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Featured product: SAGE Knowledge & SAGE Research Methods

UCF Libraries received a Technology Fee to acquire SAGE Research Methods and SAGE Knowledge,
which include scholarly monographs, reference works, handbooks, series, professional development
titles, dictionaries, encyclopedias, the entire Little Green Book (quantitative research) and Little Blue
Book (qualitative research) series, newly commissioned videos, and other major works.
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Choose from the "Show content” menu to display related content here.

With SAGE Research Methods,
faculty and students can explore
methods and concepts to help
them design research projects,
understand particular research
methods, conduct research, and
report their findings. Since SAGE
Research Methods focuses on
methodology rather than
disciplines, it can be used across
various subject areas in the social
science, health sciences, and more.

In SAGE Knowledge, UCF Libraries has perpetual rights to 2,500 scholarly monographs in the social

sciences, including business and management.

Taylor & Francis journals. Did you know that our Taylor & Francis subscription includes
over 230 journals covering Economics, Finance, Business & Industry?

See http://www.tandfonline.com/ to browse title lists, sign up for alerts and RSS feeds, or read

helpful hints for getting published by T&F.
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Selecting textbooks for Fall? Consider using Springer eBooks

Springer is a major publisher of academic and professional books and series. Their eBooks are suitable for
research, study, course projects, and textbooks. The UCF Library has perpetual rights and online access to:

e Springer books published in English between 2005 and 2014 (over 16,000 volumes)
e Springer’s major book series, including the well-known Lecture Notes Series, published 1997 to 2014

are available to all UCF students, faculty and staff anywhere, anytime. Because Springer

eBooks are in PDF format, students can print, e-mail, and download entire chapters and books to read off-
line on a cell phone, eBook reader (such as Kindle), laptop, or any computer. Many of the titles are
suitable as textbooks and faculty may choose to replace or supplement their main textbooks with Springer
eBooks. There is no limit on the number of people who can open Springer eBooks at one time, and any fair
use of the content for educational purposes is allowed, including embedding the content in Canvas.
Students that prefer print may order a rapid-print copy of any of the Springer titles ,which will be bound and
shipped to their address for $25. This convenient resource is an excellent way for faculty and students to
contribute to the teaching and research mission of UCF without purchasing textbooks.

Add Accessible Content to your Canvas Courses

Videos. UCF Libraries owns streaming videos from two different providers—FMG and Alexander
Street Press. Each video is accompanied by a full transcript that highlights the text as it’s spoken.
You may embed or provide links to these videos (or do-it-yourself video clips) in Canvas . For more
information see http://guides.ucf.edu/facultystreaming

eBooks. The library has purchased several eBook packages. Most of them are available as PDF or
ePub formats, which both work with JAWS and other screen-reading software. If you wish to assign
one as class reading, Springer and Business Expert Press allow downloading the full book as a PDF
and unlimited simultaneous users; contact me with DRM inquiries or questions about other titles.

Vendors’ training materials.

Many databases UCF libraries subscribes to
provide online tutorials, YouTube channels,
informational pamphlets, or quick reference
cards. For example, PsycINFO is a useful
resource for scholars researching marketing
topics, such as audiences, e-commerce, and
brand loyalty. APA created Topic Guides (see
inset), demonstrating sample searches and
recommended Index Terms. You can print
these off the website, or call and I'd be happy
to bring some to your office.

Marketing & Advertising Resources PsycINFO
in PsycINFO

Topics in PsycINFO of Relevance to Marketing & Advertising

PsycINFO is a research database published by the American Psychological Association.
Marketing and advertising professionals can use it to learn more about topics such as
consumer behavior, product design, and perceptions of advertising.

Sample Searches in Marketing & Advertising

Scenario: An e-commerce manager would like to learn more about what makes an online
shopping experience satisfying.

Search: Flectronic Retailing AND Consumer Satisfaction

Results: Articles on return shipping policies, customer retention strategies, and
measurements of online service quality.

Scenario: An advertising executive would like to know more about how advertising impacts
brand loyalties among consumers in their 20s and 30s.

Search: Advertising AND Brand Preferences, use the Age Group limiter to select Young
Adulthood (18 to 29 yrs) OR Thirties (30 to 39 yrs)

Results: Articles on product placements in TV and movies, the use of celebrity

endorsements, mobile advertising, and the impact of social media.

Scenario: A regional manager for a clothing chain would like to know more about how

customers’ emotions play into their shopping habits.

Search: Emotions AND (Shopping OR Retailing) KGR

Results: Articles exploring the affect of the retail environment, such as atmosphere or "“C"“’A‘ﬁg‘"“l
number of other shoppers, and consumers’ perception of pricing.
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