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Seaworld's Profits Drop 84% After Blackfish Documentary
TIME - Aug 6, 2015

Consumers are still turning their backs on SeaWorld. The embattled marine life

theme park company reported steep drops in profits and ...

SeaWorld Is Spending $10 Million To Make You Forget About "Blackfish”
Fast Company - Aug 5, 2015

In response, SeaWorld is doubling down on its message and ... Blackfish, which

Initially screened at Sundance in 2013, focused on the killing ... $

Attendance is up at SeaWorld. |s the worst over?
CNNMoney - May 8, 2018 \m

SeaWorld has struggled for the past few years after the "Blackfish” documentary
aired in theaters and on CNN in 2013. "Blackfish" showed the ... E

Research Question & Procedure

How has SeaWorld Orlando redefined
themselves as an organization, post-
crises through collaboration and
partnerships with local organizations?

L i o
Semi-structured interviews with
representatives from Sea\World Orlando’s
partner organizations & a market analysis
of SeaWorld Orlando’s business metrics
from February 2010 to December 2018.
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