival was worth the money | spent on it 6.21 6.14 1.345 .180 .075
The festival was worth the effort | spent on it 6.32 6.24 1.621 .106 .084
The festival was worth the time | spent on it 6.39 6.30 1.778 .076 .085
The festival provides great ambience 6.41 6.30 2.412 .016 111
The festival had attractive stages 6.41 6.26 3.502 .001 151
The festival’s event program and the schedule was nicely organized 6.37 6.23 3.036 .003 144
The festival was enjoyable 6.51 6.35 4.054 .000 .160
| am delighted to participate as an attendee at the Curagao North Sea 6.38 6.13 5.070 .000 .247
Jazz Festival
The festival was relaxing 6.31 6.19 2.267 .024 123
Participating in the festival made me feel excited 6.21 5.97 3.981 .000 .236
The festival helps me to enrich my knowledge of Curagao 5.71 5.48 2.577 .010 .228
This festival is an opportunity for making friends 5.81 5.38 5.363 .000 429
| identify myself with the Curagao North Sea Jazz Festival 5.89 5.46 5.720 .000 431
The festival contributes to my well-being 5.92 5.69 3.102 .002 233
The festival allows me to share time with people from various 5.98 5.61 4.891 .000 .367
backgrounds
The festival represents the folklore/culture of the people from 5.54 5.17 3.852 .000 .369
Curagao
Future generations should have the right to enjoy this festival 6.43 6.25 3.550 .000 177
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Annex Table 3. Motivation by Cluster

Std.

Motivation by Cluster Mean L. F-statistic  Sig. Difference
Deviation

T N T T N

Dutch Caribbean 5.29 1.69

Jazz music is the motive US-Hispanic * 5.36 1.91 3.9 (p<.05) 1 and 3 (p< .05)
Island Hopper ® 5.99 1.42
Dutch Caribbean ™ 5.72 1.52

This year’s artists have a special . .

¥ P US-Hispanic ? 6.20 1.05 9.6 (p<.001)  land3(p<.05)

appeal to me @)

Island Hopper 6.55 0.74

Annex Table 4. Loyalty by Cluster

Loyalty by Cluster S,td'_ F-statistic  Sig. Difference
Deviation

Dutch Caribbean " 6.10 1.325

Intention of coming back Us-Hispanic 6.27 1.070 52(p<.05)  1and3(p<.05)
Island Hopper ® 6.65 757
Dutch Caribbean " 6.29 1.204

Good references US-Hispanic 6.47 1.054 3.3 (p<.05) 1 and 3 (p< .05)
Island Hopper ® 6.70 .630
Dutch Caribbean 6.22 1.261

::::Srage my family and s pispanic @ 6.36 923 55(p<.05)  1and3 (p<.05)
Island Hopper ® 6.73 .599
Dutch Caribbean ™ 5.75 1.536

First choice next year US-Hispanic 6.18 1.177 4.5 (p<.05) 1 and 3 (p< .05)
Island Hopper @) 6.38 1.101
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Annex Table 5. Perceived Value by Cluster

Std.

Value by Cluster Mean L. F-statistic Sig. Difference
Deviation

Represents the
folklore/culture

Staff was willing to help

Safe and secure

Food price was better
than expected

Worth the money

Worth the time

Great ambience

Feel excited

Enrich my knowledge of
Curagao

Opportunity for making
friends

Identify  myself  with
CNSJF

Contributes to my well-
being

Time with people from
various backgrounds

Reliable service

Dutch Caribbean 5.08 1.949
US-Hispanic 5.40 1.860 5.8 (p<.05) 1 and 3 (p< .05)
Island Hopper ® 6.07 1.561
Dutch Caribbean 6.15 1.096
US-Hispanic 6.18 1.167 3.1(p<.05) 1 and 3 (p< .05)
Island Hopper ®) 6.57 .696
Dutch Caribbean 6.29 .993
US-Hispanic 6.07 1.334 4.1 (p<.05) 1and 3 (p< .05)
Island Hopper 6.60 730
Dutch Caribbean 5.12 1.641
US-Hispanic 5.58 1.546 3.2 (p<.05) 1 and 3 (p<.05)
Island Hopper 5.78 1.643
Dutch Caribbean 5.92 1.382
US-Hispanic 6.14 1.025 3.7 (p<.05) 1and 3 (p< .05)
Island Hopper =2 6.41 .819
Dutch Caribbean 6.19 1.126
US-Hispanic 6.30 933 3.1 (p<.05) 1 and 3 (p<.05)
Island Hopper =2 6.56 .659
Dutch Caribbean 6.27 .990
US-Hispanic 6.35 855 3.1 (p<.05) 1 and 3 (p< .05)
Island Hopper =2 6.60 .613
Dutch Caribbean ! 6.01 1.062
. @ 1and 3 (p<.05); 2and 3
US-Hispanic 6.05 1.285 4.7 (p<.05) (p< .05)
Island Hopper @ 6.50 .825 pe-
Dutch Caribbean 5.36 1.586
. @ 1and 3 (p<.05); 2and 3
US-Hispanic 5.40 1.791 5.7 (p<.05) (p< .05)
Island Hopper @ 6.16 1.442 pe-
Dutch Caribbean " 5.52 1.435
. ) 1and 3 (p<.05); 2and 3
US-Hispanic 5.58 1.614 6.1 (p<.05) (p< .05)
Island Hopper @ 6.26 1.261 pe-
Dutch Caribbean ™ 5.64 1.378
. . @ 1and 3 (p<.05);2and 3
US-Hispanic 5.68 1.597 5.3 (p<.05) (p< .05)
Island Hopper @ 6.30 1.148 pe-
Dutch Caribbean ! 5.73 1.397
. @ 1and 3 (p<.05);2and3
US-Hispanic 5.61 1.612 4.5 (p<.05) (p< .05)
Island Hopper ©® 6.28 1.239 pe-
Dutch Caribbean ¥ 5.70 1.351
. @ 1and 3 (p<.05);2and3
US-Hispanic 5.73 1.543 7.0 (p<.05) (p< .05)
Island Hopper ©® 6.42 1.049 pe-
Dutch Caribbean ¥ 6.03 1.113
. @ 1and 3 (p<.05);2and3
US-Hispanic 6.11 1.012 5.4 (p <.05) (p< .05)
Island Hopper ©® 6.51 .739 pe-
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Annex Table 6. Performance, Quality and Satisfaction by Cluster

Performance, Quality and Satisfaction by Cluster Mean Std. Deviation F-statistic Sig. Difference

Dutch Caribbean 5.96 1.204
::e“n'fi; :rr;dde::mf"rt US-Hispanic 6.29 967 3.3 (p<.05) 1 and 3 (p<.05)
Island Hopper & 6.38 .909
Dutch Caribbean " 5.96 1.283
Enough toilets Us-Hispanic % 6.07 1.346 3.6 (p<.05) 1 and 3 (p< .05)
Island Hopper & 6.45 .897
Dutch Caribbean ! 6.15 .995
Volume of the music is . .2
appropriate US-Hispanic 6.32 1.029 3.9 (p<.05) 1 and 3 (p<.05)
Island Hopper ) 6.56 .663
Dutch Caribbean ¥ 6.15 1.050
Overall quality of Us-Hispanic @ 621 200 6.6 (p<.05) 1and 3 (p<.05); 2 and 3
services island Hopper 6ol o1 (p< .05)
Dutch Caribbean " 6.10 1.145
Overall satisfaction Us-Hispanic 6.28 774 5.8 (p<.05) 1 and 3 (p<.05)
Island Hopper & 6.60 748
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