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ABSTRACT
One Pint at a Time is a documentary feature by Aaron Hosé, created as part of the
requirements for earning a Master of Fine Arts in Feature Film Production from the University of
Central Florida. This is the first documentary film in history to focus exclusively on the stories of
African American beermakers and brewery owners, their ties to ancient Egyptian and African
brewing traditions, and how they are trying to make their mark within the business of craft beer;
a multi-billion-dollar industry in which merely one percent of breweries are Black-owned and
operated.
Following the guidelines of UCF’s program, Aaron and his team produced the film on a
microbudget (under $70,000) level. The project spanned across four years (2017-2021) from
concept to completion. Principal production took place in Florida, Connecticut, New Orleans,
Texas, Colorado and Pennsylvania. Second unit covered additional scenes in various states
across the country and continued throughout the pandemic.
This thesis is a record of the film’s progression from development to production, postproduction, and launch of the film’s marketing phase in October of 2021.
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CHAPTER ONE: EVIDENCE OF AESTHETIC LITERACY
Filmmaker’s Statement
Craft beer has changed my life. Ever since I fell in love with craft beer in Asheville,
North Carolina in 2014, it has been a personal quest to explore as many breweries as possible,
starting with those in my own region (Central Florida). Everywhere my wife and I went, it
seemed craft breweries had this uncanny ability, unlike traditional neighborhood bars or
wineries, to bring families and friends—and their pets—together. Everyone was welcome. Not
only do craft breweries build community, but they also provide new experiences year-round.
Craft beer is synonymous with art, creativity, and adventure. No two craft breweries—or their
beers—are ever the same. There’s always a feeling of anticipation and excitement when visiting
a local brewery and drinking a beer exclusive to a particular town or region. It’s an experience
that gives you a sense of the history and character of a place and its people.
Despite my infatuation with craft beer, I could not help but notice that, oftentimes my
wife and I were the only people of color at these breweries. Occasionally, this fact would
manifest in me a slight discomfort. If others like me were out there, I could only imagine how
they might feel. After conducting some research into this industry, I realized it was dominated by
Caucasian men… from the owners to the management, down to the brewing and bar staff. Even
though I could find sporadic involvement from women and minorities, craft beer was clearly a
White Man’s terrain. A survey released in 2019 by the Brewers Association (BA)—the nation’s
largest trade group representing independent breweries, distributors, suppliers and retailers—
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showed that “88% of brewery owners responding were white and only 7% fell under the BIPOC
label, while only 1% were Black” (Lindenberger 2).
My desire to better understand the craft beer industry is the catalyst for the feature
documentary One Pint at Time. I was insistent on shifting my narrative away from that of
previous beer documentaries, most of which focused more on the minutia of recipe ingredients
than on the people behind the beer. And if there were other documentaries out there that did
focus on the brewer’s journey, they had zero ethnic representation. Therefore, I felt it was my
duty as a person of color to use my talents to shine the spotlight exclusively on the stories of
minority-owned breweries. Knowing that my film would be the first in history to do so, that is
something to be proud of.
One Pint at Time closely aligns with the type of films I have always made. Throughout
my career I have engaged in projects that educate, entertain, and inspire audiences by creating
films featuring real people whose stories uncover issues of social and cultural significance. In
Voices in the Clouds (2010), I followed one man’s discovery of his endangered indigenous
heritage in Taiwan and his subsequent journey to preserve it for future generations. Break
Through (2011), which I produced in the wake of the suicide of 18-year-old Tyler Clementi,
documents a group of passionate Theatre for Social Change students whose play exposes the
plethora of stigmas and equality-rights issues faced daily by LGBTQ youth in the United States.
In The Committee (2012), my team and I turn back the clock fifty years and provide a forum for
victims of the Johns Committee to finally share their horrific stories about being persecuted, then
expelled or fired from their university “just” for being gay or lesbian. Nine years later, I find
myself giving a voice to a group of hard-working and resilient souls within the craft beer
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community that many of us would easily overlook. After all, the prevailing misperception among
Americans is that beer originated from Europe and Black people don’t drink beer, when in fact
this could not be further from the truth… and it is this truth that I bring to fore with One Pint at
a Time.
U.S. craft beer generates hundreds of billions of dollars annually for the economy.
Among beer’s consumer base, nearly one-third identify as a minority. However, less than 1% of
the nearly 9,000 breweries in operation today are owned by African Americans. These are
alarming statistics. I hope One Pint at a Time will have a grassroots-level effect on the craft beer
industry. As an educational tool, it can be a conversation starter and help recommend ways the
industry can—and should—change. For breweries, this film can inspire them to take the actions
necessary to make their taprooms feel more welcoming for every patron, work toward a more
diverse staff, and provide equal training and advancement opportunities across the board.
Ultimately, the appeal of this film reaches beyond just beer. One Pint at a Time aims to empower
anyone in underserved communities across the country to never give up fighting for their
dreams, whether in craft beer or any other industry.

Early Influences
My earliest influences started at home in the 1980s as a Texas-born American raised on
the tiny Caribbean Island of Aruba, where I was exposed to a highly multi-cultural environment.
From kindergarten through high school, no matter the color of our skin, most of us spoke
between four to five languages fluently. Given Aruba’s status as a constituent country of the
Kingdom of the Netherlands, our core educational curriculum was offered exclusively in Dutch,
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the official language at the time. Each student was required to take English and Spanish as their
secondary and tertiary languages and had the option of adding French. The former dialect of
“Papiamento” (in English this translates to “the act of speaking”), now the island’s official
educational language, was how we communicated outside the classroom and in our daily lives.
Because of my diverse upbringing, I have always had a zest for learning about different
languages and cultures.
Throughout my youth I was infatuated with the films of Steven Spielberg, George Lucas
and Robert Zemeckis. Three of my fondest movie memories growing up were watching the
original Star Wars Trilogy (1977-1983), Indiana Jones and the Temple of Doom (1984), and
Back to the Future (1985); some on the big screen, others on TV. In hindsight, I can see why I
was inspired by those specific films. In their own way, they each tapped into my child-like
curiosity about the world beyond my own. Each film unleashed daring and majestic visions of
what was possible by using one’s imagination. A gifted but naïve farm boy (Luke Skywalker)
joins forces with a mystical knight, a cocky pilot, a giant hairy alien, and two droids to save a
princess from an evil empire while also preventing the empire’s evil lord from destroying the
galaxy. A fearless archaeologist (Indiana Jones), his sidekick, and a ballroom dancer are
catapulted from China to India and caught in a treacherous adventure as they search for a
magical stone. A high school student (Marty McFly) is accidentally sent thirty years into the past
by a time-travelling automobile designed by his eccentric scientist friend and jeopardizes his
own future existence as he encounters younger versions of his family. The adventurer inside me
yearned to be like Luke, Indiana, and Marty. As I grew older and started understanding what
movies can do, I wanted nothing more than to have the opportunity to build worlds that could set
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my imagination free; hence my fondness for the work of Spielberg, Lucas and Zemeckis, and my
dream to have a career in show business.
At first, I thought I might want to create special effects for movies and work for a
company like Amblin or Lucasfilm. This led to a university track in Computer Engineering, with
an endgame somewhere between becoming a VFX artist or animatronics designer. Though my
grades were rock-solid, something still wasn’t clicking for me as an engineering student. I was
growing bored with the ones and zeroes. During my second year of studies, I had an epiphany
after watching Norman Jewison’s romantic comedy Only You (1994). Here was a simple, yet
magical film with an important message: No single path in life is predetermined. Your true
desires can be manifested into something tangible and real by your own hands, not the writing in
the stars. This realization changed my life forever. I left the theater in tears. Before that moment,
I had never cried after watching a movie. From that day forward, I knew I wanted to give
audiences ‘that same feeling’ I had as the end credits rolled. After months of research and
skipping class while immersing myself in the oeuvres of Alfred Hitchcock, Francis Ford
Coppola, Martin Scorsese, Woody Allen, Robert Wise, Federico Fellini, Akira Kurosawa and
Zhang Yimou, among others, I decided to quit engineering school and become a filmmaker. I
had finally discovered my life’s passion.

New Influences and Self-Discovery

During my time in film school at Valencia College in Orlando, I was maturing as a
person and subsequently, as a film viewer. While I continued to admire the output from

5

Spielberg (Jurassic Park and Schindler’s List, both in 1993) and Zemeckis (Forrest Gump,
1994), I wasn’t as impressed with Lucas’s second Star Wars trilogy (1999-2005). Evidently, my
taste in movies was gradually shifting away from the cookie-cutter Hollywood fare offered at
multiplexes. I became increasingly interested in films with more gravitas, like the ones I was
finding on the shelves at my neighborhood video store and arthouse cinema. I was being
introduced to a new crop of “indie” filmmakers such as Robert Rodriguez, Steven Soderbergh,
Quentin Tarantino, David Lynch, The Coen Brothers, Michael Moore, Errol Morris, and Steve
James.
I was instantly taken with Robert Rodriguez, who I didn’t discover until the late 1990s.
By then, he had already acquired fame and fortune through his debut action film, El Mariachi
(1992), which he made for a mere $7,000 and turned into a two-million-dollar Hollywood
success story. Shortly after, he followed it up with the sequel Desperado (1995) while releasing
a best-selling memoir, “Rebel Without a Crew”, a highly insightful book chronicling how he
funded, made, sold, and distributed El Mariachi. I remember being completely dumbfounded as I
read what he was able to pull off by his lonesome as a writer-director-producer-shooter-editor.
The guy was a true risk-taker. Though his films may not be exceptionally artistic or Oscarworthy, they were entertaining. I was convinced that by following his shoestring budget model, I
too could become successful. But even if that wasn’t the case, according to Rodriguez’s TenMinute Film School, I should not waste my time gaining “movie experience” because that would
“teach me how other people make movies” (168). Instead, I needed to generate “experience in
movies” where I would “get a borrowed video camera or other recording device and record
images then manipulate those images in some kind of editing atmosphere” (168). What
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Rodriguez was effective in doing with his book was making sure his story wasn’t a pipe dream
for others. One of his major take-aways to his readers: “I think that everyone has at least a dozen
or so bad movies in them; the sooner you get them out the better off you are. And if you do it all
yourself, you'll be even more confident because there is nothing that feels better than knowing
you are completely self-sufficient and that you won't have to waste your time trying to convince
a slew of people to help you out” (168). The idea of being a hands-on, resourceful, and creative
filmmaker on a microbudget was incredibly appealing. The only missing piece of the puzzle was
finding the right story.
Since I did not fancy myself a writer, I struggled with developing an original story
worthy of turning into a film. After all, as I had learned in film school, making movies wasn’t
exactly a walk in the park. Even without money, it still takes a great deal of effort, dedication,
and time. Even with a small crew, you still needed actors and a script. Admittedly, it was
probably my introverted personality that prevented me from ever writing a fully fleshed out
screenplay. I became reliant on my filmmaker friends—those who were more outgoing than I
was—to come up with stories and was more than happy work as their cinematographer, editor,
and producer, and help bring their ideas to life on Super8mm and 16mm film. At least this way, I
had a reason to master all the equipment (cameras, lights, editing software), so when it was my
turn to direct, I would know exactly how to do everyone’s job and could delegate tasks
accordingly. This jumpstarted a period in the early 2000s when I would become enamored with
Steven Soderbergh.
Soderbergh is one the best multi-hyphenate American filmmakers working today. He
writes, directs, produces, shoots, and edits most of his films, and does them to perfection. I see
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him as someone in complete control of his stories and visions. He is very similar to Robert
Rodriguez, except more artistically refined. Soderbergh garnered an Oscar nomination for Best
Original Screenplay in 1990 for Sex, Lies, and Videotape, and two nods for Best Director in
2001; one for Erin Brockovich, the other for Traffic (he ended up winning for Traffic). He
remains one of the most meticulous and innovative filmmakers working today. But you wouldn’t
know it from the credits of his films because he insists on using pseudonyms for each credit
outside of directing. Sean Cunningham writes in his article, “Logan Lucky’ Director Steven
Soderbergh’s Many Fake Names,” that Soderbergh’s reason for doing this was to “not dilute his
name” (3). Despite Soderbergh’s efforts to share the credit wealth, there’s no hiding sustained
excellence. His cinematographer pseudonym, Peter Andrews, was nominated for an Emmy for
shooting HBO’s Behind the Candelabra (2013), while his editor pseudonym, Mary Ann Bernard,
won the editing Emmy for the same film.
Like Soderbergh, I enjoyed obsessing over most aspects of my own projects. When
coupling his approach with the microbudget mentality of Rodriguez, I could see myself making
films with a small crew without being held back by traditionally exorbitant production costs.
Through my years freelancing as a producer in the educational and corporate sectors, I had
gained experience producing, directing, shooting, and editing. The technology of the time (digital
video) made it feasible for someone like me to wear multiple hats on a film project. However,
one mystery that remained unsolved before I could call myself a filmmaker was finding my
story. Thankfully, my worries were placated by master documentarian Steve James.
James’s acclaimed 1994 documentary film Hoop Dreams was one of the very first
documentaries that truly impressed me. I had always exposed myself to fictional narratives but
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only a few documentaries, so I never quite saw myself making anything other than fiction films.
What James’ film did for me was open my eyes to the possibility of a story featuring ordinary
people overcoming extraordinary odds being equally as cinematic and captivating as its makebelieve counterpart. James, and several of his contemporaries such as Errol Morris, Michael
Moore, and Leon Gast were blurring the lines between the documentary and fiction genres with
films such as The Thin Blue Line (1988), Roger & Me (1989), and When We Were Kings (1996),
respectively. Their work was permanently reshaping the way I watched and appreciated films,
and how I might approach my own work. Another layer of my passion was being revealed to me.
My art could support a noble cause, something bigger than myself. Through documentary, I
could raise awareness of important issues and have a real hand in affecting social change and
making a difference in the lives of others. I could see myself being a “voice for the voiceless” or
a vessel for amplifying those voices that are yearning to be heard but are being ignored and
silenced. Given the right topic, I could pursue a documentary project without the need for a
completed script, actors, a great deal of money, or a large crew. My path as a documentary
filmmaker had officially been cemented.

Evolving as Filmmaker
Since the late 1990s I have created hundreds of film and video productions, ranging from
documentaries to commercials, corporate and industrial videos, educational, training, and nonprofit videos, and magazine television series. The projects within my body of work that make up
my filmography are a mix of short and feature-length documentaries I have directed, produced,
edited and shot: The Groveland Four (2003), Voices in the Clouds (2010), The Seed (2010),
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Senior Moments (2012), By Her Hand (2012), Break Through (2012), The Committee (2012),
Just About Famous (2014), The Sons of Mapes (2015), A Fresh Perspective (2019), The
Brewchurch (2020), A Break for Impact (2020), and now One Pint at a Time.
Some of my films focus on topics related to underserved and marginalized groups.
There’s also a substantial amount of social activism injected into some of the stories. In the case
of The Groveland Four, I deal with the wrongful persecution of African Americans before the
rise of the Civil Rights Movement. Voices in the Clouds covers the cultural preservation of the
indigenous tribes of Taiwan. Break Through and The Committee are exposés on the historical
injustices suffered by the LGBTQ community in Florida. By Her Hand highlights the invaluable
contributions of women in Aruba who strive to improve the socio-economic landscape of their
beloved island. My films also feature themes centered on the importance of family and the
celebration of multi-culturalism. This is especially evidenced through Senior Moments and The
Sons of Mapes, two of my most personal projects. Both films share the pride and admiration I
have for my father. One story (Senior Moments) shows him engaging in an athletic cultural
exchange in the Unites States; the other (Sons of Mapes) as a retired tennis professional reuniting
with his Latin-American college teammates and their ailing coach.
My film choices have been influenced by how closely connected they are to my diverse
youth in Aruba, and my desire to learn more about the world I inhabit—perhaps even how I can
lend a hand or two to change it for the better. I approach every project with the same amount of
drive, creativity, passion, open-mindedness, and attention to detail. I love fostering long-lasting,
personal relationships with my on-camera subjects, by making what is important to them,

10

important to me. And what I would eventually realize is how important it was to make a film that
could help change the future of the craft beer industry.

Research and Casting
Part of the early stages of a film’s creative process is knowing your target audience and
understanding what will work to attract them to see your film. When exploring potential topics
for your film, your research often consists of examining and analyzing literary sources as well as
interviewing talent for possible inclusion in your cast.
I began my graduate course work in 2017 as a non-degree seeking student. Before
officially committing to my MFA track, I needed to find a subject matter for a thesis film that
spoke to me. During my time in the Arts and Media Entrepreneurship course with Lisa Kritzer, I
was required to develop a business plan for my thesis project. The pressure was on. I spent
several weeks trying to think of an idea that would be fun and enlightening, but also something
that would further enrich me as a person and filmmaker. As the final project assignment for my
Serial Content course under Dr. Natalie Underberg-Goode, I had created a series of immigrationthemed micro-documentaries titled Other, Please Specify. This project was meant to examine
how many Americans use cultural identity to divide us and keep us locked inside our own little
“check-marked boxes.” As a proof of concept, I went around Orlando audio-interviewing
members of the Muslim, Black, and LGBTQ communities to discuss topics such as
discrimination, white privilege, and what it feels like being perceived and treated as an “Other”
in this country. My interviews were compiled, edited, and juxtaposed with various photographs
of a single inanimate object that had personal meaning to them. I exported each interview as its
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own digital story but hid each interviewee’s identity until the very end, after they had shared
their feelings. This was done to force audiences to listen closely to what was being shared and to
prevent them from immediately passing judgment on the interviewee. Given how I was telling
these stories, I felt like the project was pushing me into a new direction artistically. However, I
wasn’t convinced that I could involve enough participants to where I could mold everything into
a long-form documentary. These stories would be most effective if combined into a photography
or experimental video exhibit or, at most, a ten-to-fifteen-minute documentary, not a feature.
Sadly, it was back to the drawing board for me.
My favorite weekly after-class activity was to visit some of the local breweries that were
on my way home; the closest one being The Broken Cauldron taproom. This space was a
partnership between two microbreweries, Broken Strings Brewing, and Black Cauldron Brewing
Company. When I visited the taproom, I was either tended to by Ken, a reserved but
friendly middle-aged man, or Jeanna, a confident, spirited woman. Ken and Jeanna were married
and the owners of the Black Cauldron half of the taproom. They had been avid homebrewers for
several years before making the gradual transition to professional brewing. Because of the
massive financial commitment required to start a brewing facility, they had to find a business
partner, which they did in the Broken Strings side of the operation.
The more time I spent drinking beer with Ken and Jeanna, the more the idea for a
documentary started to take shape. Before long, we were swapping stories about being the only
“Others” in taprooms and how much craft beer was dominated by “white dudes with beards”
(their business partner Charles was one of these). When I researched the remaining breweries
throughout the Orlando metropolitan area, Black Cauldron stood out as the first Hispanic-owned
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craft beer brand in Central Florida. Ken is from Puerto Rico and Jeanna is a Mexican Swede
from Titusville. This made Ken the first Hispanic man in Orlando to own a brewery and Jeanna
the city's first and only female head brewer. She had introduced me to a few of the other women
in town who worked as brewers, so I spent some time shadowing them at work. Unlike Jeanna,
however, these were white assistant brewers who had white male counterparts as their bosses.
Overall, their personal stories were not as interesting as Jeanna’s, so over time I stopped visiting
their workplace and kindly severed ties with them. They were gracious about it, thankfully.
I kept wondering what was preventing more minorities from opening breweries,
especially in Orlando, a city with a large Hispanic population. My curiosity was growing, and
with that, my project was slowly coming to fruition. Once I decided to create a documentary
about the lack of diversity in the U.S. craft beer industry, I had to determine the best possible
storyline for the film. This meant digging extensively to find those characters whose journeys
were the most compelling to follow on-screen. Ideally, they would also undergo some form of
transformation throughout the course of 60-90 minutes. I also needed a hook in the prologue that
would pull audiences in and keep them interested in the entire film. Ken and Jeanna seemed to fit
the bill casting-wise. They were the yin to each other's yang and had sizzling chemistry. Not to
mention, they were self-professed "metal heads." I could see it already... "a married couple that
brews beers inspired by bold Caribbean flavors and loud, turbo-charged music... all in the name
of diversity!" I proposed my documentary idea to them, and they were happy to hop aboard.
I knew that I wanted my film to focus on "women and minorities" since women were also
considered a minority group in the beer industry. However, I wasn't yet certain what the film's
cast would ultimately look like in terms of ethnic representation and skin color. Ken was
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Hispanic and that was an instant plus. When he spoke, it was clear that English and Spanish were
shared first languages for him. As for Jeanna, she was blunt and oozed the type of personality
that would play well on-camera. The energy was there, but optics-wise, I was concerned
audiences might not buy Jeanna as a "minority brewer". Sure, she was a woman making beer,
plus her taste in music carried a certain edginess. However, her Swedish side far outshined her
Mexican side. She was lily-white with straight blonde hair, arm tattoos, and spoke with a
discernible Southern U.S. accent. Her Spanish was average at best, and her only non-European
feature were her pronounced square cheek bones like those found on indigenous Mexican
women. Therefore, I decided that, moving forward, I needed to be more intentional in my search
for Black and Brown people for the film’s cast.
On the days she brewed her beer, Jeanna always wore black from top to bottom, except
for her pair of bright pink boots, so I had to inquire about her choice of footwear. Given her taste
in music and clothing, her boots stuck out like a sore thumb. "I am a member of the Pink Boots
Society", she shared proudly. "They’re a non-profit organization that support women in beer.
Our boots are a symbol of sisterhood." Her answer piqued my interest as I saw an opportunity to
possibly expand my cast. I immediately searched for them online and connected with their
Facebook page. Little did I know that this would lead me to the film's first major milestone.
In July of 2018, a headline shared by the Pink Boots Society's Facebook page landed in
my news feed. It read, "Pittsburgh to Host Nation's First Black Beer Festival" (Roberts 1). I
couldn't believe my eyes. How was it possible that there had never been a festival in the United
States dedicated to Black-owned breweries and beers made by Black brewers? After reading the
article I started clicking around the internet. A second article revealed two shocking statistics:
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“African Americans comprise 13.4 percent of the U.S. population. But surveys cited by the
Brewers Association say that some 85 percent of craft beer drinkers are white, leaving just 15
percent total for Black, Latinos, Asians and Native American drinkers” (O’Driscoll 3). Mike
Potter, co-founder of Fresh Fest, the upcoming Black beer festival in Pittsburgh, was quick to
point out the disparity among those who make beer. He estimated that out of more than 6,300
craft breweries in the U.S., only about 50 were owned by African Americans. This represented
less than 1 percent of brewery ownership and the sharing of tens of billions of dollars of annual
revenue.
My next move was a lengthy email to the Fresh Fest organizers explaining the plans I had
for my documentary, which until then had the working title Good Beer, Bad Beer. I expressed
interest in visiting the event as part of my research and development and requested media passes
for me and my crew. I couldn’t locate Mike Potter, but I did receive an enthusiastic reply from
Day Bracey, his partner in the venture. Day was open to hosting me in Pittsburgh, so I contacted
my friend and colleague Jonathan Vieira in New York and pitched him the project in hopes that
he would provide seed funds for the research trip. His knee-jerk reaction was overwhelmingly
positive, adding that he could “see this as a possible series down the road.” I agreed. He even
offered to join me in Pittsburgh and bring his RED Cinema camera in case we needed to start
gathering footage for the project. Three weeks later, we arrived in The Steel City with a crew of
four, ready to go.
During the day of Fresh Fest, we networked with as many Black brewers and brewery
owners as we could and interviewed those who agreed to be filmed. There was no rhyme or
reason to our approach. Catch-as-catch-can was the order of production. We wanted to capture as
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much as possible while everything was unfolding, even if none of the material made it past the
cutting room floor. As we were documenting the festival proceedings, we gradually realized the
historical implications this event had for Day and Mike, their team, the guest brewers, and the
local community. By the end of the event, Pittsburgh Mayor William Peduto had officially
proclaimed August 11, 2018, as “Fresh Fest 2018 Day”.
It became evident that Fresh Fest was an important moment in time. For the larger
African American brewing family that exists in various pockets throughout the country, this
festival was empowering. It gave them a reason to feel like they belong in the beer industry and
should have a greater ownership stake in it. As I was reviewing our raw footage, a bulb went off
in my head. I needed to create a standalone piece about the festival and what it represents in the
bigger picture of Blacks in craft beer. This gave birth to the short documentary A Fresh
Perspective.
Up to this point, I had amassed a decent amount of experience working the festival circuit
from both sides of the fence, as invited filmmaker, and as festival director and programmer.
Looking ahead at how I could continue developing One Pint at a Time, I laid out a postproduction and marketing plan for A Fresh Perspective. I would edit it so that I could easily
repurpose it later to fit the narrative of the feature documentary. The short would hopefully
accrue enough film festival screenings and build interest and anticipation for “a longer film that
was in the works”. Lastly, as A Fresh Perspective circulated the festival circuit, it could open the
doors to additional stories within the craft beer industry that might fit One Pint at a Time.
The marketing of ‘Fresh’—and subsequent pre-marketing of ‘One Pint’—was a major
success. By the end of its run in 2021, the short played at 45 festivals worldwide and was
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honored with 13 awards and nominations. While ‘Fresh’ was starting to gain momentum on the
festival circuit in 2019, I circled back around to the folks I had met and interviewed at Fresh Fest
and asked for their blessing to be included in One Pint at a Time—some of them even reached
out to me first. I have no doubt that the success we were building with the short gave them
confidence that what we were creating together with ‘One Pint’ was going to be something
special. This is how I was able to lock in most of the final participants of my film: Alisa BowensMercado, owner and brewmaster of Rhythm Brewing Company in New Haven, Connecticut; Jon
Renthrope, co-founder and brewmaster of Cajun Fire Brewing Company in New Orleans,
Louisiana; and Mike Potter, Day Bracey, and Ed Bailey, co-founders of Fresh Fest in Pittsburgh.
I met the film’s final participant, Huston Lett—co-owner and brewmaster of Bastet
Brewing—by sheer coincidence at a local beer festival in Tampa the week after I returned from
my research trip to Pittsburgh in 2018. It was not lost on us that we were considerably darker
than most of the festival’s attendees. We connected instantly. Since he was one of the very few
professional Black brewers and brewery owners in Florida, I knew he’d be a great fit for the
film. He was very supportive of my project. “You give the word, and I’m in”, he assured me. A
few months later, we started filming him as he made his beer in his garage on his homebrewing
system.
Based on how we approached covering the event in Pittsburgh, it made sense to couple
the remainder of One Pint at a Time’s research and development with the start of production. In
the Spring of 2019, we conducted research/production trips to Austin, Texas, to visit the Pink
Boots Society’s bi-annual conference, and to Denver, Colorado, to attend the Craft Brewers
Conference, the largest gathering of beer professionals in North America. We interviewed
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several well-established beer experts, historians, influencers, brewers, brewery owners, and
industry workers—and made sure most of our interviewees were either women, people of color,
or both. The New York Times had just released an article about declining sales in the craft beer
industry and the need to reach a new and more diverse audience, citing “plenty of room to grow
outside the demographic of white men ages 21 to 50” (Infante 2). There was a plethora of new
developments surrounding craft beer to discuss with our interviewees. All the ingredients for
One Pint at a Time were lining themselves up and were ripe for the picking.
In terms of literary research, I examined a number or reputable publications such as
Thrillist and The Beer Connoisseur which had been studying recent sociological trends within
craft beer. David Infante was quick to point out in his 2015 article “There’s Almost No Black
People Brewing Craft Beer. Here’s Why” that craft beer is “whiter than a ski lodge” and “most
white people want to open a microbrewery at some point” (1), but that this wasn’t the case for
black people. One of the reasons for this was the general lack of marketing efforts to bring craft
beer to minorities and the fact that craft beer bars, restaurants, or stores are lacking altogether in
communities of color. Craft beer has always lacked diversity because the larger American beer
industry has always been white. This is due to Prohibition, a movement that “carried some grim
racial undertones” by targeting saloons because these were spaces frequented by immigrants and
brown people (4).
Even after Prohibition was repealed in 1933, hope for minorities in the beer business
remained slim to none. Most breweries in United States collapsed during Prohibition, from
roughly 1,300 down to only 100. Among those left standing were the largest beer companies in
the country: Anheuser-Busch, Miller, Coors, Pabst, and Yuengling (Klein 1). These were
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exclusively white-owned and operated conglomerates where discrimination toward Blacks ran
rampant. The Urban League conducted a number of studies with brewing industry employers in
the '50s, revealing that “there is no place for African-Americans, skilled or unskilled, in our
breweries" (Infante 5).
For the next few decades, access to capital and brewing jobs and the American wealth
gap played major roles in the future of brewery ownership representation. From the start of legal
racial segregation well into the establishment of the Civil Rights Movement, African Americans
did not have the privilege of walking into a bank and receiving a loan to start a brewery. The
eventual Microbrew Revolution of the 1960s and 70s, widely referred to today as “the founding
of American craft beer”, was limited to a handful of entrepreneurs, all of whom were white men
with copious amounts of capital. These privileged men had “access to and/or possession of a
white-collar managerial identity that could be abandoned and superseded by a romanticized
entrepreneurial identity” (Beckham 99).
What I also learned from my readings was “people’s perceptions of how a brewer should
look,” which nine times out of ten was a “white burly man with a beard.” This was greatly
affecting women and the amount of work they needed to exert just to get ahead in this business.
People’s bias—be it implicit or explicit—was not just limited to female brewers. It was “about
the lack of diversity across the board – in brewing, distributing, marketing, writing about and
selling craft beer – when it comes to race/ethnicity, able-bodied/disabled, age, and other
(including unperceived) identifiers” (Newhouse 3).
One of the most exciting discoveries for me was The Oxford Companion to Beer, one of
the seminal resources on beer history, styles, and brewing techniques. The book was edited by
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Brooklyn Brewery’s brewmaster, African American Garrett Oliver, one of the world’s foremost
experts on the history and making of beer. According to Oliver, there exists a long history of
traditional brewing in Africa that dates back several centuries. Ancient Egyptians and African
tribes brewed their own beer long before European settlers brought their brewing techniques to
Africa. Beer traditions in African countries today have been passed down for generations, with
traditional tribal brewing methods still a strong part of African brewing culture (18). The one
shocking dichotomy between beer brewing in the United States and countries in Africa is that
“women were the traditional brewers of African beers and men the traditional consumers. Even
today, women prepare the traditional brews for the market, weddings, ceremonies, and other
celebrations” (18). Given the amount of enlightening information my research had yielded, I had
to find a way to work most of it into the documentary.

Style, Structure and Success
Considering the types of documentaries I tend to gravitate toward as a viewer, I wanted to
turn One Pint at a Time into an enduring success story and the kind of film that I would enjoy
watching time and time again. Therefore, I would have to pick the right style and structure for
the film to best position its success once released. I had noticed how much the documentary form
had been pushed over the last few decades. The best and most successful documentaries
stretched John Grierson’s original 1926 definition of documentary as “the creative treatment of
actuality” (McMahon 1) and took it to new heights. Documentary films were experiencing an
evolution unlike any other filmmaking genre.
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The 21st century had burst open the floodgates to new possibilities and opportunities for
content creators. Easy access, affordability, and user-friendliness of digital technology has
allowed any creative person with even the slightest bit of tech savviness and an interesting
subject matter to create a documentary. Film critic and author Bill Nichols believes that since the
1980s we have been living in the “Golden Age” of documentaries, where the form has “become
the flagship for cinema of social engagement and distinctive vision” (23). He adds that websites
such as YouTube and Facebook have been filled with “mock-, quasi-, pseudo- and bona fide
documentaries, embracing new forms and tackling fresh topics” (2). Networks and digital
streaming platforms are oversaturated with disposable documentary content and reality television
shows to the point that it’s become more challenging for a documentary to break through the
noise and stand out. Higher success and profitability are driven by whether a film’s story is
unique and big enough to feel universal, a recognizable name talent is attached as an EP to the
project, or if the documentary is structured and feels like a fictional movie. The more a
documentary seeking commercial success can take on characteristics of a fiction film, the better.
During the conceptualization of One Pint at a Time, I knew that even though I had my
own biases regarding the position of minorities within craft beer, I had no intention of making
my personal experiences part of the story. Imagining what the audience response would be to the
film, I wanted it to have an effect on their attitudes, which would possibly “lead them to action”
(A New History of Documentary Film 3). My feelings aligned with Betsy McLane’s in that
audiences “would be responding not so much the artist—who would traditionally keep under
cover—as to the subject matter of the film and the artist’s covert statements about it” (3).
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Michael Moore’s critically and financially successful debut documentary feature Roger &
Me (1989) practiced two forms of the Bill Nichols-coined modes of documentary filmmaking.
Using the “expository mode” (Introduction to Documentary 167), Moore employed a voice-ofauthority commentary to speak directly to the audience and advance his argument; and through
the “participatory mode” (181) he became an active participant in the story and could be heard
and seen on-screen as he interviewed his subjects. Moore had built his own brand of political
humor and always starred in his own films. He used activism through satirical comedy—a device
of fiction films—to rouse the national conscience against corporate greed and political injustice.
The persona he had created for himself became as integral to his films as the as issues he was
trying to expose. Overall, his films were highly “performative” (173) in style, even more so than
expository or participatory. While this technique has worked wonders for him, I had no intention
of going this route.
Instead, I wanted ‘One Pint’ to draw its style and structure from films like Hoop Dreams
(1984), When We Were Kings (1996), Ballroom Dancer (2011) and War/Dance (2007). ‘Hoop’,
‘Kings’ and ‘Dancer’ primarily employ the “observational mode” (Introduction to Documentary
150) of documentary filmmaking, allowing their social actors to go about their lives as if the
cameras were not present. Occasionally, Steve James (director of Hoop Dreams) would switch to
expository mode using his voice to set up a scene or transition between of the film. The late Leon
Gast’s film on the other hand (When We Were Kings), would switch to the participatory mode
allowing his interviewees to add additional context to the film’s scenes.
A similar assessment can be made of Ballroom Dancer. At its core, the film was created
in a “direct cinema” style, where the filmmakers “aspired to invisibility and played the role of
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uninvolved bystander” thus “allowing the film to find its truth in the events available to the
camera” (Documentary: A History of the Non-Fiction Film 255). However, one can argue that
the film also uses the performative mode of documentary filmmaking based on how the film
dramatically follows the fall, rise, and fall of a Russian dancer whose life it is to “perform” for
audiences.
Where War/Dance stands out from the other three films is in the way it balances the
observational and participatory modes of documentary while adding moments that employ the
“reflexive mode” (Introduction to Documentary 151). Used as an effective visual motif
throughout the film, the young Ugandan refugees would address the camera directly and recall
severely traumatic memories of war and genocide in their village. Their voices are juxtaposed
with beautifully framed—yet somehow frightening—panoramic and close-up shots of their
surroundings. Their pain and fear is clearly visible across their faces. Over the course of the film,
these memories turn into memories of elation and hope, and their sadness into elation.
Another aspect of War/Dance that I admire is the way it sets up the hook from the very
start. The film opens on a military jeep approaching the camera. The jeep’s cargo bed carries a
group of kids with soldiers at each corner. It’s uncertain whether the children are held captive or
being protected by the armed men. We see a boy looking out onto the moving landscape. His
voiceover shares that “ever since we were born in Northern Uganda, we heard gun shots.” We
then see a girl sitting right beside him. Her voiceover reflects about having “lost our parents…
the rebels left us as orphans, and everything we had was gone.” A third, slightly older girl is seen
in the jeep. Her soft voice exclaims “even though we are from the war zone, we can do good
things.” They talk about “how important music is to their Acholi tradition”, so much so that “not
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even war can take it from them.” After the main title, we learn through a series of title cards that
every year, all 20,000 schools in Uganda compete for the right to represent their tribe at the
National Music Competition. The young narrators are part of the Acholi tribe. They had recently
won their regional competition and will be competing in the National Championship. This is
followed by one of the main dramatic conflicts of the film: the Acholi’s have been brutally
victimized for twenty years by a rebel army. The war in that region has forced nearly two million
Acholi into government camps. Patongo, where the kids were headed in the jeep, is the most
remote and vulnerable camp in the war zone. In the first seven minutes, War/Dance does an
exceptional job of setting up the main overarching conflicts for the children plus the title cards
inform us that the film also has a competition component. The film’s hook makes us eager to see
“if” the kids will ultimately win their competition.
An aesthetic device I had considered applying to One Pint at a Time was the use of
animation. My decision to do so was influenced by the highly innovative, acclaimed, and
financially successful Israeli documentary Waltz with Bashir (2008). This is the perfect example
of a “hybrid,” a term used by Chuleenah Svetvilas to denote a film that skillfully combines both
documentary and fictional storytelling devices (2). In the case of ‘Bashir,’ which is often referred
to as an “animated documentary,” it is composed almost entirely of nightmarish graphic novellike scenes and feels like a drama. Director Ari Folman thrusts himself into the story as the main
character, as he searches for his lost memories of his experience as a former soldier by using the
“performative mode” of documentary storytelling (Nichols 32). Each scene shows Folman
examining his own complicit involvement with the horrors of Israel’s invasion of Lebanon in
1982. Each of his encounters features new fictional characters that, while designed specifically
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for the film, use real voices of people who had been audio-interviewed about their memories of
the war. Sheila Curran Bernard outlines the motivations for Folman’s creative decisions. She
states that the film “was always destined to be animated because there was limited archival
footage to support the stories.” Besides, “war is so surreal, and memory is tricky,” so the most
effective approach for Folman was to “go along the memory journey with the help of some very
fine illustrators” (98).
A crucial aspect of my research and subsequent production was to find other films that
dealt with similar subject matters as the one I intended to with One Pint a Time. Looking at how
these films tackled beer and/or brewing would give me a sense of what has already been covered,
what cinematic modes were used to tell their stories, and from a marketing standpoint, which
festivals like to program the kind of movie I was going to make. I compared three films released
in the same year. The most successful of the bunch is Brewmaster (2018), which premiered at
South by Southwest and was selected to several other high-profile film festivals such as the
Cleveland International Film Festival and Seattle International Film Festival. It is now available
on most PVOD platforms (e.g., Google Play, Vudu, Amazon Prime) but it never secured a digital
distribution deal with the likes of Netflix, Hulu, or HBO Max. Using a healthy balance of the
observational and participatory documentary styles, the film details the rise of craft beer’s
popularity and follows two enthusiasts chasing their American brewing dreams—a young New
York lawyer who dreams of opening his own brewery and a Milwaukee-based beer educator
trying to pass the Master Cicerone exam. Though well captured and structured, the film is mostly
devoid of any kind of gender or ethnic diversity, except for an interview with (the
aforementioned African American brewmaster) Garrett Oliver.
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Told mostly with a mixture of observational and participatory styles, The Beer Jesus from
America (2019) follows the co-founder of one of the nation’s most popular breweries, Stone
Brewing, as he tries to become the first American craft brewer to build, own and operate a
brewery in Europe. Poured in Pennsylvania (2018), on the other hand, which contains more
interviews than moments of cinema verité, uses more of a participatory style. The film features
mostly white male industry pioneers but does include Carol Stoudt, the first American female
brewmaster, and Harris Family Brewery as they set out to be the first Black-owned brewery
in Pennsylvania. Both documentaries did moderately well on the festival circuit but did not
experience nearly as much distribution success as Brewmaster. ‘Jesus’ is only available on
Amazon Prime, and ‘Poured’ has since been expanded into a free YouTube web series while its
focus continues to remain within the boundaries of Pennsylvania’s beer scene. The one
comparable element between that project and ‘One Pint’ is that it was the first film to scratch the
surface of what I was after with regards to female and minority representation in craft beer. My
film would give these underrepresented groups their own platform to shine.
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CHAPTER TWO: EVIDENCE OF FINANCIAL LITERACY
Original Business Plan
My business plan was first developed in November of 2017 during my Arts and Media
Entrepreneurship course using a template provided by Federico Arditti Muchnik’s The Strategic
Producer. The ways in which I ended up executing this plan will be discussed after this section.

Figure 1: Business Plan Cover Page
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Figure 2: Business Plan Table of Contents
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Figure 3: Business Plan Page 1
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Figure 4: Business Plan Page 2
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Figure 5: Business Plan Page 3
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Figure 6: Business Plan Page 4
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Figure 7: Business Plan Page 5
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Figure 10: Business Plan Page 8
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Figure 11: Business Plan Page 9
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Figure 12: Business Plan Page 10
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Figure 13: Business Plan Page 11
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Figure 14: Business Plan Page 12
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Business Plan Revisions
The original business plan called for a shorter-term project with minimal crew and
proposed a more thorough fundraising strategy than I ended up pursuing. Because of how
quickly I had to react to the upcoming Fresh Fest event in Pittsburgh in 2018, there was no time
for a crowdfunding campaign or to apply for a development or pre-production grant. Upon
hearing my pitch, my friend and industry colleague—and eventual Co-Executive Producer—
Jonathan (Vieira) stepped in and provided the seed funds necessary for us to launch the project.
After his experience in Pittsburgh, he remained greatly interested in the project and wanted to
continue funding it as best as he could. He assured me that, if we kept everything as low-cost as
possible, we could continue to move forward worry-free for the next year. This meant that, for
the foreseeable future, we would not have to concern ourselves with grant-writing or
crowdfunding. For his time and money, Jonathan requested half of the rights to the project’s
intellectual property. Considering the amount of traveling I foresaw for the film, this was not a
deal I was going to turn down.
Taking Jonathan’s investment, my wife—and producer—Brigitte and I added our own
personal funds and covered most of the expenses incurred during pre-production, production,
post-production, and marketing between the summer of 2018 and the fall of 2021. Because the
project’s timeline spanned across several years, our expenses exceeded the recommended
$50,000 budget threshold. Still, we were able to handle the extra costs because we did not have
to raise the entire budget at once. It wasn’t until the spring of 2021, when UCF MFA graduate—
and fellow filmmaker—Jason Gregory signed on to the project as Co-Producer that we received
an additional source of funding. These funds were used to kickstart the marketing phase of the
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film by investing in items such as festival submissions, key art design, and the printing of
marketing collateral (postcards, posters, banners).
Even though the project was mostly self-funded, we had to be resourceful with what we
had available. As the scope of the project grew, so did our team and travel itineraries. Knowing
that we would need consistent production support from local crews but didn’t have the money to
cover their fees, we negotiated a series of Associate Producer credits in exchange for their time
and effort. The same approach was taken with renting our gear—in-kind camera, audio, and
lighting kits were exchanged for Associate producer credits. We also had in-kind commitments
from my employer—the UCF Center for Distributed Learning—to borrow any production and
post-production equipment needed as long as it didn’t interfere with work projects. By the
summer of 2020, One Pint at a Time had amassed a family of over twenty field producers and
cinematographers across multiple U.S. cities from coast to coast.

Spin-off Shorts As Marketing Tools
As I discussed earlier, once we discovered what the birth of Fresh Fest meant for the
Black brewing community at large, it made perfect sense to produce the standalone short
documentary A Fresh Perspective. The goal was to use it as a tool to pre-market the coming of
One Pint at a Time at film festivals where ‘Fresh’ had been selected. A similar technique is when
filmmakers market their proof-of-concept short films at festivals then expand them into featurelength projects; except in our case this short spun off of the material we were capturing for the
feature. If a festival knows a longer version of a project they love is on the way, they will pay
more attention once the follow-up film is submitted. Festivals do tend to use different selection
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committees for features and shorts, so acceptance of the feature-length project is never 100%
guaranteed. That said, selection chances for festival alumni are considerably greater than firsttime submitters. This is why it’s important to build relationships with film festivals.
While taking the Documentary Workshop II course with Dr. Lisa Mills in the spring of
2019, I seized the opportunity to create another spin-off short documentary. This film would tell
the origin story of the newly established Castle Church Brewing Community, the nation’s first
modern-day Lutheran-owned brewery. I was feeling motivated by the gradual progress of ‘One
Pint’ and the attention ‘Fresh’ was garnering on the festival circuit, so I wanted to keep my
creative juices flowing by crafting another beer-related film. Fortunately, the brewery had
opened a mere five-minute drive from my house. This made the production process incredibly
simple once I was greenlit by the Castle Church team to produce the film. By the end of the
summer, The Brewchurch had arrived.
Toward the end of 2019, the world was gradually succumbing to the coronavirus. There
was no denying that, as a result, the release ‘One Pint’ would be delayed. Luckily, not having the
feature ready meant we could utilize The Brewchurch as a second “teaser short” to extend the
momentum-building for One Pint at a Time. By this point, A Fresh Perspective had become a
globe-trotting, award-winning film, and I was being labeled “the beer filmmaker” by my peers
and festival programmers. ‘Church’ experienced its own brand of blessings, playing at 24
festivals and taking home one award between the spring of 2020 and summer of 2021.
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The COVID-19 Pivot, Part One
By March of 2020, the COVID-19 pandemic had forever changed the world and the way
we live in it. In the US, businesses were being shuttered and employees required to stay—and
work from—home until further notice. The beer industry was struggling to maintain its footing
amidst this new remote work landscape. Social distancing policies enacted by state legislatures
were affecting beer production and sales. For the foreseeable future, taprooms were to remain
closed. Breweries that generated most of their revenue from taprooms were relegated to selling
beers to-go. These unforeseen restrictions forced major layoffs and brewery closures across all of
craft beer.
The entertainment industry was also fighting through its own series of setbacks. As
infection rates and death tolls skyrocketed, film and television sets scurried to find ways to stay
in operation but there were no plausible solutions in sight. Casts and crews were being
furloughed as multiplex cinemas turned into ghost towns virtually overnight. Like most
productions, One Pint at a Time was not immune to the pandemic's heavy hand. The film's CoEP, Jonathan, lost a considerable amount of money from his plunging stocks. He eventually had
to give up his apartment and could no longer invest in the film. In September of 2020, my wife
and producer Brigitte was laid off by a company to which she had dedicated eight years of her
life. Suddenly, I was the only one who could pay the project's bills. Our dire situation called for a
crowdfunding campaign. However, it would be highly unethical to ask for money to make a film
while millions of people were suffering, or worse, dying. These drastic shifts in funding caused
some major pivots in how we would approach the film moving forward.
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Since it would require a substantial amount of fundraising (we predicted at least another
$10,000-$15,000), we decided to forego using animation in the film. By the time the pandemic
arrived, we had amassed enough video and supporting visuals (photos, archival clips, etc.) to
where we could tell the whole film using live action footage. This meant that aesthetically the
film would be a bit more conventional than originally planned. This was acceptable since our
priority was to have a finished product, not something incomplete.
Not only could we not afford to bring on animators but we were also unable to hire a film
publicist. This person is crucial to the marketing phase of any project. Film publicists are
typically in charge of generating press and media interest for projects that are playing at film
festivals or entering theatrical or digital distribution. With the right relationships in place, they
can help filmmakers secure highly coveted trade (e.g., Variety, Hollywood Reporter) reviews. In
a future chapter, I will discuss the marketing process of the film.
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Final Cost Report

Figure 15: Expense Report Cover Page
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Figure 16: Expense Report, Pre-Production Page 1
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Figure 17: Expense Report, Production Page 1
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Figure 18: Expense Report, Production Page 2
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Figure 19: Expense Report, Production Page 3
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Figure 20: Expense Report, Production Page 4
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Figure 21: Expense Report, Production Page 5
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Figure 22: Expense Report, Production Page 6
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Figure 23: Expense Report, Production Page 7
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Figure 24: Expense Report, Production Page 8
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Figure 25: Expense Report, Production Page 9
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Figure 26: Expense Report, Production Page 10
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Figure 27: Expense Report, Production Page 11
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Figure 28: Expense Report, Production Page 12
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Figure 29: Expense Report, Post-Production Page 1
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Figure 30: Expense Report, Post-Production Page 2
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Figure 31: Expense Report, Marketing/Distribution Page 1
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Figure 32: Expense Report, Marketing/Distribution Page 2
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Figure 33: Expense Report, Marketing/Distribution Page 3
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Figure 34: Expense Report, Marketing/Distribution Page 4
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CHAPTER THREE: EVIDENCE OF PRODUCTION LITERACY
Envisioning The Story
As a documentarian, I never start my films from a traditional script. Instead, the film's
premise, themes, and desired sequence of events are outlined as a story summary. This is the
earliest version of my vision for the project. For my Feature/TV Writing course under Barry
Sandler in the fall of 2018, the final project was to write a step outline of my film. This
document would function as a textual storyboard presenting the film’s narrative in its entirety.
Outside of having filmed the inaugural Fresh Fest earlier that year, there was no other material
yet acquired for the documentary so I had no concrete direction for the narrative or an idea of
who would be my final cast. Over the course of the semester, a consensus arose among my
classmates. They recommended I consider turning One Pint at a Time into a competition
documentary. The reasoning behind this was that audiences who did not like beer could still
enjoy the film if they had someone to root for in a competition setting. There were two major
competitions the film’s brewers could enter: the annual Great American Beer Festival, and biannual World Beer Cup. I had great respect for the structure of Spellbound (2002), plus one of
my favorites, War/Dance (2007) is a stellar competition doc, so the notion of ‘One Pint’ having a
similar component felt appealing and was worth exploring.
My creative process is very hands-on. I usually function as writer, director, co-producer,
primary editor, and lead cinematographer. At most, I tend to involve a handful of additional
producers and camera operators, and one editor. After conducting the necessary research on the
film’s subject matter, the first step toward fulfilling my vision is to write questionnaires for the
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main subjects and supporting characters. These questionnaires need to align with the story
summary and pave the way for the foundational backbone of the film. Certain questions for One
Pint at a Time were designed to elicit emotional responses. Others were meant to extract
information crucial to the film's overall narrative structure. Some of the interview answers were
used as talking-head moments in the film, while others provided clues for possible scenes that
could be filmed in verité style. These scenes helped shape the film’s production schedule.
One of the fundamental rules of screenwriting, “Show, Don’t Tell,” dictates that, since
film is a visual medium, it’s more interesting to “see” someone doing something in the present
than hear them “talk” about doing something, explain their feelings about something, or, worst of
all, recollect something they did in the past (Krueger 1). An example of this in One Pint at a
Time is, when brewer Alisa Bowens-Mercado shared during her sit-down interview that she
owns a beer brand but not her own brewing facility. I used this crucial bit of information to
document a series of verité moments of her collaboration with Tyler Jones, head brewer of Black
Hog Brewing, the partner brewery where Alisa’s beer is produced. We see Alisa and Tyler
collect and weigh the hops for her beer. They walk around the facility opening mash tuns to
review the progress of the boil. We then see Alisa alone, surrounded by white male cellar
workers, as she enthusiastically extracts spent grain from one of the kettles and comments on the
“delicious” aroma. Her voiceover—extracted from her sit-down interview—expresses her desire
to “see a change in this multi-billion industry” because “it’s not fair that African Americans are
receiving such a low percentage of annual revenues.” After a handful of shots following cans
being sanitized, filled with beer, labeled, and sealed, Alisa is seen rapidly packing a row of
finished six-packs into boxes. She walks out to the parking lot, loads her caravan with the boxes,
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enters her car, and drives off into the distance. This scene, which was constructed using minimal
interview content (“telling”), shows you one aspect of Alisa’s daily hustle as a Black female
brewer in America.
While One Pint at a Time lives inside the realm of craft beer, this was not meant to be a
film "about beer", but rather, the journeys of those minority brewers who make it. As such, I
needed to approach production in a way that I could gradually craft these stories over time. Part
of ensuring that the film retained a quasi-cinema verité feel involved allowing certain aspects of
the film to evolve uninterrupted so they can be captured in real-time as they unfolded. While
some of the film’s earlier scenes needed to establish the history of brewing in ancient Egypt,
most of the film would focus on unraveling human stories over the course of a three-act
structure. In documentaries, the best human stories should not be forced, they need time to
develop. In the case of this film, it took nearly three years to work through principal photography
and another year to film second unit segments and complete post-production.
Most of the documentaries I have made—including this one—are very humanistic in
nature, and I have tried to ensure they “convey an impression of authenticity” (Introduction to
Documentary 14). In working with my social actors (real people), they should feel as
comfortable being around me as they would a friend or relative. Some of this comfort can be
created by giving interviewees ample time to review their questionnaires so they are never taken
by surprise during their shoot. This was done for all the brewers and beer experts interviewed for
the film. It was important to give them the space they needed to think about their answers,
especially if the content delved into deep-seated memories, whether happy or traumatic. If I was
afforded the time to do so, another effective technique used was to approach the talent as a
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person first before introducing cameras into the mix. I am always open and honest with my
social actors about the goals for the film. I was genuine in sharing with my ‘One Pint’ talent
what I hoped to achieve with their involvement and explained as thoroughly as possible what
audiences would hopefully learn and take away from experiencing their stories on-screen.
The interviews were often conducted as candid, organic conversations between two
human beings. Depending on the interviewee—for example, if there was a need for a female
perspective—my producer Brigitte would sometimes join in the conversation. Otherwise, she
was almost always there to be an extra set of eyes and ears and to take notes. Making the talent
feel as though what is important to them is important to me has always had positive long-term
effects on my projects, such as better communication between us, and better access to their lives.
Access is one of the keys to delivering a quality documentary, and this can be achieved by proper
relationship building with the film’s subjects. I will share more details about this in the
Conclusion chapter.

Capturing The Story
We had to devise an efficient post-production workflow for One Pint at a Time. This
required making smart choices during the film’s production. Knowing there would be multiple
camera systems used for filming, the intention was to allow each one to play to its strengths.
When production first started in Pittsburgh in the summer of 2018, we employed RED Cinema
cameras with Sigma Art zoom lenses, and a Sony PXW-FS5 Super35mm with a Sony E-mount
zoom lens and Atomos Shogun external recorder. The RED and Sony systems were chosen for
their large sensor size, broad color space production (up to 4:4:4), and ability to shoot in RAW
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codecs with the least amount of compression up to 4.5K (4608x2160) and 5K (5120x3000) of
resolution.
Our lighting comprised of three Litepanels Astra LED lights and three IVISII pocketsized LED lights. The Astra LEDs were incrementally adjustable between daylight (5600K) and
tungsten color temperature (3200K), whereas the pocket-sized LED lights could be adjusted
across the entire RGB spectrum which allowed for nuanced background color splashes during
sit-down interviews.
Connecting the microphones directly to the Sony FS5 satisfied our field audio needs. My
camera operators and I quickly realized, however, that the bulkier form factor and heavier weight
of these cameras created mobility limitations and made longer shoot days incredibly strenuous.
We needed to find another solution. The RED and Sony cameras would alternate as our “B
Camera” for those interviews that require a highly polished image. After running some camera
tests, the Panasonic Lumix DC-GH5 emerged as our new “A Camera” for the remainder of the
film’s production through 2021. To maximize its potential, we equipped it with a Metabones
micro four-thirds (MFT) Speed Booster Adapter and a series of fast EF-mount Rokinon prime
and Canon zoom lenses.
Portability was key. Due to its lighter overall weight (less than five pounds, including
battery, lens, and microphone), our camera operators could shoot with the GH5 handheld or on a
3-axis stabilizer for long periods of time without tiring. Through the camera’s stereo microphone
input, we connected an audio splitter and recorded two monaural signals—one for an on-board
shotgun microphone, the second for a wireless microphone receiver. Given that we could
monitor the audio quality and manually adjust our audio levels on-camera, this negated the need
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for dual-system audio recording. Having a Metabones speed-boosting adapter on the GH5 added
additional stops of exposure to our already-fast lenses. This produced an impressive cinematic
aesthetic despite its smaller sensor size, with bokeh comparable to that of our RED and Sony
cameras.
The best feature of the GH5 was its ability to capture 10-bit 4:2:2 color in DCI 4K
(4096x2160 resolution) at true 24 frames per second in V-Log mode. This particular picture
profile setting gave us access to the full 12 stops of dynamic range of the camera sensor and the
most flexibility during the film’s color grading and mastering process. 4K Shooters praises VLog, as it equips the GH5 to “produce a more balanced image and retain the most detail” (Radev
1).
Most scenes were filmed during the day under available light. The LEDs were utilized for
the sit-down interviews and when a wash of light was needed to brighten a darkened space
(Figures 35 and 36). The standard interview set-up was dual-camera (one medium shot, one
close-up) and three-point lighting (key, fill, backlight). There were only a few instances that
called for more than two cameras. Fresh Fest was always covered with at least four or more
cameras plus drone (Figure 37). The “Black Is Beautiful” beer campaign was covered in June
and July of 2020 by nine different crews filming over twenty breweries nationwide. For these
scenes, a plethora of additional recording devices were used: Sony a7S, Sony a7S II, Sony a7III,
Canon EOS R, Canon C100, Canon C300, Panasonic Lumix G9, DJI Mavic Pro 2 drone, GoPro
Hero 7+, iPhone X, Samsung s7, and Samsung S10. Every camera was set to their maximum
recording resolution, which was often 3840x2160 (Ultra HD) or DCI 4K (4096x2160). DCI,
which stands for Digital Cinema Initiatives, LLC, is a partnership between Hollywood’s top
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studios to standardize specifications that drive the quality of digital cinema from acquisition to
exhibition. Videomaker argues that the extra resolution of in a DCI 4K image “only matters when
it comes to your final delivery” (Miller 1). I will expand on this in the next sub-chapter.

Figure 35: Lumix GH5/Sony FS7 dual camera interview set-up with three-point lighting

Figure 36: Lumix GH5/RED Cinema dual camera interview set-up
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Figure 37: Multi-camera set-up capturing podcast session during Fresh Fest 2020

Figure 38: Single camera coverage, GH5 on stabilizer
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In terms of shot composition for One Pint at a Time, we aimed for a floating aesthetic
which was achieved by going handheld or with the camera on a stabilizer or monopod (Figure
38). Movement within the frame needed to mimic that of the human eye so we could maintain a
fly-on-the-wall observational documentary style. This played into how I directed the film on the
field. The crew showed up, discussed the scenes we needed to capture, pinned the wireless
microphones on our subjects, then went to work. There was very little intervention between me
and my social actors. We positioned our cameras to fit their natural movement; not the other way
around as it would occur in a fiction film.
Only under very specific scenarios, if the moment called for it, did we break from the
verité to conduct impromptu interviews. A prime example is when Huston Lett was unloading
the giant fermenters from the freight truck, tying them to a forklift, and driving them into his new
brewing facility in the middle of a thunderstorm. The look on his face says it all: brewery work
can be draining, not just physically but emotionally. As we were shooting, I felt it would be an
added value for audiences to hear what else was fueling his frustration, so I asked him offcamera, “how are you feeling right now?” then followed up with “tell me about your current
challenges of having to open a new brewery.” His voiceover, which was later juxtaposed with
shots of him and his move-in crew, shared his stresses of having to open and generate revenue
from a brewery during the pandemic, especially since he had been recently furloughed from his
full-time job.
Certain types of footage such as building clusters, macro close-ups and sit-down
interviews were filmed with at least one locked-down camera on a tripod. The film’s tripod setups, however, were rare. We opted instead for a more modern aesthetic, using drones, sliders,
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and stabilizers (e.g., the DJI Ronin M, Osmo Mobile) to make the cinematography more
dynamic. This heightened shooting style was supported by occasionally over-cranking our
standard frame rate from 24 to 60 frames per second, or when possible, as high as 120. Overcranking allowed me to fluidly slow down the footage during post-production. Slow-motion
shots were placed strategically throughout the film, primarily as transitional sequences between
scenes or to ramp up the dramatic effect of a particular moment.
The film’s media storage requirements were substantial. On location we used a
combination of external 1TB, 2TB and 4TB USB 3.0 drives, 1TB and 2TB solid-state drives
(SSD), high-speed card readers, and Macbook Pros to offload and house the footage from our
cameras. These drives were then returned to our post-production facility in Orlando and copied
to a 28TB Western Digital Duo drive which functioned as our primary local back-up. All of the
raw media was also backed up to the cloud via our Dropbox Business account. A monthly
subscription fee of $75 gave us unlimited storage space easily accessible by multiple users. By
the time we wrapped production, we had amassed approximately 24 terabytes of footage,
equivalent to 250-300 hours of material.

Lucidchart and The Narrative Structure

Post-production on the film slowly began in the spring of 2020 with the re-organization
of the footage. Given our multitude of camera systems and extensive production timeline, we
decided to re-organize our files based on subject or event. The project’s root folder contains the
name of the documentary subject or event (e.g., Huston Lett), followed by a sub-folder with the
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filmed instances (e.g., Bastet Brewing tank arrival day, see Figure 39). This sub-folder hosts
other media sub-folders labeled by camera system (e.g., Lumix, Sony, Samsung). Eventually,
once the source files had been encoded with Adobe Premiere Pro, each camera sub-folder would
include a “Proxies” folder with proxy files pertaining to each source clip (Figure 40). Additional
folders were created for other important media elements such as music, sound effects, graphics,
photos, stock footage, LUTs, and exported edits.

Figure 39: Media folder breakdown by character and scene
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Figure 40: Proxies sub-folder inside media source (Lumix) folder
With a solid sense of the overall raw material, I added an additional step to my postproduction workflow. This was a departure from my previous feature-length documentaries. On
those films, I reviewed the raw footage inside Premiere, marked the best spots for each clip, then
experimented on a timeline until I discovered the right structure—one that made sense logically
and emotionally. ‘One Pint’ had far too much to work with so it was imperative that I see a
version of it on paper first before I actually started picture editing. In the fall of 2020, I
subscribed to Lucidchart, a cloud-based mind-mapping software designed to create detailed
flowcharts and diagrams. This would be my alternative to the post-it note and notecard “paper
edit”.
Using Lucidchart, I envisioned a version of One Pint at a Time from start to finish,
referencing as much of the filmed scenes as possible while applying a three-act breakdown of the
film. Areas that still needed coverage were marked in red (Figures 41-44). The initial goal was to
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build a plausible hook for the film that would tease audiences and leave them wanting more. In
doing so, I studied the opening sequences of award-winning documentaries such as Errol Morris’
Fast, Cheap & Out of Control (1997), Alex Gibney’s Taxi to the Dark Side (2007), Michael
Moore’s Roger & Me (1989), and Morgan Spurlock’s Super Size Me (2004); specifically, to
observe their films’ hooks. For a brief moment, I imagined how my narrative might flow if I
made it more personal to me and took on more of a performative documentary tone a-la Moore
or Spurlock. As much as I wanted to keep myself out of the film altogether, I also yearned to
retain as many of the talent we filmed as possible. For this first paper edit, I would leave
everything and everyone off the cutting room floor. Within two weeks the chart was completed,
and I felt more confident transitioning to Premiere for the official picture edit.
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Figure 41: Lucidchart story edit, page 1
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Figure 42: Lucidchart story edit, page 2
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Figure 43: Lucidchart story edit, page 3
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Figure 44: Lucidchart story edit, page 4
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Cutting and Crafting The Story
Due to my years of experience working in Adobe Premiere Pro, choosing this as the NLE
to edit the film was a no-brainer. With regards to ingesting footage, the organizational layout and
bin structure of the film inside Premiere essentially mirrored that of the folders on the media hard
drives. I built a singular project file in Premiere as the main repository for all of the film’s source
folders. Movie clips were set to import with a default color label. Other imported media such as
music and stills also had specific color labels. The file bins (the term used for “folder” in
Premiere), based on subject or event and broken down by camera, were moved into a series of
smaller Premiere project files (Figure 45) located on our Dropbox account. Rather than save
locally, we felt this was the safest way to maintain constant back-ups of each project file.

Figure 45: Master Adobe Premiere Pro project file folder on Dropbox account
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Come time to assemble the completed edit, the approved picture-locked timelines from
each compacted project file could be easily combined. This approach was chosen for a number of
reasons. Editing the film in segments without requiring access to all of the film’s media would be
less taxing on the computer and editing software. In the event that one of the project files became
corrupted, none of the other segments of the film would be affected. From a purely editorial
standpoint, I found over the years that tackling feature films in bite-sized chunks to be less
overwhelming. Narrowing my focus to finishing one segment at a time would ultimately result in
a better film. Not to mention, if assistance from additional editors was required, we could work
independently on our own sections of the film without slowing each other’s progress.
The media for each section of ‘One Pint’ was distributed across multiple external drives.
Based on price, read and write speeds, size, and user reviews, we purchased a handful of
Samsung T7 2TB and SanDisk 2TB Extreme portable solid state (SSD) drives. For sections of
the film with more than 2TB of raw media, we used G-Technology external USB-C drives. Our
two main editing systems were a 15-inch Macbook Pro with 16GB of RAM and an M1 Mac
Mini (also with 16GB of RAM) connected to two 4K computer monitors. The Mac Mini was
expanded with an Other World Computing Thunderbolt 3 hub giving us the ability to connect
multiple SSD and USB-C drives.
Creating proxies was important as we were dealing with a plethora of different codecs
(e.g., REDCODE RAW, ProRes422 HQ, H.264, CineForm) and file types (e.g., .mov, .mp4,
.r3d, .mxf, .jpg) that would not be easily interchangeable on a single timeline. Editing from
proxies promised the minimal amount of technical issues. The Adobe Media Encoder engine
from within Premiere was used to build Apple ProRes422 proxies of the source files.
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The final step after building the proxies was to perform a bulk “Modify > Audio
Channels” right-click command on all the clips in Premiere. In the Audio Channels settings, I
converted stereo tracks to two mono tracks. This was a crucial step given that most of the audio
during production was recorded on the Panasonic GH5 as a stereo signal; with the left channel
containing audio from the shotgun mic and the right channel the wireless mic audio.
As a general rule, every piece of raw media is meticulously reviewed for possible
inclusion in the film. It’s important to watch all of the footage so nothing essential is overlooked.
This sentiment is echoed in the No Film School article “If You Want to Learn How to Tell a
Story, Edit a Documentary”, which states that a once-presumed useless outtake could possess an
action from your subject that reveals more about their character than any of the interview
sentences you may edit together. Reviewing all of your footage will also reveal the type of
documentary film you have and its story potential (Bayne 3).
One-by-one, the clips were opened in Premiere’s “Source” window and annotated with
descriptive markers in areas of interest. Each marker was color coded and, in some cases,
included detailed notes. To keep matters simple, I employed a traffic light-inspired color scheme
with limited deviation. A green marker denoted a “good” moment in a clip, orange meant “very
good”, and red stood for “stop and pay attention” (Figure 46). Occasionally, blue and pink
markers were used to point out spots that may warrant revisiting at a later date. Clips bearing
multiple markers were labeled green inside their respective bins. Anything deemed weak or
useless was labeled brown and logged as “NG” (not good).
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Figure 46: Premiere Pro’s Source window (left) and Marker window (right)
The film’s material comprised of interview, supporting (verité) and archival footage
(stock films, sock video, home movies, stills, etc.). Some of the supporting footage was edited
into standalone scenes. The rest of it was used as b-roll to cover the interview. My modus
operandi as an editor has always been to scan the supporting footage first and look for sections
that could function as verité scenes without the need of an interview for contextualization. Then,
I turn my attention to the interview clips to search for the most compelling sound bites.
With my reviewed media ready, I followed my marker patterns and color schemes and
assembled the best selects on a timeline. Some assemblies ran nearly twenty minutes, but I had to
trust that these were the strongest available twenty minutes. Working from my assemblies and
Lucidchart edit, I started crafting each scene and bringing the documentary to life.
My timelines consisted of multiple video and audio tracks. For verité scenes, I placed the
primary clips (A Camera) on track V1, with additional coverage (B Camera) on V2. For
interview segments, the wide shot (A Camera) was placed V1 and synchronized with the closeup (B Camera) on V2. B-roll, motion graphics, title cards, and photos were inserted between V3
and V5. Upon achieving picture lock, all video layers were reorganized onto V1 and exported for
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color grading inside Blackmagic Design DaVinci Resolve. To facilitate the final sound mix
inside Adobe Audition, audio tracks were discretely spaced out and labeled “dialogue” (A1-A3),
“music” (A5-A6), and “sound fx” (A8-A9), with a single disabled track (“block”) acting as
dividers between each section (Figure 47).

Figure 47: Timeline of a scene in progress in Adobe Premiere Pro
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I believe it’s important to edit until a scene feels complete before moving onto the next
one. This feeling is dictated not only by the visuals but also by the sound within the scene. The
audio does not need to be perfect, but dialogue, sound bites and room tone do have to be properly
balanced. Perhaps the scene could even use some temp music to help set the tone and dictate the
pacing. Whatever the case may be, I always work on each scene meticulously, editing both
picture and sound simultaneously. Sometimes I may run an interview through Adobe Audition
for a light noise reduction pass. I may also do some test color grading on select footage just to
get a sense of where the scene is aesthetically.
There was no rhyme or reason for the order in which I edited One Pint at Time. In his
Moviemaker article “Cuts, Both Ways: Sean Baker’s 11 Rules For Editing Your Own Films,”
filmmaker Sean Baker actually favors both “cutting chronologically” and “occasionally jumping
around”. Doing the former allows him to think like a documentary editor and “utilize the footage
he has”, while the latter is a good way to knock out easier scenes from his to-do list (1). The first
batch of material I edited were the scenes with Jon Renthrope, the brewer from New Orleans. At
the same time, I was pulling selects from Jon’s scenes for the epilogue. I started with Jon
because his story had the most gravitas and was the most complex. There was a great deal of
political and historical minutia which had shaped his journey as a Black brewer, so it was
challenging to parse his story down to digestible segments that audiences could easily follow. I
was also trying to find a balanced tone and editorial aesthetic that could be applied to the rest of
the film.
By the end of 2020, I had completed rough edits of the epilogue and most of Jon’s
scenes. With the help of my thesis advisor at the time, Dr. Gary Rhodes, I had constructed an
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opening hook that played well with test audiences. It appeared that the right rhythm and flow for
the rest of the film had been discovered. Five months later, I had the first rough cut of One Pint
at a Time and was almost ready to share it with the world. I deviated considerably from the
Lucidchart edit and removed myself entirely from the film using title cards as transitional
devices instead, such as those used in War/Dance (2007). This tightened up the runtime and
locked the focus on the brewer’s journeys. Sadly, Jeanna and Ken’s story did not make the final
cut. In the summer of 2019, the couple had a vicious falling out with their taproom business
partner, after which they took a hiatus from the industry. This left a major plot hole in their story
and an unsatisfying open ending to their contributions in the film. Not knowing when they would
return to producing beer, I felt it best not to include them and to narrow the film down to the
three Black brewers (Alisa, Jon, Huston) with Fresh Fest being a sort of “fourth” character.
My editorial decisions were based on what worked best for each scene. In that sense, my
approach was akin to that of Walter Murch’s Rule of Six. Sometimes my cuts were motivated by
the emotion of the moment in a scene (rule 1), other times by decisions that were rhythmically
interesting and right (rule 3), or the need to simply advance the story (rule 2). Whatever my
decisions were ultimately, according to editor Thelma Schoonmaker, they were acceptable as
long as they “helped the story” (Smith, 6).
I believe that I struck a healthy balance between the humanistic, informational, and
historical elements to create a film that is not only enlightening but also entertaining, engaging
and thought-provoking. A film that I keep referencing as a source of inspiration is Steve James’
brilliant Hoop Dreams (1994), only the second documentary feature nominated for a Best Film
Editing Academy Award. What I love most about it is how effectively it plays like a fiction film
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with a three-act structure and characters for whom we care deeply. This captivating sports doc
“emphatically announces itself as a movie in the opening minutes, with highly composed and
gorgeously lit frames, action zooms, tracking shots, and a driving score”, then, as needed,
gradually settles into a “more conventional documentary approach” (Greene 3). By successfully
integrating narrative strategies from fictional cinema with masterful editing, James “showed
distinctive emotional depth possible only in documentary” (Greene 4) and made a three-hour
epic that still holds my interest today. These are the same sentiments I hope to invoke with
audiences who experience my film.

The COVID-19 Pivot, Part Two
Every cloud has a silver lining. My original step outline called for the film to exist as
part-competition documentary, but two of the brewers were reluctant to walk that path in 2019.
They insisted their brands were too young and the timing was not right. They recommended
waiting a year and promised to give the competition their best effort. Presumably, this would free
up ample time to start editing the material we had collected, with the intent of prepping the film
for the grand finale in 2020. Suddenly, the idea of competing in a beer tournament vanished as
quickly as the number of COVID-19 fatalities in the United States were escalating. Realizing the
magnitude of what was happening with breweries around the country, our best approach was not
to postpone production but to acknowledge this “new normal” we were living in and incorporate
the pandemic into the film. After all, each of the main subjects’ beer brands were being affected
in ways that would undoubtedly add more drama to the film.
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When some of the state curfews and travel restrictions were loosened, we rushed to
Tampa and New Haven to continue filming with Huston and Alisa. New Orleans had fast
become one of the nations’ viral epicenters thus making it impossible to spend more time with
Jon during those turbulent times. While we were trying to figure out how we could stay in
contact with him, the video-conferencing platform Zoom was ranking as the most popular nongame app on the internet and had grown its users from 10 million to 200 million. Zoom was
leading the charge in a new experience that “had become emblematic of the change in our digital
lives during the coronavirus crisis” (Gat 1). To ensure our continued safety, we would eventually
use Zoom for parts of the film whenever we felt it was far too risky to leave the house. The effect
worked perfectly, as we were able to blend the rawness of the grid-of-faces aesthetic—
reminiscent of the opening sequence of the Brady Bunch—with the gloss of our higher end
location footage.
Another positive aspect of the pandemic was the need for greater logistical creativity.
There was only so much Brigitte and I could do from home, so we had to think resourcefully
about how we could keep moving forward with production. As we traveled to each new location
throughout 2018 and 2019, we had expanded our network of producers—many of whom
specialized in content creation for clients within the craft beer industry. When the pandemic hit,
we saw the need to call upon these new partners to help keep the documentary’s momentum
alive. In the summer of 2020, several of them rose to the occasion with invaluable contributions,
especially during the “Black Is Beautiful” beer campaign.
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The George Floyd Effect
Following the murder of George Floyd in May 2020 in Minneapolis, and others before
him like Ahmaud Arbery in Brunswick and Breonna Taylor in Louisville, people around the
globe began to stand up and protest. Hundreds of thousands flocked to the streets fervently
waving their “Black Lives Matter” signs as they clamored for police reform and racial equality.
Others kneeled or stood in silence for the amount of time it took for Floyd to lose his breath and
die from being detained by the police.
Marcus Baskerville, a Black brewer and co-owner of Weathered Souls Brewing
Company in San Antonio, Texas, felt compelled to act. Having been mistreated by police in his
earlier years, he was inspired to develop an initiative for a mass-collaboration beer that
celebrated Blackness and raised funds for grassroots organizations championing police reform
and the advancement of people of color. Borrowing from the success that Brooklyn’s Other Half
Brewing had achieved with their “All Together IPA” COVID-relief collaboration beer,
Baskerville established a recipe for an imperial stout, created a label design, and opened the
campaign to any brewery that wanted to participate. The provisos for participation were ensuring
that 100% of the proceeds from the beer were donated to a suitable organization, and a long-term
commitment toward equality such as diversifying taproom and brewing staff, marketing to a
more diverse clientele, and supporting local causes for communities of color. The resulting
project, titled “Black Is Beautiful,” has since become the largest and most successful initiative in
craft beer history with 1,200-plus participating breweries across all 50 states and over 20
countries. Donation receipts are still being reported, but it is estimated that to date more than
three million dollars have been raised for the cause.
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As I mentioned in the previous sub-chapter, due to safety precautions we could not travel
to many of the areas where the BIB movement had taken root. Therefore, we had to call upon the
goodwill of our new friends who were more than willing to donate their time. Understanding my
vision for this part of the film, they agreed to film with as many breweries as they had access to
within their respective regions. Brigitte and I covered select breweries around Florida, Georgia
and Connecticut, while our partners filmed with over twenty breweries in states such as Texas,
Maine, New York, New Jersey, Pennsylvania, and Washington. In exchange for their in-kind
services, each field producer received an Associate Producer and Cinematographer credit.
If discovering Fresh Fest in 2018 was the project’s first major milestone and the COVID19 pandemic a blessing in disguise, then Black Is Beautiful provided the bright light at the end of
the tunnel. The craft beer industry had finally awoken and was embracing diversity like never
before. White-owned breweries were collaborating en masse with Black- and Hispanic-owned
breweries producing hundreds of versions of the BIB beer. Minority beer enthusiast groups
homebrewed their versions and organized bottle shares to engage in productive conversations
about the need for social change. Several breweries launched internship and training programs to
recruit more employees of color. Diversity, equity and inclusion had finally jumped to the
forefront of everyday speak within craft beer circles. The intentionality of support for
underrepresented groups within craft beer was so inspiring that we could not resist documenting
this movement and making it the closing segment of One Pint at a Time. Ending on a high note
would be the ideal way to bring the film’s narrative to a close.
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Finishing The Film
Achieving picture lock on the film was a multi-step process. Since I worked with several
Premiere Pro “sub-projects”, I had to combine them within the master project file. First, I
imported each project, told Premiere to “Import Selected Sequences”, then chose only those
sequences approved for the online edit. Once I collected and imported the approved sequences,
they were assembled on a 24fps, 2048x1080 (DCI 2K) master timeline configured for multichannel audio output. With my timeline layers reorganized, I exported the film for audio
sweetening and color grading. The film’s audio was mixed in Adobe Audition and the video in
Blackmagic Design DaVinci Resolve.
With regards to the sonic landscape of ‘One Pint’, I used professional temp tracks from
Universal Production Music and Haus to help design the rhythm and tone of the film.
Sometimes, the music drove the pacing and mood of a scene. For other scenes, the music was
merely there to underscore what was happening on-screen. Certain tracks were revisited
throughout the film and used as musical motifs for the main subjects. After picture lock was
achieved, I worked closely with a dedicated composer and spent the ensuing six months creating
original compositions for the film. The aural vibe of ‘One Pint’ became a mixture of 1980s hiphop with contemporary blues, jazz and funk.
Although there is no intentional production design or color palette driving the aesthetic of
my film, I wanted a color grade that looked as natural as possible and with the right amount of
contrast and balance. This approach made the majority of my film “analogous” from a color
theory standpoint. Films that are analogous in color tend to have an “overall balance and
harmony” (Mindling, 5).
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It was important to pay careful attention to the delivery specifications required for
distribution. In particular, the film’s audio layers were cleaned up so down the road my sound
mixer could produce a dedicated M&E (music and effects) mix. Streaming companies such as
Netflix adhere to strict technical guidelines so the more organized we could be upfront, the easier
we will be able to satisfy each list of deliverables. In the case of documentaries, the M&E’s
organizational structure allows for easy replacement the voiceover or dialogue track in English
with that of another language. M&E mixes are crucial to films that wish to reach broader
audiences. Having versions of your film in different languages will help generate more revenue
through international sales (Thornton 3).
Having been a participant at numerous international film festivals, I learned the
importance of making multiple exhibition masters. Depending on the festival, your film must be
provided as a 1080p (1920x1080) master file (Quicktime .mov or H.264 .mp4) or on a Bluray
disc (which projects at 1920x1080). Nowadays, an increasing number of festivals, including toptier events like IDFA, Berlinale, Hot Docs, Toronto, Sundance, SXSW and Tribeca are requiring
feature-length films to be exhibited exclusively via Digital Cinema Package (DCP). A DCP,
according to Indie Film Hustle, “is the digital version of a 35mm film print” (Ferrari 1). This is
the absolute best digital format for showing a film, as it retains the highest possible image
fidelity (up to 4K) and contains the largest number of discrete audio channels (up to 128 in
Dolby Atmos).
Deluxe and Technicolor’s Digital Cinema Package delivery guidelines recommend
producing DCP’s in 2K at either 1998x1080 at a 1.85:1 aspect ratio (2K flat) or 2048x858 at a
2.39:1 aspect ratio (2K scope). The best route for ‘One Pint’ was to combine our varying
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acquisition resolutions and frame rates and edit the film at the DCI 2K standard of 2048x1080 at
24 frames per second. This gave us room to start with a higher 4K-5K pixel count on the raw
material, then resize and reframe the 2K edit as needed with little to no cropping as we exported
the digital masters and DCP.
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CHAPTER FOUR: CONCLUSION
Festival Strategy and Success
Leading up to the release of One Pint at a Time, I was fortunate to have my projects
selected to over 150 festivals worldwide and win several awards along the way. The recent
success of A Fresh Perspective and The Brewchurch certainly helped boost my festival statistics.
As proud as I am of the experience and knowledge I have gained, very few of those festivals are
high-profile enough to be recognizable by a layman. The most buzz-worthy events I had
participated in were the St. Louis International Film Festival, Fort Lauderdale International Film
Festival, Florida Film Festival, Gasparilla International Film Festival, Dances With Films, Indie
Memphis Film Festival, Rhode Island International Film Festival, NorthwestFest International
Documentary Festival, Indy Shorts Presented by Heartland, and China New Media International
Short Film Festival. While some of them have Oscar-qualifying categories within their programs,
none of these festivals are part of the circuit’s upper echelon. Filmmakers seeking publicity for
their projects are often pointed toward lists of festivals worth their entry fee, which typically
include Cannes, Sundance, Tribeca, Venice, Berlinale, Telluride, and Toronto. Despite
astronomically low odds of acceptance, if your film is selected to one of these events “your path
for distribution becomes much clearer” (Wilkins 5).
One of the reasons for pursuing my Master of Fine Arts degree was to achieve a level of
success above and beyond any of my previous films. This, I firmly believed, would not happen if
I submitted blindly to top-tier festivals. Instead, I needed to enlist a festival consultant, an insider
with deeper connections that mine—someone who could champion the project on my behalf.
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After much research and deliberation within my network of industry friends, I went in two
different directions.
First, I enrolled in Film Festival Mastery, an online course designed to help filmmakers
map—and succeed in—their festival run. The modular, multi-week program is offered by
crowdfunding guru Justin Giddings and Slamdance Film Festival co-founder Jon Fitzgerald.
Their teachings are anchored in the philosophy that top-tier premieres are not essential to a film’s
success and eventual distribution. They reinforced this throughout their course, covering
everything from strategic submitting to maximizing festival attendance and distribution
opportunities. Bi-weekly group coaching sessions were offered via Facebook Live where we
could ask festival-specific questions. The most useful aspect of the program was the customized
“recommended festival list” the coaches built for me after watching One Pint at a Time. If they
liked a film enough—which they did in my case—they promised to send personal references to
programmers at festivals where they have long-standing relationships. As a bonus, they provided
a “Gold List” including their favorite festivals plus a myriad of industry contacts such as agents,
managers, publicists, distributors, and aggregators.
Next, I was referred by a colleague to David Wilson of Kinofist Imageworks. Aside from
being a consultant, David is also co-founder and former director of True/False, one of the most
respected documentary festivals in North America. David was able to help my colleague’s
projects enter Full Frame, Tribeca, and DOC NYC, then secure distribution on HBO Max. His
pedigree within the industry was undeniable so I hired him to review ‘One Pint’. After delivering
his introductory “this is not a film for Sundance or even True/False” statement, he offered advice
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on where the film would fit best within the festival landscape. Like the other consultants, he
promised to do some festival outreach for the film once we had started submitting.
Using my existing experience and adding what I learned from Film Festival Mastery,
David Wilson, and Richard Grula’s Guerilla Marketing & Models of Distribution course, I
devised a festival strategy for One Pint at a Time. The film was submitted using the
FilmFreeway platform to approximately 50 festivals in two separate batches of 25. The initial
batch targeted the more prestigious Fall 2021 regional festivals such as Mill Valley, Denver,
Nashville, Chicago, Austin, Atlanta, Camden, New Orleans, Heartland, St. Louis, Slamdance,
and Hot Springs. The second one pivoted toward the mid-tier community festivals like Dallas,
San Diego, Big Sky, Montclair, Indie Memphis, Portland, Ashland, and Tallgrass. While not as
established as the larger regional events, these are well-reviewed, up-and-coming events that
often land on the annual “50 Film Festivals Worth the Entry Fee” list published by Moviemaker.
Sadly, by the end of July 2021 the film had received seven straight rejections across both
batches. Concerned that we may not be able to release the film in the fall, I submitted to a few
smaller, niche festivals and events where we had screened prior. These included fests in Orlando,
New Haven, and San Pedro plus some Afro-centric festivals in Baltimore, Minneapolis and
Atlanta. If we still had no luck, then we may need to consider recutting the film.
On August 17, the tide started to turn. The first selection arrived from the 36th Fort
Lauderdale International Film Festival. Since I had screened at this event before, I was more
relieved than ecstatic and remained cautiously optimistic. My attitude changed the following day,
when One Pint at a Time was invited to the 30th Heartland International Film Festival, one of the
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nation’s largest regional festivals and the one that awards the most cash prizes than any other
festival in North America.
On October 7, One Pint at a Time world-premiered virtually via the Heartland website
then a few days later in-person at the Kan-Kan Cinema in Indianapolis. The festival’s
programming and marketing staff were impressive in promoting the film via social media and
among their patrons. Brigitte and I traveled to Indianapolis for the event. We visited a number of
breweries throughout downtown delivering promotional postcards to their staff and customers.
We networked with fellow attending filmmakers and invited them to our screenings. I also had
the opportunity to interview with WISH-8, one of the local television stations, during one of their
morning shows.
The day of our first in-person show was a tad bittersweet. We were elated to witness our
four-year labor of love projected in a theater, but the auditorium wasn’t as full as we had hoped
for based on the reported amount of tickets sold. Despite the smaller crowd, the question-andanswer session was fun and intimate and we were thrilled to have newly appointed president of
Heartland Film among the attendees. He promised to drive a larger crowd to the second
screening but assured us that these lower-than-expected audience numbers were typical during
COVID times.
Since the film’s first showing, we have experienced nothing but positive momentum.
Two smaller festivals in North Carolina and Maryland—Tryon International Film Festival and
Baltimore International Black Film Festival—hosted regional premieres of ‘One Pint’ the same
week as Heartland. Not only did the festival in Baltimore name it their “Closing Night Film,” but
it also won the “Audience Award for Documentary Feature.” The biggest surprise, however,
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came when the film was honored by Heartland as the “Best Documentary Feature Premiere”
winner, a $2,000 juried award reserved for documentaries and fiction films that have their
premiere at the festival.
Entering November 2021, One Pint at a Time has already been selected to nearly 30
festivals across the U.S., Canada, and Europe with no signs of slowing down. Some of the most
popular festivals we were accepted to came from the consultants’ lists, meaning, they probably
had a modicum of influence in our selection. Six of the festivals, including Heartland, had shown
either A Fresh Perspective or The Brewchurch at an earlier edition and were eager for the release
of ‘One Pint’. We have also been approached by a number of prospective sales agents and
producer representatives interested in signing the film. This overwhelmingly rapid level of
success is a first for me and will remain one of my greatest joys as a documentary filmmaker.
How far the film will go from here is still uncertain, but what I do take away from this
entire project is the amount of determination, self-belief and patience that was needed with every
fork in the road. I had never faced some of setbacks before, so it was crucial to trust every
decision moving forward. I was passionate enough about craft beer and had enough experience
as a filmmaker to trust that over time the right structure for the film would reveal itself. When
the pandemic hit, I had to relinquish most of my control and trust my partners to help fulfill my
vision. The festival circuit was not foreign to me. Yet, when rejections knocked on my door, I
had to trust the experience and expertise of my consultants to take my film to the desired finish
line. As hands-on as my overall creative process might be, my time in the MFA program has
opened my mind to previously unexplored points of view and afforded me countless
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opportunities to embrace the true collaborative spirit of filmmaking. For this I am forever
grateful.

Marketing, Distribution and Social Media
Despite the ongoing festival success of One Pint at a Time, the film is miles away from
mainstream distribution. Ideally, we want to have the film available on PVOD and digital
streaming platforms like Netflix, Amazon, Hulu, HBO Max, iTunes, and Google Play. The
current post-George Floyd climate in the U.S. suggests there’s a surge of interest in films and
television series centered around the Black experience. The demand appears to be high, so the
timing of this project could not be any better. Securing the most lucrative deal, however, is going
to take monumental effort outside of what is already done on the festival circuit.
In order to maximize the film’s marketing potential, we will be raising funds in 2022 to
cover festival travel and any related marketing collateral (posters, post cards, merchandise).
Other important items such as errors and omissions (E&O) insurance and fees for legal
representation (orange highlights, Figure 31) are critical to the film’s distribution and will require
additional monies.
An educational cut is also in the film’s future. As this is a documentary about the plight
of minorities, we want it to have a grassroots-level effect on the diversification of the craft beer
industry. This can be achieved by recutting and repurposing the film to a classroom-friendly, 60minute edit and marketing it as an educational and training tool to breweries and collegiate
brewing programs nationwide. This effort alone, as important as it may be, will likely necessitate
several thousands of dollars.
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Participation at a large number of reputable festivals, especially of the caliber of
Heartland and Fort Lauderdale, can only bode well for the film when it is reviewed by a potential
agent and distributor. There is a chance we may still need to explore selling some of the film’s
territory rights at markets like IDFA Docs for Sale in Amsterdam and the American Film Market
in Santa Monica. Again, this will mean more money for travel, room, board, transportation,
conference registration and presentation materials—not to mention, possible retainers for sales
agents and producer reps.
An incredibly crucial component of this entire endeavor which tends to be overlooked by
many independent filmmakers—me included—is social media marketing. Another takeaway
from my time in the MFA program, and an invaluable teaching moment for future graduate
students, is the need for social media presence. I cannot overstress the value of growing your
audience as early as pre-production. It’s all part of building your persona as a filmmaker and the
brand of your project. Admittedly, we did not start promoting ‘One Pint’ on social media until
we had our first cut in May 2021. Until then, our pre-marketing was conducted exclusively at the
festival level whenever A Fresh Perspective or The Brewchuch was screening. This may have
helped with the anticipation of ‘One Pint,’ but did little to improve our social media presence.
From a distribution point of view, one of the primary barometers of a film’s ability to
attract audiences is its number of social media followers. Higher audiences can translate to a
higher distribution offer. This, in turn, trickles down to lower marketing expenses and a larger
cut for the distributor. In 2020, YouTube launched the Black Creators Fund, a $100 million
initiative to fund documentary programming that spotlights “community-driven storytelling and
the important issues that people of color and other marginalized communities face every day”
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(Kilkenny 4). To be eligible for funding, the first—and most important qualifier—was the
following of your YouTube account. Content creators outside of the YouTube platform were
ineligible for funding, and those who did not possess a high number of YouTube followers did
not receive funding.
An example of a film with impressive social media statistics is the award-winning
Holocaust-themed documentary Big Sonia (2016), which has nearly 1,200 Instagram, 1,400
Twitter, and 7,000 Facebook followers. More recently, the immigration-themed documentary
Illegal (2020) collected approximately 1,200 Twitter and 12,000 Facebook followers. Both
projects have been enjoying major success on most PVOD platforms.

Before The Cameras Arrive
In an earlier chapter, I started discussing the importance of access and how it originates
from building relationships with your subjects before following them with cameras. This is one
of those highly critical elements in the development and pre-production phase of a documentary.
Not only do I relish building relationships with my subjects, but by the end of the project, most
my subjects have turned into life-long friendships. I take immense pleasure in surrounding
myself with people where there’s genuine “reciprocity and give-and-take” (Degges-White 2).
This is really what documentary filmmakers should aim for: the creation of a film that has social
impact, but also provides an extension of one’s circle of friends, human beings with like-minded
hopes and dreams that will add to everyone’s quality of life.
Proper access is made possible through honest intentions and substantial time investment.
The more serious the subject matter, the longer you may have to spend with your talent getting to
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know them as a person, understanding their story, and truly connecting with them. Only then
should you ask them to speak to you on-camera and welcome you into their daily lives. On this
project, I found myself struggling at times with access. Due to the sudden nature of the research
trip to Pittsburgh in 2018, the team had mere weeks to prepare and communicate with the Fresh
Fest organizers. Then it was a matter of hitting the ground running, with no time to keep the
cameras in the background so folks could warm up to our presence first and buy into what we
were trying to accomplish. History was happening in front of our eyes, so we could not resist the
urge to film what we could and speak to anyone who was willing to be interviewed.
It wasn’t until the release and immediate success of A Fresh Perspective that I was seen
as “legit” by the Black brewing community. From that point forward, my access improved
greatly even though I would have preferred a different approach if given more time. Doors were
opening for me from coast to coast whenever I introduced myself by sharing the short film.
Through the creation of ‘Fresh,’ my intentions were proven to be sincere. Folks once reluctant to
speak to me were suddenly inviting me to their cities to document their story.
What also helped was my relatability. I was not a privileged white man trying to profiteer
from a controversial and trendy topic. I was a person of color who had experienced similar
racially charged occurrences in taprooms. This proved to be a very important element of my
growing access to the clusters of tightly knit Black brewing circles. Here they were, Black
brewers working relentlessly to write a new narrative in craft beer and discover and reclaim the
ancestral brewing identity that had long been abandoned. They are “reshaping their ever-after
ending by changing the tone of their story” (Godsil and Goodale 21). The best way to do so was
having story told by someone like them.
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Unlike Fresh Fest, I did have ample time to gain the trust of Huston Lett and his wife
Lisa, and I believe this translated well on-screen. Our social actor-director relationship felt very
organic, as though I was simply “hanging out with a friend” while life was happening. From
purely a beer lover’s standpoint, it certainly did not hurt that I was a fan of his. If at any moment
the cameras went away, we still had beer to keep our bond strong.
As an interviewee of A Fresh Perspective, Alisa Bowens-Mercado quickly understood
the value of her participation in ‘One Pint’ and has been one of the loudest cheerleaders for the
film. Her positive energy adrenalized me and Brigitte every time we were together. She was very
trusting, and the most vivacious and charismatic among the cast. Whether the cameras were
present or not, she was always ready to be at her best. With her, access was instantaneous.
Because Jon Renthrope’s story had the most embedded dramatic conflict, I regret not
having better access to him. We only filmed with him for one week in March 2019 then again the
following year via Zoom during the pandemic summer. Had his business partner not documented
their progress between 2011 and 2018, they would not have had the archival media necessary for
me to structure their story across three acts. I would have cherished being able to document Jon
fixing and rebuilding his vandalized signs. How incredible would it have been to watch him fight
at town hall meetings against the efforts to recode the use of his land, which had the devastating
potential to cease Cajun Fire Brewing from ever opening. These missed opportunities would
have likely taken his story in a completely different direction. This was one of the unfortunate
effects of the pandemic, but also of his reserved personality and my inability to dig deeper and
find a way through to him. More time might have worked, but we did not have that luxury. Only
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now that ‘One Pint’ is experiencing festival success has he been more receptive to promoting the
film. I hope his renewed enthusiasm continues.

Spin-off Series
One of the benefits of creating a project over the course of four years is witnessing the
evolution of the craft industry, even if the changes are incremental at best. At the onset of One
Pint at a Time, it took an act of God to find a story featuring a female- or minority-owned
brewery. Today, it has become less of a rarity as more states continue unveiling their own set of
“firsts” within their local craft beer scenes; be it the first Black- or Brown-owned beer brand, or
the first person of color hired as main brewer at one of state’s most popular breweries. With so
many new minority craft beer stories emerging, we saw an opportunity to take the foundation of
the documentary and expand it into a docuseries. The show’s premise follows a Black gypsy
brewer with Anthony Bourdain-like penmanship and cultural sensitivity who travels throughout
North America discovering and highlighting minority-owned and operated breweries, distilleries,
and vineyards. This would give us the chance to cover numerous untold Hispanic and Latinx
stories, as well as those within the Asian-American, Caribbean-American, LGBTQ+ and
disabled communities. The show would be titled Untapping America (Figure 48).
Another docuseries we are currently developing is Lady Lager (Figure 49), which follows
the next phase of Alisa Bowens-Mercado’s brewing career as she tries to become America’s first
internationally distributed Black craft beer brand. Using her ongoing journey as part-brewer,
part-Salsa instructor, and the success story of her blue-collar parents who own a construction
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company, we hope the show will inspire other minority business owners to fight for their careers
and follow their bliss.

Figure 48: Untapping America docuseries proof-of-concept title screen

Figure 49: Lady Lager docuseries proof-of-concept title screen
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Investing In My Future
This MFA degree does not represent the beginning of my career, but rather the first step
toward becoming a more rounded and strategic film professional and content creator. One area
within my vast production arsenal that still merits attention and further growth is my ability to
write for grants and fundraise for projects. While I applaud my microbudget resourcefulness,
there is significant value in grantmaking foundations that I have ignored for far too long. Grants
such as the Southern Documentary Fund, Film Independent, IDFA Bertha Fund, and ITVS bring
a level of added cache and credibility to a project that I have yet to experience in my own work.
For this project, post-production and finishing grants were pursued from Screencraft and Black
Public Media (BPM). Unfortunately, however, the film did not make it past the first round of
qualification so we had to continue to self-fund the project as best as possible.
A benefit of seeking grants is the amount of project tracking that occurs throughout your
funding period. Grantmaking foundations build and maintain relationships with top festivals and
other distribution platforms. Come time to present your finished film, chances are some wellestablished festivals and television outlets have already heard about you. Certain grants are
packaged with distribution contracts. For example, a mandatory component of the ITVS Fund
requires selected films to assign exclusive broadcast television rights to PBS (for three-five
years) for inclusion in one of their nonfiction series such as Independent Lens or POV. Some of
them also demand to have some input on the final product, however, directors are promised to
retain most of their project’s creative control.
Another way I can further my career is by taking my next project and applying to an artist
development program. In the wise words of New Orleans Film Festival Programmer and Hot
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Springs Documentary Festival Director of Programming, Greta Hagen-Richardson, festivals can
be “scary and stressful” and “taste can frequently depend on who is in the room” (1). A
percentage of a festival’s final program often comprises of films found at other festivals, from
personal connections or, more importantly, “from tracking” (6).
Similar to the importance of building your social media following early on, tracking
introduces your film to festivals via artist development programs. If you are a participant of a lab
or retreat sponsored by the Sundance Institute or Tribeca Film Institute, “they are already buying
what you are selling” (7). Though not a guarantee of acceptance into a major festival, they do
prefer to reinvest in someone that is already part of their circles. Giving festivals the chance to
track your work from development to completion is one of the best ways to get noticed, or better,
get accepted to a top-tier festival. The labs are competitive, but going this route is worthier of the
effort and investment than trying to submit outright to a particular festival, especially if it’s one
of the majors.
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Key Art Poster and Postcard of A Fresh Perspective
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Rear of Postcard of A Fresh Perspective
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Vimeo Thumbnail Designs of A Fresh Perspective
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Key Art Poster and Postcard of The Brewchurch
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Rear of Postcard of The Brewchurch
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Vimeo Thumbnail Designs of The Brewchurch
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Key Art Poster of One Pint at a Time
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Teaser Poster and Postcard of One Pint at a Time
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Rear of Postcard of One Pint at a Time
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Vimeo Thumbnail Design of One Pint at a Time
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Sample Social Media Posts
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Written, Edited and Directed by
Aaron Hosé

Producers:
Aaron Hosé
Brigitte Hosé

Executive Producers:
Jonathan Vieira
Brigitte Hosé
Aaron Hosé

Co-Producers:
Jonathan Vieira
Jason Gregory

Cast (in alphabetical order):
Ed Bailey
Celeste Beatty
Alisa Bowens-Mercado
Millicent Bowens
Day Bracey
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Dennis Malcolm “Ale Sharpton” Byron
Latiesha Cook
Teri Fahrendorf
Chris Harris
Shannon Harris
Shaun Harris
Corey Hinton
J. Jackson-Beckham
Khris Johnson
Mengistu Koilor
Huston Lett
Lisa Lett
Sean Nordquist
Garrett Oliver
Mike Potter
Jon Renthrope
Tom Ross
Leo Sawadogo
Isaiah Smith
Kevin Urvin
Kevin Walter
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Associate Producers:
Brandon Wilson
Adam Dawson
Buzzy Torek
Ryan Haggerty
Matt Thornton
Shakeel Radford
Christine Kane
George Lopez
Iggy Harrison
Dennis Guy
John VonMutius
John Schaub
Yancy Faulkner
Eric Buist
Jordan Hayman

Cinematographers:
Aaron Hosé
Tim Reid
David Wever
Sebastian Hofer
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Kenny Theysen
Brigitte Hosé
Jonathan Vieira
Gregg Backer
Brandon Wilson
Alyzée Joy Montana
Adam Dawson
Buzzy Torek
Ryan Haggerty
Matt Thornton
Shakeel Radford
Christine Kane
George Lopez
Iggy Harrison
Dennis Guy
John VonMutius
John Schaub
Yancy Faulkner
Eric Buist
Jordan Hayman
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Aerial Cinematographers:
Alyzée Joy Montana
Dustin Dowling
Owen Dubeck
Christine Kane

Production Assistants:
Corey Elliott
Yana Romanova
Jared Gandelman

Original Music by
Stephen Hoevertsz

Still Photographers:
Tyler Vietmeier
Jonathan Wright
Laura Anuszkiewicz VonMutius

Sound Remixers:
Tim Reid
Brandon Wilson
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Main Title and Motion Graphic Design:
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Sceptre Brewing Arts
Ingenious Brewing Company
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Annie Johnson
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Catawba Brewing Company
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APPENDIX E: CONTRACTS AND AGREEMENTS
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List of Talent Release Form Signatories
John Pullen, Jr., signed 7/24/20
Juan Ramon Wharton, signed 7/27/20
Willis McKay, signed 7/27/20
Maurice Arrington, signed 7/27/20
J. Trevor Jones, signed 7/27/20
Isaiah Smith, signed 7/26/20
Fish Scales, signed 7/26/20
Ale Sharpton, signed 7/26/20
Skinny DeVille, signed 7/26/20
William Teasley, signed 7/26/20
Kevin Irvin, signed 7/26/20
Andrew Molinari, signed 6/18/20
Marcus Wunderle, signed 6/18/20
Bronsky Bryant, signed 4/18/21
Tuwand Bryant, signed 4/18/21
Latiesha Cook, signed 3/29/21
Jacqui Garman, signed 6/16/20
Joshua Garman, signed 6/16/20
Michael DeLancett, signed 6/12/20
Randy Cuartas, signed 6/12/20
Matt Biedrzycki, signed 6/12/20
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Anthony Chacón, signed 6/12/20
Antron Ellis, signed 7/31/20
James Wiggins, signed 7/31/20
Phil Markowski, signed 7/31/20
Khristopher Johnson, signed 6/16/20
Robert Bowen, signed 6/25/20
Ebtehaal Rigdon, signed 6/25/20
Anna Robles, signed 6/18/20
Amanda Kucker, signed 12/29/18
Mary McGinn, signed 12/29/18
Sarah Nich, signed 11/10/18 and 12/29/18
Jeanna Malines, signed 12/29/18
Corey P. Hinton, signed 1/16/21
Janel Jackson-Beckham, signed 4/11/19
Ren Navarro, signed 4/11/19
Kevin Blodger, signed 4/11/19
Agustín Ruelas, signed 4/11/19
Ann Marie Johnson, signed 4/11/19
Adam Bey, signed 8/11/18
Day Bracey, signed 8/12/18
Edward Bailey, signed 8/12/18
Alisa Bowens-Mercado, signed 8/12/18
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Shannon Harris, signed 8/12/18
Mike Potter, signed 8/12/18
Jerry Thomas, signed 8/31/21
Shaun Harris, signed 8/31/21
Timothy White, signed 8/31/21
Huston Lett, signed 1/26/19
Lisa Lett, signed 1/26/19
Jzon Livingston, signed 1/26/19
Gloria Wood, signed 1/26/19
Jeremy Dana, signed 1/26/19
Gerald Nelson, Jr., signed 1/26/19
Parnell Pinnick, signed 1/26/19
Caige Whitten, signed 6/11/20
Derek Segari, signed 6/11/20
James Carlyle, signed 6/11/20
Amanda Mailey, signed 6/18/20
Eric Van Wormer, signed 6/18/20
Maria Bernardo, signed 6/18/20
Melissa Walter, signed 6/1/21
Kevin Walter, signed 6/1/21
Jon L. Renthrope, signed 3/1/19
Paul Taylor, signed 3/5/19
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Alex Peyroux, signed 3/4/19
Polly Watts, signed 3/4/19
Janice Montoya, signed 3/4/19
Dennis L. Guy, Jr., signed 2/26/21
Ren Davidson, signed 11/10/18
Felonice Merrimon, signed 11/10/18
Matt Stetson, signed 11/10/18
Ken Malines, signed 11/10/18
Amy Spackman, signed 1/19/19
Averie Swanson, signed 1/19/19
Mashinda L. Hedgmon, signed 1/18/19
Teri Fahrendorf, signed 1/17/19
Julia Herz, signed 1/18/19
Georgina Solis, 1/19/19
Christie Merandino, signed 1/19/19
Thomas Ross, signed 2/22/19
Leopold Sawadogo, signed 5/18/21
Scott Broussard, signed 6/1/21
Sean Nordquist, signed 10/21/18
Adam West, signed 6/15/20
Matt Peterson, signed 6/12/20
Nicholas Sorenson, signed 6/15/20
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Sample Talent Release Form

201

List of Location Release Form Signatories
Sceptre Brewing, signed 7/27/20
Scofflaw Brewing Company, signed 7/26/20
Baa Baa Brewhouse, signed 6/18/20
Half Barrel Beer Project, signed 4/18/21
Hidden Springs Ale Works, signed 6/16/20
Hourglass Brewing, signed 6/12/20
Two Roads Brewing Company, signed 7/31/20
Green Bench Brewing Company and Webb’s City Cellar, signed 6/16/20
Bowigens Beer Company, signed 6/25/20
Orlando Brewing, signed 12/29/18
East End Brewing Company, signed 8/12/18
Ingenious Brewing Company, signed 6/11/20
Ivanhoe Park Brewing Company, signed 6/18/20
Love City Brewing Company, 6/1/21
Second Vine Wine, signed 3/1/19
Montclair Brewery, signed 5/18/21
Sigma and Equal Parts Brewing Company, signed 6/15/20
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Sample Location Release Form
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List of Materials Release Form Signatories
Bronsky Bryant, signed 4/18/21
Latiesha Cook, signed 3/29/21
Dennis L. Guy, Jr., signed 2/26/21
Owen Dubeck, signed 4/20/21
Leopold Sawadogo, signed 5/18/21
Shakeel Radford, signed 2/18/21
Teri Fahrendorf, signed 3/30/21
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Sample Materials Release Form
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List of Crew Deal Memo Signatories
Dennis L. Guy, Jr., signed 2/26/21
Owen Dubeck, signed 4/20/21
Shakeel Radford, signed 2/18/21
Yancy Faulkner, signed 5/31/21
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Sample Crew Deal Memo
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Sample Standing Release Form
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Storyblocks Licensing Agreement
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211

212

Adobe Stock Licensing Agreement
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214

215

216

217

218

219

220

221

Creative Commons Licensing Agreement
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224
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APPENDIX F: FILM TRANSCRIPT
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1
00:00:04,247 --> 00:00:07,080
(machine humming)
2
00:01:28,450 --> 00:01:31,033
(upbeat music)
3
00:01:37,786 --> 00:01:39,728
- You know, this is all about awareness.
4
00:01:39,728 --> 00:01:44,110
This is all about awareness. I
tell people all the time, we,
5
00:01:44,110 --> 00:01:47,140
as black folks, people of color,
we consume a lot of stuff.
6
00:01:47,140 --> 00:01:49,860
You can go to a bar and a
restaurant and see a person of
7
00:01:49,860 --> 00:01:52,610
color with a Heineken in their
hand or a Corona in their
8
00:01:52,610 --> 00:01:55,470
hand. We don't own those companies.
9
00:01:55,470 --> 00:01:58,800
If we're going to drink
it then we should own it.
10
00:01:58,800 --> 00:02:00,597
- This journey is not just about beer.
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11
00:02:00,597 --> 00:02:02,430
The beer is just one side of it.
12
00:02:02,430 --> 00:02:04,640
There are a lot of other
elements of the company that we
13
00:02:04,640 --> 00:02:05,980
look to facilitate.
14
00:02:05,980 --> 00:02:08,280
One is controlling the narrative
that you know black people
15
00:02:08,280 --> 00:02:09,700
don't drink beer.
16
00:02:09,700 --> 00:02:12,080
Black people have always had
a hand in producing beer,
17
00:02:12,080 --> 00:02:14,770
but you know ultimately that's
been robbed of the narrative.
18
00:02:14,770 --> 00:02:18,540
And we look to be not the only
company that's in operation.
19
00:02:18,540 --> 00:02:19,800
That's bringing it back,
20
00:02:19,800 --> 00:02:22,120
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but just one company that's
happened to be doing it in a
21
00:02:22,120 --> 00:02:24,170
different way, particularly in the south.
22
00:02:25,010 --> 00:02:28,620
- Me and Mike got to talking
about a beer festival and how
23
00:02:28,620 --> 00:02:31,020
that could bring the black community in,
24
00:02:31,020 --> 00:02:33,477
in a way that is beneficial to themselves.
25
00:02:33,477 --> 00:02:36,957
It's a billion dollar
industry and we are the most
26
00:02:36,957 --> 00:02:39,840
economically disparaged
category in America.
27
00:02:39,840 --> 00:02:42,740
So this is an opportunity for us.
28
00:02:42,740 --> 00:02:46,630
- We had the choice to get up
and get out and talk to one
29
00:02:46,630 --> 00:02:50,210
another and create something
that lowered the barriers of
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30
00:02:50,210 --> 00:02:52,780
racism. And that's a great thing.
31
00:02:52,780 --> 00:02:55,050
- The cool thing about this
industry is its a welcoming
32
00:02:55,050 --> 00:02:57,940
industry. However, the lack of diversity,
33
00:02:57,940 --> 00:02:59,890
a big number of people in the industry,
34
00:02:59,890 --> 00:03:02,370
it might not even occur
to them because I mean,
35
00:03:02,370 --> 00:03:04,790
if you're not black or
brown in this industry,
36
00:03:04,790 --> 00:03:07,858
you don't feel alone in the beginning.
37
00:03:07,858 --> 00:03:09,596
I didn't feel so welcome.
38
00:03:09,596 --> 00:03:14,596
- We need to take this industry
and we need to include this
39
00:03:15,700 --> 00:03:17,280
needs to be inclusive.
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40
00:03:17,280 --> 00:03:20,883
I think it's time in this
country that we rise.
41
00:03:34,690 --> 00:03:36,500
- I don't know other people
do on their brew days,
42
00:03:36,500 --> 00:03:37,793
but we like to eat food.
43
00:03:44,000 --> 00:03:44,833
All right.
44
00:03:49,890 --> 00:03:51,360
All right.
45
00:03:51,360 --> 00:03:54,753
The mashing begins, start mashing.
46
00:04:05,776 --> 00:04:07,609
Yeah that smells good.
47
00:04:09,470 --> 00:04:11,650
Essentially, this is
what we do on brew day.
48
00:04:11,650 --> 00:04:15,640
This is pretty much where we
brew a beer at our garage in my
49
00:04:15,640 --> 00:04:18,880
house. A licensing is
contingent upon location.
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50
00:04:18,880 --> 00:04:21,720
So if you don't have a location,
you can't get a license.
51
00:04:21,720 --> 00:04:24,140
So we operate under Home
brew laws, you know,
52
00:04:24,140 --> 00:04:26,360
Bastet that we don't have
a brick and mortar yet.
53
00:04:26,360 --> 00:04:29,760
So essentially you can only
get our beer at events where we
54
00:04:29,760 --> 00:04:30,800
give it away for free.
55
00:04:30,800 --> 00:04:33,530
We've been trying to
solidify location since 2014,
56
00:04:33,530 --> 00:04:36,466
but we had a lot of bumps
and bruises along the way.
57
00:04:36,466 --> 00:04:39,380
We're pretty close now,
that's a good thing.
58
00:04:39,380 --> 00:04:40,440
However, you know,
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59
00:04:40,440 --> 00:04:43,900
we try to keep things informal
and kind of just hang out and
60
00:04:43,900 --> 00:04:46,520
brew. Most of my friends
work in the industry.
61
00:04:46,520 --> 00:04:49,740
We're brewing beer, we're
hanging out, we're talking beer,
62
00:04:49,740 --> 00:04:52,393
we're just doing what beer nerds do.
63
00:04:54,280 --> 00:04:58,520
I'm making a Brut IPA. It's
kind of like a champagne like.
64
00:04:58,520 --> 00:05:01,096
I've had a recipe written
for a little while and
65
00:05:01,096 --> 00:05:03,670
finally wanted to kind of
brew it for an event we have
66
00:05:03,670 --> 00:05:06,070
coming up. So, so that's
what I'm brewing today.
67
00:05:08,870 --> 00:05:12,600
Coming in as industry, we
became this big family of,
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68
00:05:12,600 --> 00:05:15,310
of everybody, not just
blacks, but just whites.
69
00:05:15,310 --> 00:05:19,370
And like, it just it's, it's,
it's a welcoming culture.
70
00:05:19,370 --> 00:05:23,170
The only weird or uncomfortable
moments are typically with
71
00:05:23,170 --> 00:05:25,220
like patrons. There was
this one time I was,
72
00:05:25,220 --> 00:05:27,280
I was pouring at a brewery.
73
00:05:27,280 --> 00:05:29,570
A Russian guy came in and
he's speaking Russian with his
74
00:05:29,570 --> 00:05:30,450
wife and his,
75
00:05:30,450 --> 00:05:33,600
I think it was a stepdad
and he comes up to me
76
00:05:33,600 --> 00:05:35,936
and he goes um, I don't
mean to sound racist,
77
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00:05:35,936 --> 00:05:40,020
but normally if somebody
says that I'm fucking running
78
00:05:40,020 --> 00:05:41,140
the other way. Right.
79
00:05:41,140 --> 00:05:45,780
So, so he says that and I'm like, uh okay.
80
00:05:45,780 --> 00:05:49,850
And he goes, yeah, um not only
have I never seen anybody,
81
00:05:49,850 --> 00:05:51,630
that's black working at a brewery
82
00:05:51,630 --> 00:05:53,100
and I've been to breweries
all over the world,
83
00:05:53,100 --> 00:05:55,860
but I've never seen anybody
as knowledgeable as you.
84
00:05:55,860 --> 00:05:59,350
And I'm like, dude, that's
not a compliment, I guess,
85
00:05:59,350 --> 00:06:01,400
in a sense, it's a backhanded compliment.
86
00:06:01,400 --> 00:06:03,370
You know, I remember like how I felt.
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87
00:06:03,370 --> 00:06:05,150
I was like, so mad.
88
00:06:05,150 --> 00:06:07,180
Another thing used to
get under my skin was uh,
89
00:06:07,180 --> 00:06:11,020
I go have a beer after my
shift and they would say, Hey,
90
00:06:11,020 --> 00:06:13,590
what do you do here? And I
would say, oh, I'm a brewer.
91
00:06:13,590 --> 00:06:14,893
And they'd be like, oh, you know,
92
00:06:14,893 --> 00:06:17,700
they have that look of shock, you know,
93
00:06:17,700 --> 00:06:19,816
but my peers wouldn't get
the same reaction that
94
00:06:19,816 --> 00:06:23,670
weren't black obviously.
And that just bothered me.
95
00:06:23,670 --> 00:06:24,560
But, you know,
96
00:06:24,560 --> 00:06:27,740
I just let my work ethic
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improve with just brewing good
97
00:06:27,740 --> 00:06:29,626
beer and just loving the craft.
98
00:06:29,626 --> 00:06:32,010
And essentially that's what
99
00:06:32,010 --> 00:06:33,860
I've been doing ever since, you know.
100
00:06:43,125 --> 00:06:44,125
That's nice.
101
00:06:49,256 --> 00:06:50,923
- Yeah. That's nice.
102
00:06:52,020 --> 00:06:53,510
- It's a quality thing. You know,
103
00:06:53,510 --> 00:06:57,390
the problem is my liquor
store that I grew up at and my
104
00:06:57,390 --> 00:07:00,696
grocery stores that I grew up
at don't look the same as the
105
00:07:00,696 --> 00:07:04,906
suburb neighborhood liquor
store, we were marketed malt,
106
00:07:04,906 --> 00:07:08,550
liquor, big box beer,
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and that's all we know,
107
00:07:08,550 --> 00:07:10,910
and it's cheap. It's, you
know, it's inexpensive.
108
00:07:10,910 --> 00:07:13,610
So that's a, that's a huge hurdle to,
109
00:07:13,610 --> 00:07:16,950
to cross I'm that guy that I
go to family reunions and I
110
00:07:16,950 --> 00:07:19,000
take kegs of beer and I'm like, oh no,
111
00:07:19,000 --> 00:07:21,070
that's $10 for a six pack. You know?
112
00:07:21,070 --> 00:07:22,550
So I get push back from my own family,
113
00:07:22,550 --> 00:07:24,805
but I'm still willing to keep trying,
114
00:07:24,805 --> 00:07:28,570
because I want them to feel
excited about this stuff.
115
00:07:28,570 --> 00:07:30,220
As much as I am excited about it.
116
00:07:32,770 --> 00:07:34,460
I love the fact that, you know,
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117
00:07:34,460 --> 00:07:37,230
breweries are having these
uncomfortable talks. Now,
118
00:07:37,230 --> 00:07:38,700
a lot of these people
are talking about how,
119
00:07:38,700 --> 00:07:41,380
how can we get minorities
involved and stuff like that.
120
00:07:41,380 --> 00:07:43,770
So like, it's great
that everything's moving
121
00:07:43,770 --> 00:07:44,830
in that direction.
122
00:07:44,830 --> 00:07:46,470
You're going to increase the talent pool.
123
00:07:46,470 --> 00:07:49,780
You're gonna increase just your
exposure to other cultures.
124
00:07:49,780 --> 00:07:50,613
It's, it's,
125
00:07:50,613 --> 00:07:53,546
it's win-win to start getting
on a diversity training.
126
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00:07:53,546 --> 00:07:56,129
(upbeat music)
127
00:08:08,250 --> 00:08:11,165
I've always had a passion for
art started drawing probably
128
00:08:11,165 --> 00:08:13,870
early as like the second grade.
129
00:08:13,870 --> 00:08:16,683
I always wanted to be
an artist of some kind.
130
00:08:18,440 --> 00:08:20,123
I quickly discovered that
I was just as passionate
131
00:08:20,123 --> 00:08:23,060
about beer as I was art and was
132
00:08:23,060 --> 00:08:25,670
bartending at a party and
I had a Bitburger Pils.
133
00:08:25,670 --> 00:08:28,680
It just opened my eyes to
different horizons because it
134
00:08:28,680 --> 00:08:30,770
wasn't like the big box stuff
that I was drinking at the
135
00:08:30,770 --> 00:08:32,250
time. So, you know,
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136
00:08:32,250 --> 00:08:35,315
I became a fanatical
consumer of craft beer,
137
00:08:35,315 --> 00:08:38,760
and I drank it and spent
a lot of money on it,
138
00:08:38,760 --> 00:08:40,113
even before it was cool.
139
00:08:41,000 --> 00:08:42,900
Did that for quite a number of years,
140
00:08:42,900 --> 00:08:44,900
until I got with this collective,
141
00:08:44,900 --> 00:08:49,290
this local brew club out of
our 10, four of us went pro.
142
00:08:49,290 --> 00:08:52,973
So that's what kind of led
me going down that path.
143
00:08:53,930 --> 00:08:56,400
So we came up with the name
Bastet. It was kind of our,
144
00:08:56,400 --> 00:09:00,116
our way of paying homage
to one of the first brewing
145
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00:09:00,116 --> 00:09:02,353
cultures. You know, Egypt.
146
00:09:05,930 --> 00:09:08,070
Bastet, is an Egyptian Goddess.
147
00:09:08,070 --> 00:09:11,050
And she has a beer story
associated with her. And, you know,
148
00:09:11,050 --> 00:09:14,210
basically she was a protector
of Ra The Eye Of Ra,
149
00:09:14,210 --> 00:09:17,400
and Ra was feeling like he
wasn't appreciated by mankind.
150
00:09:17,400 --> 00:09:20,210
So he sent Bastet out to
kind of teach mankind a
151
00:09:20,210 --> 00:09:21,860
lesson first, she was supposed to kill
152
00:09:21,860 --> 00:09:23,350
a few people and, you know,
153
00:09:23,350 --> 00:09:25,020
she fell into a blood lust and
154
00:09:25,020 --> 00:09:26,120
she wouldn't come back when he
155
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00:09:26,120 --> 00:09:27,090
called her back.
156
00:09:27,090 --> 00:09:31,090
So they brewed beer in
the color pomegranate
157
00:09:31,090 --> 00:09:32,100
to make it seem like blood.
158
00:09:32,100 --> 00:09:34,040
And they filled all the
streams and rivers with it.
159
00:09:34,040 --> 00:09:35,250
So during her blood lust,
160
00:09:35,250 --> 00:09:37,567
when she would need to drink
from the stream to the brooks,
161
00:09:37,567 --> 00:09:40,730
she would drink the beer.
And she drank so much of it.
162
00:09:40,730 --> 00:09:42,607
She had a hangover for a couple of days,
163
00:09:42,607 --> 00:09:44,260
and after her hangover,
164
00:09:44,260 --> 00:09:46,700
she kind of gave in and she was
like, yeah, no more killing.
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165
00:09:46,700 --> 00:09:49,140
Like she, she basically went back to Ra.
166
00:09:49,140 --> 00:09:52,070
It's our way of paying homage
to the Egyptian culture.
167
00:09:52,070 --> 00:09:53,737
And also, you know, it was kind of a,
168
00:09:53,737 --> 00:09:55,790
one of those little fun stories of how
169
00:09:55,790 --> 00:09:57,563
beer saved the world, essentially.
170
00:10:00,830 --> 00:10:03,320
- From America's perspective beer.
171
00:10:03,320 --> 00:10:06,080
It starts in Europe when
you're talking about the
172
00:10:06,080 --> 00:10:08,230
monasteries and things of that nature,
173
00:10:08,230 --> 00:10:10,596
but beer has a broader and richer history.
174
00:10:10,596 --> 00:10:15,370
You can trace that history back to Africa.
175
00:10:15,370 --> 00:10:17,767
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And even far back as the Fertile Crescent,
176
00:10:17,767 --> 00:10:20,700
the Mesopotamia if you will.
177
00:10:20,700 --> 00:10:25,460
- Now I'm talking like BC,
like 1500 BC and 3000 BC,
178
00:10:25,460 --> 00:10:27,287
even to the point where Egyptians
179
00:10:27,287 --> 00:10:30,740
had recipes written on Papyrus or
180
00:10:30,740 --> 00:10:35,030
inside of pyramids. And
they had Goddess Ninkasi,
181
00:10:35,030 --> 00:10:36,518
they held up hymns.
182
00:10:36,518 --> 00:10:39,860
And this was a praise beverage
to the point where pharaohs
183
00:10:39,860 --> 00:10:42,220
were allocated as gifts and
184
00:10:42,220 --> 00:10:43,960
be a part of religious ceremonies.
185
00:10:43,960 --> 00:10:46,740
They actually paid people
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to build pyramids with beer.
186
00:10:46,740 --> 00:10:49,830
It was perfected and it had a
lot of different styles that
187
00:10:49,830 --> 00:10:50,810
originated in Europe,
188
00:10:50,810 --> 00:10:53,660
but the beer itself
happened back in Africa.
189
00:10:53,660 --> 00:10:56,333
- It has always been a right
of passage if you will.
190
00:10:56,333 --> 00:10:59,590
And it was always
spearheaded by women in our,
191
00:10:59,590 --> 00:11:00,503
in our culture.
192
00:11:06,210 --> 00:11:10,550
- You think about how life was
centuries ago when women were
193
00:11:10,550 --> 00:11:14,170
in the kitchen, you know, mom,
grand mom, great grand mom.
194
00:11:14,170 --> 00:11:16,620
They were the ones in the
kitchen, brewing the beer,
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195
00:11:16,620 --> 00:11:20,040
preparing the foods for the
male consumers to drink and to
196
00:11:20,040 --> 00:11:22,270
enjoy. We created the recipes.
197
00:11:22,270 --> 00:11:23,440
We came up with, you know,
198
00:11:23,440 --> 00:11:27,190
the processes and techniques
that started with our mothers
199
00:11:27,190 --> 00:11:28,230
and their mothers.
200
00:11:28,230 --> 00:11:30,430
- Believe it or not. I
learned to brew from my mom.
201
00:11:30,430 --> 00:11:34,040
She was the one that was brewing
beer when we was all kids.
202
00:11:34,040 --> 00:11:35,950
And I was fascinated by that.
203
00:11:35,950 --> 00:11:38,550
I used to love to drink that
kind of sweet before they put
204
00:11:38,550 --> 00:11:40,930
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the yeast there. But I didn't know.
205
00:11:40,930 --> 00:11:43,100
I had no idea. I was, I was a kid.
206
00:11:43,100 --> 00:11:44,890
So prior to opening a brewery,
207
00:11:44,890 --> 00:11:47,790
I flew back home to tell
my mom and say, guess what?
208
00:11:47,790 --> 00:11:49,790
I'm going to open a brewery.
209
00:11:49,790 --> 00:11:51,800
And she's like, what you going to do?
210
00:11:51,800 --> 00:11:55,070
I'm like a brewery because
it is not a man job.
211
00:11:55,070 --> 00:11:58,324
I realized now that it's
incredible what my mother
212
00:11:58,324 --> 00:11:59,470
used to do.
213
00:11:59,470 --> 00:12:00,880
- And no one knows to the date,
214
00:12:00,880 --> 00:12:05,880
how long women brew beer before
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men started to brew beer.
215
00:12:12,190 --> 00:12:14,430
- After I finish the french toast then
216
00:12:14,430 --> 00:12:15,593
I'll scramble the eggs.
217
00:12:19,360 --> 00:12:22,000
Usually on the weekends,
the family gets together,
218
00:12:22,000 --> 00:12:23,110
come out to mom's house.
219
00:12:23,110 --> 00:12:24,880
Especially when the weather
gets a little warmer.
220
00:12:24,880 --> 00:12:26,910
My dad will be out golfing. So we're,
221
00:12:26,910 --> 00:12:29,530
we were missing him today
for breakfast. But you know,
222
00:12:29,530 --> 00:12:31,770
he always told me, you
know, you work hard,
223
00:12:31,770 --> 00:12:36,400
make sure you play hard. So,
you know, with a work schedule,
224
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00:12:36,400 --> 00:12:41,270
that's crazy. Saturdays and
Sundays are family church time.
225
00:12:41,270 --> 00:12:43,020
And that's where we get to get a really
226
00:12:43,020 --> 00:12:45,110
good home cooked meal.
227
00:12:45,110 --> 00:12:47,143
- All right. Let's eat.
228
00:12:50,520 --> 00:12:52,270
Dear Lord, make us truly thankful
229
00:12:52,270 --> 00:12:53,420
for the food we're now about to
230
00:12:53,420 --> 00:12:56,330
receive for the nourishment of
our body in Jesus grace name,
231
00:12:56,330 --> 00:12:59,304
we pray. Amen. Amen.
232
00:12:59,304 --> 00:13:01,904
- And bless the hands that
prepared this food. Amen.
233
00:13:15,800 --> 00:13:19,455
- So today we're brewing,
I've got to get some malts
234
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00:13:19,455 --> 00:13:21,223
- Sure let me get our malts
get ourselves milled in,
235
00:13:21,223 --> 00:13:22,056
get ready to rock.
236
00:13:22,056 --> 00:13:23,430
I grabbed a couple of bags
off this pallet over here,
237
00:13:23,430 --> 00:13:24,993
and we'll drag them toward the mill.
238
00:13:28,760 --> 00:13:31,080
- My early influences in beer,
239
00:13:31,080 --> 00:13:36,080
were my grandmother's drinking
out of these little bottles,
240
00:13:36,320 --> 00:13:38,900
which they call ponies
with this liquid in it.
241
00:13:38,900 --> 00:13:41,750
That was gold. It was just golden.
242
00:13:41,750 --> 00:13:45,060
And so I would see them
and they would sip on this.
243
00:13:45,060 --> 00:13:49,280
It was the tastiest thing ever
that I later come to find out
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244
00:13:49,280 --> 00:13:50,880
to be beer.
245
00:13:50,880 --> 00:13:55,230
Once the wheels in the
head started brewing,
246
00:13:55,230 --> 00:13:58,440
it was a no-brainer. My
nickname is Lady Logger.
247
00:13:58,440 --> 00:13:59,560
I make lagers.
248
00:13:59,560 --> 00:14:02,000
- We've got a Geyser should be mashing in
249
00:14:02,000 --> 00:14:02,930
and running off by now.
250
00:14:02,930 --> 00:14:04,310
So we've got wort transferring from
251
00:14:04,310 --> 00:14:06,340
the mash tun in to the kettle.
252
00:14:06,340 --> 00:14:07,830
- So getting recipes together
253
00:14:07,830 --> 00:14:09,360
you have to do a research of what
254
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00:14:09,360 --> 00:14:12,460
hops are using lagers, what
malts are using and loggers.
255
00:14:12,460 --> 00:14:15,330
What yeast are you using?
I wasn't home brewing.
256
00:14:15,330 --> 00:14:20,088
So I had to seek out the brew
masters here in the state and
257
00:14:20,088 --> 00:14:22,470
have someone make a pilot for me.
258
00:14:22,470 --> 00:14:24,433
X marks the spot. All right.
259
00:14:25,789 --> 00:14:27,493
- Okay. Well that's doing well.
260
00:14:30,210 --> 00:14:31,043
- Nice.
261
00:14:31,043 --> 00:14:33,640
- Step on up, we'll take
a look at this barge.
262
00:14:33,640 --> 00:14:34,857
- Starting out, you know,
263
00:14:34,857 --> 00:14:36,768
after making the pilot
that we landed, you know,
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264
00:14:36,768 --> 00:14:38,710
in one facility and, you know,
we did get some pushback.
265
00:14:38,710 --> 00:14:40,740
I don't know if it's a girl thing.
266
00:14:40,740 --> 00:14:43,420
I don't know if it's a
black thing, but you know,
267
00:14:43,420 --> 00:14:44,420
you just had, you know,
268
00:14:44,420 --> 00:14:48,130
some people in the industry
who weren't really kind,
269
00:14:48,130 --> 00:14:51,248
they just, you know, weren't
used to seeing, you know,
270
00:14:51,248 --> 00:14:54,240
people of color in the industry.
271
00:14:54,240 --> 00:14:57,130
And then all of a sudden
you've got this black chick
272
00:14:57,130 --> 00:15:00,260
contracting in their brewery and you know,
273
00:15:00,260 --> 00:15:03,080
some people just, you know,
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for, for whatever reason, just,
274
00:15:03,080 --> 00:15:06,060
you know, didn't like that.
Looking pretty good there,
275
00:15:06,060 --> 00:15:07,390
smelling pretty good too.
276
00:15:07,390 --> 00:15:11,640
- Let's close the lid too.
We'll get that closed off.
277
00:15:11,640 --> 00:15:12,880
And pop this one open over here.
278
00:15:12,880 --> 00:15:15,430
- Okay. That's just a beautiful site.
279
00:15:15,430 --> 00:15:18,208
This is where we keep the
goodness in it's incredible.
280
00:15:18,208 --> 00:15:21,020
Looks good and smells good. Excited.
281
00:15:21,020 --> 00:15:22,883
All right, let's close this up.
282
00:15:27,878 --> 00:15:29,630
Ah this is great.
283
00:15:29,630 --> 00:15:30,600
You know, the best part about this is
255

284
00:15:30,600 --> 00:15:32,670
it goes to a local farm,
285
00:15:32,670 --> 00:15:36,273
which is incredible. So
this never goes to waste.
286
00:15:37,730 --> 00:15:41,480
I want to see a shift.
I want to see a change.
287
00:15:41,480 --> 00:15:42,510
I tell people all the time,
288
00:15:42,510 --> 00:15:45,620
it's not about me and that can of beer.
289
00:15:45,620 --> 00:15:47,290
This is a bigger vision.
290
00:15:47,290 --> 00:15:50,640
This is a multi billion dollar
billion dollar industry.
291
00:15:50,640 --> 00:15:53,510
And you look to the left
and you look to the right.
292
00:15:53,510 --> 00:15:57,578
We're getting what less than
0.2% of a billion dollar
293
00:15:57,578 --> 00:16:00,330
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industry. That's not right.
294
00:16:00,330 --> 00:16:02,623
Not on my watch.
295
00:16:04,830 --> 00:16:05,873
Alright here we go.
296
00:16:07,010 --> 00:16:10,143
The fast, fast, fast process.
297
00:16:11,890 --> 00:16:15,237
The pack tech's gotta go on. There we go.
298
00:16:16,293 --> 00:16:18,876
(upbeat music)
299
00:16:42,320 --> 00:16:46,020
- I believe that African
traditions in terms of brewing
300
00:16:46,020 --> 00:16:48,010
processes and techniques were
301
00:16:48,010 --> 00:16:50,640
lost in translation because of slavery.
302
00:16:50,640 --> 00:16:54,070
So when we think about how
we got here in the states,
303
00:16:54,070 --> 00:16:55,330
we didn't ask to be here, right?
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304
00:16:55,330 --> 00:16:57,798
We were brought here. We
did, as we were told by,
305
00:16:57,798 --> 00:17:00,010
by the masters to do right,
306
00:17:00,010 --> 00:17:03,640
white males began their own processes.
307
00:17:03,640 --> 00:17:05,880
They've created their own techniques.
308
00:17:05,880 --> 00:17:10,480
Ours did not come over or
translate into that from time as
309
00:17:10,480 --> 00:17:12,380
we became a freed people.
310
00:17:12,380 --> 00:17:15,610
And we were able to start
doing things that we felt were
311
00:17:15,610 --> 00:17:16,530
ours, right?
312
00:17:16,530 --> 00:17:19,440
But at the same time, we have
to think about the process of,
313
00:17:19,440 --> 00:17:23,285
of business owning, right, or,
or opening up shop somewhere.
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314
00:17:23,285 --> 00:17:25,868
(upbeat music)
315
00:17:59,670 --> 00:18:01,970
- With respect to the
microbiome revolution.
316
00:18:01,970 --> 00:18:04,990
Those initial years in
the sixties and seventies,
317
00:18:04,990 --> 00:18:07,039
what you had, there was
318
00:18:07,039 --> 00:18:10,980
a time when people are
taking a lot of risk.
319
00:18:10,980 --> 00:18:15,053
That risk in particular is
what has become the center of
320
00:18:15,053 --> 00:18:19,890
these narratives around the
people who blaze the trail back
321
00:18:19,890 --> 00:18:22,890
then. I call them kind of
our craft, founding fathers.
322
00:18:22,890 --> 00:18:26,370
Those stories provide the
recognition that I think these
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323
00:18:26,370 --> 00:18:29,560
folks deserve, but they also
perform a lot of cultural work.
324
00:18:29,560 --> 00:18:33,100
One of the cultural effects
of this particular type of
325
00:18:33,100 --> 00:18:38,100
narrative has been to gloss
over the amount of resources
326
00:18:38,470 --> 00:18:42,320
that you needed to be able
to take those sorts of risks.
327
00:18:42,320 --> 00:18:46,560
You know, we're talking about
late 1960 and 1970 schools,
328
00:18:46,560 --> 00:18:49,850
aren't done segregating
in the United States,
329
00:18:49,850 --> 00:18:52,840
a black man or a woman are
walking into a bank and getting a
330
00:18:52,840 --> 00:18:55,420
startup loan for such
a venture at the time.
331
00:18:55,420 --> 00:19:00,271
So one of the unfortunate
consequences of craft beer is that
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332
00:19:00,271 --> 00:19:03,570
there's almost like
this. Anybody can do it.
333
00:19:03,570 --> 00:19:05,370
If they wanted to idea,
334
00:19:05,370 --> 00:19:08,540
that's always been embedded
in this narrative and that's
335
00:19:08,540 --> 00:19:09,800
simply not true.
336
00:19:09,800 --> 00:19:13,790
It would have taken a remarkable
and exceptional person and
337
00:19:13,790 --> 00:19:15,320
a whole hell of a lot of luck.
338
00:19:15,320 --> 00:19:20,020
If it wasn't someone who
already had means and access to
339
00:19:20,020 --> 00:19:21,913
certain types of, of privilege.
340
00:19:24,020 --> 00:19:26,490
- Jon Renthrope, his brother, Jomarque,
341
00:19:26,490 --> 00:19:29,420
and business partners, Adam
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Dawson, and Paul Taylor
342
00:19:29,420 --> 00:19:32,250
are competing for the chance of a lifetime
343
00:19:32,250 --> 00:19:34,210
to win $50,000,
344
00:19:34,210 --> 00:19:37,246
which would help turn their
fledgling craft brewing company
345
00:19:37,246 --> 00:19:40,760
into a full blown New Orleans brewery.
346
00:19:40,760 --> 00:19:44,300
The Cajun Fire four have been
cultivating their company
347
00:19:44,300 --> 00:19:47,667
since returning to New Orleans
from college three years ago,
348
00:19:47,667 --> 00:19:51,940
pouring in their life savings
and the energy to become only
349
00:19:51,940 --> 00:19:55,120
the third ever African-American
brewing company
350
00:19:55,120 --> 00:19:56,130
in the country.
351
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00:19:56,130 --> 00:19:58,078
- I'm very passionate about this.
352
00:19:58,078 --> 00:20:00,270
And I think anybody that's
gonna come into contact with me.
353
00:20:00,270 --> 00:20:03,080
That's probably all i
talk about annoyingly.
354
00:20:03,080 --> 00:20:05,528
So they know they know
this was a big day for me.
355
00:20:05,528 --> 00:20:07,020
And I hope a lot as many people come out
356
00:20:07,020 --> 00:20:08,270
to support as they can.
357
00:20:08,270 --> 00:20:10,310
- It's the culmination of a week long
358
00:20:10,310 --> 00:20:12,780
idea village event aimed
359
00:20:12,780 --> 00:20:14,850
at identifying and supporting
360
00:20:14,850 --> 00:20:17,310
entrepreneurial talent in New Orleans.
361
00:20:17,310 --> 00:20:21,260
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- The winner of the 2014 big idea,
362
00:20:23,650 --> 00:20:24,483
Cajun Fire.
363
00:20:26,144 --> 00:20:28,727
(upbeat music)
364
00:21:05,359 --> 00:21:08,600
- I first decided to take my
hand and making craft beer.
365
00:21:08,600 --> 00:21:13,600
I want to say right after
Katrina around 2005, 2006,
366
00:21:13,690 --> 00:21:15,620
I was trying out a lot
of different products.
367
00:21:15,620 --> 00:21:17,727
I was on a college budget and
there was a little bit more
368
00:21:17,727 --> 00:21:20,270
expensive than I would
like and could afford.
369
00:21:20,270 --> 00:21:22,270
So the next best thing is I try to
370
00:21:22,270 --> 00:21:24,645
take my hand and making it myself.
371
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00:21:24,645 --> 00:21:26,600
And I already had like a
culinary background with some of
372
00:21:26,600 --> 00:21:28,030
my family being from New Orleans.
373
00:21:28,030 --> 00:21:31,230
It's definitely influenced in
you you're indoctrinated in
374
00:21:31,230 --> 00:21:32,900
that culinary spirit.
375
00:21:32,900 --> 00:21:35,050
And when I started playing
around with different pots and
376
00:21:35,050 --> 00:21:38,008
pans, trying out different
recipes, looked up YouTube.
377
00:21:38,008 --> 00:21:40,859
I was all on YouTube, looking
at different craft beer,
378
00:21:40,859 --> 00:21:43,893
connoisseurs and seeing their
take on it. And from there,
379
00:21:43,893 --> 00:21:46,520
I just started experimenting
myself and, you know,
380
00:21:46,520 --> 00:21:49,900
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one thing led to another, I
started experimenting with hops,
381
00:21:49,900 --> 00:21:52,990
water, and mold, yeast,
all that good stuff.
382
00:21:52,990 --> 00:21:54,170
And next thing you know,
383
00:21:54,170 --> 00:21:56,188
I was brewing beer on my first
batch came out pretty good.
384
00:21:56,188 --> 00:21:58,740
Honestly, that was a fork in the road.
385
00:21:58,740 --> 00:22:00,230
If it didn't come out good,
386
00:22:00,230 --> 00:22:02,570
perhaps I wouldn't be here
talking with you today,
387
00:22:02,570 --> 00:22:04,277
since it did inspire me to keep going.
388
00:22:04,277 --> 00:22:07,070
And it came out really
well. I made a stout.
389
00:22:07,070 --> 00:22:10,235
That was my first beer i ever
made. It was highly alcoholic.
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390
00:22:10,235 --> 00:22:13,220
I didn't know what I was doing.
I was shooting in the dark,
391
00:22:13,220 --> 00:22:14,790
but at the end of the day, it tastes good.
392
00:22:14,790 --> 00:22:15,623
So, you know,
393
00:22:15,623 --> 00:22:18,557
that began a legacy of which
I was trying to create.
394
00:22:18,557 --> 00:22:21,140
(upbeat music)
395
00:22:37,370 --> 00:22:39,860
It's interesting. Unbeknownst to me,
396
00:22:39,860 --> 00:22:41,900
and when I became a learn
about the history of my
397
00:22:41,900 --> 00:22:44,370
family, they had a history of moonshine.
398
00:22:44,370 --> 00:22:46,490
And so, you know, it's kind
of like coming full circle,
399
00:22:46,490 --> 00:22:49,750
how things kind of always go
back to your roots and that's
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400
00:22:49,750 --> 00:22:51,190
the direction I went with the beer.
401
00:22:51,190 --> 00:22:54,280
I decided to keep things as
authentic as possible using
402
00:22:54,280 --> 00:22:55,790
products that were sourced domestically,
403
00:22:55,790 --> 00:22:58,170
as well as those that the
locales could get down with.
404
00:22:58,170 --> 00:22:59,860
As far as the flavor profiles,
405
00:22:59,860 --> 00:23:00,976
just really trying to infuse that,
406
00:23:00,976 --> 00:23:04,600
that history with some of the
great arsenal ingredients that
407
00:23:04,600 --> 00:23:07,200
we have available today,
you know, sky's the limit.
408
00:23:07,200 --> 00:23:09,576
So that's why I try to try to shoot for.
409
00:23:09,576 --> 00:23:12,159
(upbeat music)
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410
00:23:13,720 --> 00:23:17,453
Culture in New Orleans is
the Mecca is everything.
411
00:23:19,215 --> 00:23:21,810
We have some of the
oldest food ways at date,
412
00:23:21,810 --> 00:23:23,660
back to centuries old.
413
00:23:23,660 --> 00:23:26,400
If you're looking for a
history tour de force,
414
00:23:26,400 --> 00:23:28,680
we think of pint glass is deserving,
415
00:23:28,680 --> 00:23:31,160
Of that same kind of stature
as some of your gumbo,
416
00:23:31,160 --> 00:23:34,410
which aint to phase remoulade,
it needs to be had that same
417
00:23:34,410 --> 00:23:35,963
kind of respect and yearning.
418
00:23:38,070 --> 00:23:38,905
I think, you know,
419
00:23:38,905 --> 00:23:41,840
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the situation and why craft
beer is the way it is in the
420
00:23:41,840 --> 00:23:43,170
city. And it's, it's, you know,
421
00:23:43,170 --> 00:23:44,830
it's evident in the overabundance of
422
00:23:44,830 --> 00:23:46,200
food restaurants we have
423
00:23:46,200 --> 00:23:47,240
that when people come here,
424
00:23:47,240 --> 00:23:50,340
as far as craft beer
tourism a little let down,
425
00:23:50,340 --> 00:23:52,270
it's a lot of things that's
in place. I mean, one,
426
00:23:52,270 --> 00:23:54,250
everybody that's brewing
beer, looks the same.
427
00:23:54,250 --> 00:23:58,400
It would be nice to see more
breweries that have a stake in
428
00:23:58,400 --> 00:24:01,120
the city actually
emerge. When I say stake,
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429
00:24:01,120 --> 00:24:03,663
I mean they're actually from New Orleans.
430
00:24:03,663 --> 00:24:06,246
(upbeat music)
431
00:24:42,126 --> 00:24:44,300
Particularly the African
diaspora is something that's
432
00:24:44,300 --> 00:24:46,950
missing and not just in
the state of Louisiana,
433
00:24:46,950 --> 00:24:49,320
but as far as a national stage,
434
00:24:49,320 --> 00:24:53,080
our product gives that consumer
base something different.
435
00:24:53,080 --> 00:24:56,800
And also it encourages people
that look like me and you were
436
00:24:56,800 --> 00:24:59,861
staring a target market to
actually gravitate to a beer of
437
00:24:59,861 --> 00:25:02,152
somebody that looks like you.
438
00:25:02,152 --> 00:25:05,940
This journey is not just about
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beer. You know, it's twofold.
439
00:25:05,940 --> 00:25:07,630
You know, the beer is just one side of it.
440
00:25:07,630 --> 00:25:09,850
There are a lot of other
elements of the company that we
441
00:25:09,850 --> 00:25:11,180
look to facilitate.
442
00:25:11,180 --> 00:25:13,970
One is controlling the narrative
that no black people don't
443
00:25:13,970 --> 00:25:14,830
drink beer.
444
00:25:14,830 --> 00:25:17,750
Black people always had a
hand in producing beer or even
445
00:25:17,750 --> 00:25:19,920
down the home brewing just
about everybody's mother and
446
00:25:19,920 --> 00:25:22,413
grandmother, ancestors
have a history of doing it.
447
00:25:22,413 --> 00:25:23,270
But you know,
448
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00:25:23,270 --> 00:25:26,160
ultimately that's been robbed
of the narrative and we look
449
00:25:26,160 --> 00:25:29,230
to be not the only company,
that's in operation,
450
00:25:29,230 --> 00:25:30,480
that's bringing it back.
451
00:25:30,480 --> 00:25:33,104
But just one company that's
happen to be doing it in a
452
00:25:33,104 --> 00:25:35,063
different way, particularly in the south.
453
00:25:36,888 --> 00:25:39,741
[ Man On Microphone] We
still got Cajun Fire Brewery
454
00:25:39,741 --> 00:25:42,300
over here, make sure you bring your ID and
455
00:25:42,300 --> 00:25:45,548
we give you samples of some beer.
456
00:25:45,548 --> 00:25:48,131
(upbeat music)
457
00:26:07,020 --> 00:26:10,250
- The main reason why we're
not in market in New Orleans is
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458
00:26:10,250 --> 00:26:12,670
probably due to legislation.
459
00:26:12,670 --> 00:26:13,980
There are a lot of laws that
are still in place or were
460
00:26:13,980 --> 00:26:16,740
still in place. Once we
was originated in 2011,
461
00:26:16,740 --> 00:26:19,250
we did sit on a lot of different
lobbying and boards to have
462
00:26:19,250 --> 00:26:23,016
tap rooms installed. Just to
keep in reference until 2014,
463
00:26:23,016 --> 00:26:25,370
you couldn't have a tap room
attached to the production
464
00:26:25,370 --> 00:26:29,100
brewery in New Orleans or
in Louisiana. In general,
465
00:26:29,100 --> 00:26:31,340
we had a lot of people in
office that they didn't know,
466
00:26:31,340 --> 00:26:33,410
the economic opportunity invested
467
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00:26:33,410 --> 00:26:35,610
with breweries in neighborhoods.
468
00:26:35,610 --> 00:26:38,060
I think our company just
unfortunately got stuck
469
00:26:38,060 --> 00:26:40,130
in Bermuda Triangle of legislation.
470
00:26:40,130 --> 00:26:44,440
You know, we'd been swimming
our way out, but it takes time.
471
00:26:45,459 --> 00:26:48,042
(upbeat music)
472
00:27:22,770 --> 00:27:24,080
This mural we're walking around.
473
00:27:24,080 --> 00:27:28,973
It's actually in case um a
theater that once existed.
474
00:27:30,120 --> 00:27:33,070
This place holds a very special
emotional attachment to my
475
00:27:33,070 --> 00:27:34,919
heart is actually the
place where I met my wife.
476
00:27:34,919 --> 00:27:37,390
I want to say back in 2003,
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477
00:27:37,390 --> 00:27:38,223
we saw a movie called
478
00:27:38,223 --> 00:27:39,960
Harold And Kumar Go To White Castle.
479
00:27:39,960 --> 00:27:41,997
We was in high school,
high school sweethearts,
480
00:27:41,997 --> 00:27:44,160
and that ensured into
being married and having a
481
00:27:44,160 --> 00:27:46,076
wonderful family. But you know,
482
00:27:46,076 --> 00:27:48,884
this area is very sentimental to my heart,
483
00:27:48,884 --> 00:27:51,990
this quote is actually
one of my favorite quotes,
484
00:27:51,990 --> 00:27:52,823
that's on this huge mural. It says
485
00:27:52,823 --> 00:27:53,656
"I got lost, trying to be
found in the dreams I chased"
486
00:27:53,656 --> 00:27:58,566
and I don't know who wrote it.
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487
00:28:01,300 --> 00:28:05,060
But when I come out here to
reflect, besides the main mural,
488
00:28:05,060 --> 00:28:06,290
that's something that
really stands out to me
489
00:28:06,290 --> 00:28:09,594
as you know a deep quote.
It has a lot of meanings.
490
00:28:09,594 --> 00:28:14,594
This area was once the epic
center for like economic growth
491
00:28:14,600 --> 00:28:16,530
in the New Orleans east community.
492
00:28:16,530 --> 00:28:19,690
It had a lot of different
Box Stores, it has Dillard's,
493
00:28:19,690 --> 00:28:20,960
You had Maison Blanche.
494
00:28:20,960 --> 00:28:23,560
Even today, you have Lowe's,
but those all have left.
495
00:28:23,560 --> 00:28:26,324
Those corporations have pretty
much left an urban decay.
496
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00:28:26,324 --> 00:28:28,430
Blight is retaking the area.
497
00:28:28,430 --> 00:28:31,280
And it's one of the things that
inspires me to actually get
498
00:28:31,280 --> 00:28:32,630
our brewery started in this area.
499
00:28:32,630 --> 00:28:36,010
It's a community that needs
something to have civic pride in
500
00:28:36,010 --> 00:28:37,494
need, job opportunities.
501
00:28:37,494 --> 00:28:39,100
You need areas to create memories
502
00:28:39,100 --> 00:28:41,220
much like this place once did.
503
00:28:41,220 --> 00:28:43,330
And uh yeah, our community deserves it.
504
00:28:43,330 --> 00:28:45,780
So that's why Cajun Fire is
being built in New Orleans
505
00:28:45,780 --> 00:28:48,140
east community. We want
to actually create jobs.
506
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00:28:48,140 --> 00:28:50,140
We want to create that
commerce want to create that
507
00:28:50,140 --> 00:28:53,110
opportunity for people to come
and enjoy somewhere that they
508
00:28:53,110 --> 00:28:54,990
can bring their families and
share memories with and create
509
00:28:54,990 --> 00:28:57,033
more memories for the generations ahead.
510
00:28:59,375 --> 00:29:01,958
(upbeat music)
511
00:29:21,496 --> 00:29:25,170
- And this is no disrespect
on our European brothers and
512
00:29:25,170 --> 00:29:26,870
sisters, because what
the monks have done with
513
00:29:26,870 --> 00:29:28,820
the beer is nothing short of incredible.
514
00:29:28,820 --> 00:29:31,610
So we've got to get credit
where credit is due.
515
00:29:31,610 --> 00:29:36,010
The bad part about everything
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is how other races and other
516
00:29:36,010 --> 00:29:39,901
cultures involved in beer was
kind of left out, you know,
517
00:29:39,901 --> 00:29:44,901
and I blame European male
arrogance in the form of big
518
00:29:46,768 --> 00:29:49,497
business and marketing, you know?
519
00:29:49,497 --> 00:29:54,450
And so they projected an idea
of what beer should look like
520
00:29:54,450 --> 00:29:55,950
to the American public.
521
00:29:55,950 --> 00:29:58,990
We got Colt 45 and Billy Dee Williams,
522
00:29:58,990 --> 00:30:03,801
we got St Ides and Ice Cube
while they got the Bud Light,
523
00:30:03,801 --> 00:30:07,507
the Miller, the Coors,
the Sam Adams, you see?
524
00:30:07,507 --> 00:30:12,110
And so they made it through
marketing and mainstream media
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525
00:30:12,110 --> 00:30:17,110
and big beer. They made it
a black, white beer thing.
526
00:30:18,060 --> 00:30:20,840
- I think getting minority
populations engaged
527
00:30:20,840 --> 00:30:22,390
in craft beer culture.
528
00:30:22,390 --> 00:30:25,180
I think there's a perceived
whether or not you're welcome
529
00:30:25,180 --> 00:30:28,357
because you know, if you
walk into a craft beer bar,
530
00:30:28,357 --> 00:30:31,340
most of the people there are white,
531
00:30:31,340 --> 00:30:34,980
and you'll see that in most beer fests,
532
00:30:34,980 --> 00:30:36,970
people want to be somewhere
where they feel like they're
533
00:30:36,970 --> 00:30:40,130
wanted and welcome. Even if
it's not a deliberate thing,
534
00:30:40,130 --> 00:30:42,540
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if you walk into somewhere
and nobody looks like you,
535
00:30:42,540 --> 00:30:43,493
it can be a little, you know,
536
00:30:43,493 --> 00:30:45,440
a little intimidating and like, oh gosh,
537
00:30:45,440 --> 00:30:47,543
I don't know if this is someplace that
538
00:30:47,543 --> 00:30:48,663
I really want to be.
539
00:30:49,704 --> 00:30:51,090
You know, I know there's
another place down the street.
540
00:30:51,090 --> 00:30:52,540
Maybe I'll go there. Instead.
541
00:30:55,800 --> 00:30:59,050
- I like it. When I first got
into the craft beer scene,
542
00:30:59,050 --> 00:31:00,610
even as a consumer, honestly,
543
00:31:00,610 --> 00:31:02,600
there wasn't a lot of people
of color even drinking or
544
00:31:02,600 --> 00:31:05,180
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ordering what I was ordering.
545
00:31:05,180 --> 00:31:06,920
I was always that weird guy,
546
00:31:06,920 --> 00:31:08,500
what's he drinking this
week? Or what's he, you know,
547
00:31:08,500 --> 00:31:10,090
whats he drinking now?
548
00:31:10,090 --> 00:31:12,513
The lack of diversity was ridiculous.
549
00:31:13,970 --> 00:31:16,640
In the beginning I didn't
feel so welcome. You know,
550
00:31:16,640 --> 00:31:19,134
the fact that it took me
almost four or five years of
551
00:31:19,134 --> 00:31:23,150
applying to get into an industry
that didn't make me feel
552
00:31:23,150 --> 00:31:26,770
good at first was I kind
of slided? Yeah, I was.
553
00:31:26,770 --> 00:31:29,327
I just felt like we had to
prove ourselves a lot more black
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554
00:31:29,327 --> 00:31:30,570
and brown people.
555
00:31:30,570 --> 00:31:33,610
And I feel like I have to
show that I belong to be here.
556
00:31:33,610 --> 00:31:35,860
Sometimes in this industry,
557
00:31:35,860 --> 00:31:38,248
you just got to kind of take
it in strides and you know,
558
00:31:38,248 --> 00:31:40,416
you prove them with your know-how.
559
00:31:40,416 --> 00:31:42,310
You just can't take it personally
you got to show them what
560
00:31:42,310 --> 00:31:44,510
you can do and you show
them what, you know,
561
00:31:45,930 --> 00:31:49,130
I'm sure there are other people
of color out there like me
562
00:31:49,130 --> 00:31:51,290
that are consumers in beer
563
00:31:51,290 --> 00:31:52,740
that are interested in brewing beer.
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564
00:31:52,740 --> 00:31:56,095
So let's try to get them
engaged and interested in actual
565
00:31:56,095 --> 00:31:59,150
process of making beer. You know, and if,
566
00:31:59,150 --> 00:32:01,853
as a brewery you're, you're
overlooking that demographic,
567
00:32:01,853 --> 00:32:05,440
then stop it, give people a chance,
568
00:32:05,440 --> 00:32:08,876
give these people that are
trying to get in the door that
569
00:32:08,876 --> 00:32:11,276
you wouldn't normally
give a shot, try them out.
570
00:32:14,383 --> 00:32:15,300
We don't brick and mortar yet,
571
00:32:15,300 --> 00:32:17,630
but we just put a letter of
intent on the location and
572
00:32:17,630 --> 00:32:22,290
Seminole Heights. So yeah,
yeah, Seminole Heights
573
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00:32:25,710 --> 00:32:27,950
we're trying to make it
official our ester is a,
574
00:32:27,950 --> 00:32:29,700
as a really good Saison.
575
00:32:29,700 --> 00:32:32,769
Ah, this is straight up
Saison, no adjuncts added,
576
00:32:32,769 --> 00:32:35,410
but it's going to have
like those fruity esters.
577
00:32:35,410 --> 00:32:36,660
We're not open yet,
578
00:32:36,660 --> 00:32:40,820
but we've been building
presence and getting brand
579
00:32:40,820 --> 00:32:42,080
evangelists over the years. You know,
580
00:32:42,080 --> 00:32:46,020
we've been incorporated since
2014 and we've been doing the
581
00:32:46,020 --> 00:32:47,710
festivals since 2014.
582
00:32:47,710 --> 00:32:52,120
So we've kind of carved a
niche for ourself with the rare
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583
00:32:52,120 --> 00:32:54,210
and different ingredient
that we use you know.
584
00:32:54,210 --> 00:32:56,730
So we like to experiment with
a lot of different things and
585
00:32:56,730 --> 00:32:59,360
we're also very interested in
other cultures and what they
586
00:32:59,360 --> 00:33:00,570
ferment. I think that's,
587
00:33:00,570 --> 00:33:03,360
what's going to set us apart
from the other breweries.
588
00:33:03,360 --> 00:33:06,630
Proteins in the oats is what
it changes the beer like
589
00:33:06,630 --> 00:33:08,749
altogether aroma from
the aroma to the taste,
590
00:33:08,749 --> 00:33:11,350
to how it behaves in the glass.
591
00:33:11,350 --> 00:33:13,817
We like to say a science
never tasted so good.
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592
00:33:13,817 --> 00:33:16,000
What excites me about events like this,
593
00:33:16,000 --> 00:33:18,960
is just people getting excited
about what we're pouring.
594
00:33:18,960 --> 00:33:21,780
People are just inquisitive
of how you made in their eyes.
595
00:33:21,780 --> 00:33:22,613
Good beer. You know.
596
00:33:22,613 --> 00:33:26,089
- We get a lot of good
feedback from these people.
597
00:33:26,089 --> 00:33:28,570
That come up, they, they
come back again and again,
598
00:33:28,570 --> 00:33:31,160
we're doing a little things
a little bit differently than
599
00:33:31,160 --> 00:33:32,063
other people do.
600
00:33:33,616 --> 00:33:34,449
And it resonates with people
601
00:33:34,449 --> 00:33:36,160
when they want to drink something a
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602
00:33:36,160 --> 00:33:38,340
little bit different than
they're back for more.
603
00:33:38,340 --> 00:33:42,310
So it's kind of cool, man. It's very cool.
604
00:33:42,310 --> 00:33:45,410
- It was also a dry hop with Centennial,
605
00:33:45,410 --> 00:33:46,740
which is typically floral.
606
00:33:46,740 --> 00:33:49,420
Where are we hope to go from
here is get our brick and
607
00:33:49,420 --> 00:33:51,028
mortar open, just sling,
608
00:33:51,028 --> 00:33:55,230
good beer across the bar to
local people enter as many
609
00:33:55,230 --> 00:33:58,480
competitions as I can possibly do. And,
610
00:33:58,480 --> 00:33:59,590
and that's one of my goals, man.
611
00:33:59,590 --> 00:34:02,184
I want to be one of the
most decorated, you know,
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612
00:34:02,184 --> 00:34:05,030
black brewers in the industry.
613
00:34:05,030 --> 00:34:07,560
I strive for quality beer,
614
00:34:07,560 --> 00:34:11,720
and I want to be recognized
past our fans and friends
615
00:34:11,720 --> 00:34:14,250
and family that say, Hey,
you know, this beer is good.
616
00:34:14,250 --> 00:34:16,230
Like I want the hardware to go with it.
617
00:34:16,230 --> 00:34:19,418
Hopefully like once we get
through this process of the
618
00:34:19,418 --> 00:34:23,934
location, you guys will come
and fill the chairs, man.
619
00:34:23,934 --> 00:34:26,517
(upbeat music)
620
00:35:21,850 --> 00:35:25,120
- We've done some great things
at the BA with the diversity
621
00:35:25,120 --> 00:35:27,818
290

committee, I perform
a couple of functions.
622
00:35:27,818 --> 00:35:31,580
We can say all of them are
essentially to provide help for
623
00:35:31,580 --> 00:35:36,512
those who want it in adding
equitable inclusive practices
624
00:35:36,512 --> 00:35:40,680
for their breweries in
pursuit of more diversity,
625
00:35:40,680 --> 00:35:44,050
among people who make beer
and the people who enjoy it.
626
00:35:44,050 --> 00:35:46,440
So I have a fraught relationship
with the word diversity for
627
00:35:46,440 --> 00:35:47,850
me, diversity is the end.
628
00:35:47,850 --> 00:35:50,130
It's not the means to that end.
629
00:35:50,130 --> 00:35:51,160
I'm not sure there's a lot of people
630
00:35:51,160 --> 00:35:53,350
who don't want diversity.
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631
00:35:53,350 --> 00:35:56,130
I think there's a lot of people
who don't want to diversify
632
00:35:56,130 --> 00:35:57,260
craft beer, right?
633
00:35:57,260 --> 00:35:58,800
And for me, there's a difference.
634
00:35:58,800 --> 00:36:01,900
Diversify is a verb.
And when you say, okay,
635
00:36:01,900 --> 00:36:03,937
now I need you to expend efforts.
636
00:36:03,937 --> 00:36:07,530
Then there are questions of,
well, why is that my job?
637
00:36:07,530 --> 00:36:10,243
Why is that my responsibility
wanting diversity and wants
638
00:36:10,243 --> 00:36:13,349
you to diversify for me, or
maybe two different things.
639
00:36:13,349 --> 00:36:16,880
I'm trying to keep people
remembering that we have a
640
00:36:16,880 --> 00:36:17,953
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marathon to run, right?
641
00:36:17,953 --> 00:36:22,567
This is a slow, difficult
work intensive process.
642
00:36:22,567 --> 00:36:26,393
And we got to look at where we
are and not the finish line.
643
00:36:29,850 --> 00:36:33,420
- Pink Boots Society forced
me to think grand benevolent
644
00:36:33,420 --> 00:36:35,450
thoughts and how we,
645
00:36:35,450 --> 00:36:38,630
the members of Pink Boots
Society could indeed support and
646
00:36:38,630 --> 00:36:41,196
lift ourselves and the
entire beer industry
647
00:36:41,196 --> 00:36:43,419
to a higher, better place.
648
00:36:43,419 --> 00:36:46,002
(upbeat music)
649
00:37:05,140 --> 00:37:07,850
- I want Pink Boots Society
to be a champion in the beer
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650
00:37:07,850 --> 00:37:10,610
industry and not a critic
in the beer industry.
651
00:37:10,610 --> 00:37:12,810
So we stand for women, beer professionals.
652
00:37:12,810 --> 00:37:15,530
How do we help women beer professionals?
653
00:37:15,530 --> 00:37:19,530
I think one way we can do that
is to try to raise money for
654
00:37:19,530 --> 00:37:21,761
scholarships. I like to
say Pink Boots Society
655
00:37:21,761 --> 00:37:24,660
is for the future leadership of beer.
656
00:37:24,660 --> 00:37:26,210
What the Girl Scouts are.
657
00:37:26,210 --> 00:37:29,380
We're making tomorrow's beer
industry, female leaders today,
658
00:37:29,380 --> 00:37:32,530
and we've helped a lot of
people break through what I call
659
00:37:32,530 --> 00:37:36,660
an education-based glass
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ceiling. That's what we focus on.
660
00:37:36,660 --> 00:37:41,660
What we need in the beer
industry are minority leaders.
661
00:37:41,729 --> 00:37:44,640
And that means owners and brew masters.
662
00:37:44,640 --> 00:37:48,684
And we need gender parody,
and we need ethnic parody, and
663
00:37:48,684 --> 00:37:51,762
racial parody, and gender identity parody.
664
00:37:51,762 --> 00:37:56,762
It needs to represent
the general population.
665
00:37:57,710 --> 00:38:00,570
- For beer culture, a
lot of the struggle that
666
00:38:00,570 --> 00:38:02,170
we're seeing for minorities is a
667
00:38:02,170 --> 00:38:05,210
little different. Our mission
is to increase diversity,
668
00:38:05,210 --> 00:38:08,270
equity and inclusion within
the craft beverage space.
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669
00:38:08,270 --> 00:38:11,400
We do that through partnership
and collaboration with
670
00:38:11,400 --> 00:38:15,410
breweries who are ready to do
the work that's necessary in
671
00:38:15,410 --> 00:38:17,070
order to get that done.
672
00:38:17,070 --> 00:38:20,240
So that looks very differently
depending on who we partner
673
00:38:20,240 --> 00:38:23,170
with. But we do that
through program building,
674
00:38:23,170 --> 00:38:26,578
scholarship creation and
job entries. Years ago,
675
00:38:26,578 --> 00:38:30,297
it was that there was no access right? Now
676
00:38:30,297 --> 00:38:34,420
we have all these programs
and all these scholarships and
677
00:38:34,420 --> 00:38:37,224
all these people who want
to do amazing things.
678
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00:38:37,224 --> 00:38:41,570
But the problem we're seeing
now is what happens when you
679
00:38:41,570 --> 00:38:44,597
start to bring people in
to brace this culture.
680
00:38:44,597 --> 00:38:48,705
Let's say you hire the
black kid around the corner,
681
00:38:48,705 --> 00:38:52,440
who knows nothing about craft
beer. You tell them, yeah,
682
00:38:52,440 --> 00:38:54,710
we'd love you here.
Come on into this place,
683
00:38:54,710 --> 00:38:57,110
come into our space.
We're going to teach you.
684
00:38:57,110 --> 00:39:00,100
We're going to train you up
and you'll be ready to go.
685
00:39:00,100 --> 00:39:03,390
What happens when they're
not familiar with the current
686
00:39:03,390 --> 00:39:04,929
culture of your brewery, right?
687
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00:39:04,929 --> 00:39:07,513
They're uncomfortable.
They're not welcomed.
688
00:39:07,513 --> 00:39:09,620
They don't last.
689
00:39:09,620 --> 00:39:12,729
The craft beer scene should
diversify itself by working
690
00:39:12,729 --> 00:39:17,030
internally. I cannot say that enough.
691
00:39:17,030 --> 00:39:20,189
So do the work on the inside
really commit to that long
692
00:39:20,189 --> 00:39:22,890
lasting change.
693
00:39:22,890 --> 00:39:25,700
- I want to see where diversity
is not an issue anymore.
694
00:39:25,700 --> 00:39:27,570
I want to see that you're
going to go to a brewery.
695
00:39:27,570 --> 00:39:29,313
You don't know what to expect.
696
00:39:30,982 --> 00:39:33,070
You're not going to just
go to a black brewery. Just
298

697
00:39:33,070 --> 00:39:35,230
cause it's a black brewery,
but you go into a brewery.
698
00:39:35,230 --> 00:39:37,230
Cause it's not only great beer,
699
00:39:37,230 --> 00:39:40,128
but it's owned by a Black
or Latino or Asian person.
700
00:39:40,128 --> 00:39:42,740
But you're going for that experience.
701
00:39:42,740 --> 00:39:45,590
- You know, everyone has
some skin in the game
702
00:39:45,590 --> 00:39:47,450
when it comes to fermented beverages,
703
00:39:47,450 --> 00:39:49,507
every culture has done that.
704
00:39:49,507 --> 00:39:52,250
And so we're here to, to be inspired,
705
00:39:52,250 --> 00:39:54,833
to teach African-American
people of color about beer and,
706
00:39:54,833 --> 00:39:57,220
and everyone else too.
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707
00:39:57,220 --> 00:40:00,010
So just dig deep and find out
what did your ancestors bring
708
00:40:00,010 --> 00:40:01,583
to and share with world.
709
00:40:40,355 --> 00:40:41,410
- Oh my God, this is incredible.
710
00:40:41,410 --> 00:40:44,515
The first African American
beer festival in the country,
711
00:40:44,515 --> 00:40:45,670
you kidding me.
712
00:40:45,670 --> 00:40:49,766
I've never seen so many different
breweries and brand owners
713
00:40:49,766 --> 00:40:51,741
from across the country
that looked like me were
714
00:40:51,741 --> 00:40:55,667
representing females and
men and black folks and the
715
00:40:55,667 --> 00:40:58,007
communities from around the country.
716
00:40:58,007 --> 00:41:01,170
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And just to be here to bond
with my brew brothers and
717
00:41:01,170 --> 00:41:04,355
sisters visit this is just incredible.
718
00:41:04,355 --> 00:41:06,938
(upbeat music)
719
00:41:17,514 --> 00:41:19,983
- I'm excited. Like I
don't even know how to,
720
00:41:19,983 --> 00:41:21,882
this is all bubbling up. This is real.
721
00:41:21,882 --> 00:41:23,980
Look at this is room man,
722
00:41:23,980 --> 00:41:26,277
it's all different shades,
all different colors,
723
00:41:26,277 --> 00:41:27,110
all people background.
724
00:41:27,110 --> 00:41:27,943
- But it's just crazy.
725
00:41:27,943 --> 00:41:29,400
This is the most Negroes
726
00:41:29,400 --> 00:41:32,333
I've ever seen in a
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fucking in a room like.
727
00:41:35,321 --> 00:41:38,210
- A part of this festival is
you know one, representation,
728
00:41:38,210 --> 00:41:39,120
representation matters.
729
00:41:39,120 --> 00:41:41,430
So we're bringing out successful
people that are already
730
00:41:41,430 --> 00:41:42,470
you know what I mean, doing that,
731
00:41:42,470 --> 00:41:45,910
that look like us so that like
we were inspired to do that
732
00:41:45,910 --> 00:41:47,576
same thing.
- We're trying to conjure up,
733
00:41:47,576 --> 00:41:50,150
you know what I mean? We're
trying to promote, you know,
734
00:41:50,150 --> 00:41:52,663
black influence on the craft industry.
735
00:42:00,440 --> 00:42:01,900
We hadn't been doing the podcast.
736
302

00:42:01,900 --> 00:42:03,330
I'd say for two years at that point,
737
00:42:03,330 --> 00:42:06,970
when we first collaborated
with Mike and the cool thing
738
00:42:06,970 --> 00:42:09,640
about Mike was he had
been traveling the nation,
739
00:42:09,640 --> 00:42:11,893
going to all of these
black owned breweries.
740
00:42:12,920 --> 00:42:16,090
- I got into craft beer around 2005
741
00:42:16,090 --> 00:42:17,802
and I met a guy that had a
742
00:42:17,802 --> 00:42:20,090
brewery in a neighborhood I was living in,
743
00:42:20,090 --> 00:42:21,049
went inside and met a great group of guys
744
00:42:21,049 --> 00:42:23,358
from East end Brewery.
745
00:42:23,358 --> 00:42:27,380
That kind of taught me about
what craft beer was all about,
746
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00:42:27,380 --> 00:42:29,700
how it's made what's,
what are the ingredients,
747
00:42:29,700 --> 00:42:31,705
different styles? I kind of wondered,
748
00:42:31,705 --> 00:42:35,770
was there anybody else that
felt like me and found out that
749
00:42:35,770 --> 00:42:36,603
there were,
750
00:42:36,603 --> 00:42:39,792
there were many brewers out
there that were actually making
751
00:42:39,792 --> 00:42:42,460
beer. So with that, I reached out.
752
00:42:42,460 --> 00:42:46,330
And once I did, I realized
on a grander scale,
753
00:42:46,330 --> 00:42:48,290
these stories aren't actually being heard,
754
00:42:48,290 --> 00:42:50,083
they're not being published
or not being broadcasted.
755
00:42:50,083 --> 00:42:51,860
And I felt, Hey, that's,
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756
00:42:51,860 --> 00:42:54,300
that's a lane that someone
could fill. And I decided,
757
00:42:54,300 --> 00:42:56,350
you know, let's explore a little further.
758
00:42:58,410 --> 00:43:01,210
- And you know, me and
Mike kinda got to talkin,
759
00:43:01,210 --> 00:43:04,900
you know about a beer festival
and how that could bring the
760
00:43:04,900 --> 00:43:05,900
black community in,
761
00:43:05,900 --> 00:43:09,780
in a way that is beneficial
to themselves, going into it.
762
00:43:09,780 --> 00:43:13,411
The goal was to start
conversations between various
763
00:43:13,411 --> 00:43:17,350
communities and make a change
for the good, you know,
764
00:43:17,350 --> 00:43:18,990
for our people. I mean,
765
00:43:18,990 --> 00:43:22,114
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it's a billion dollar
industry and we are the most
766
00:43:22,114 --> 00:43:26,346
economically disparaged category
in America. So, you know,
767
00:43:26,346 --> 00:43:29,133
this is an opportunity for us.
768
00:43:31,720 --> 00:43:33,190
There are more mother fuckers,
769
00:43:33,190 --> 00:43:35,360
in the hall of fame than
there are black brewers.
770
00:43:35,360 --> 00:43:37,125
You know what I mean?
771
00:43:37,125 --> 00:43:38,820
Like y'all the OGs of this
black you know what I mean
772
00:43:38,820 --> 00:43:39,700
wave that we try to
773
00:43:39,700 --> 00:43:41,977
start here. So like we
appreciate y'all coming down.
774
00:43:41,977 --> 00:43:44,070
My father used to brew wine.
775
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00:43:44,070 --> 00:43:47,290
So I really got interested
in the whole brewing process.
776
00:43:47,290 --> 00:43:49,270
I didn't want to take any large loans.
777
00:43:49,270 --> 00:43:51,750
So I took money out of a 401k.
778
00:43:51,750 --> 00:43:54,270
I converted half of my
garage into a brewery.
779
00:43:54,270 --> 00:43:56,097
- It's a struggle. You know.
780
00:43:57,499 --> 00:43:59,113
- I know he had a 401k.
781
00:44:01,306 --> 00:44:03,700
You can't struggle with a 401k.
782
00:44:03,700 --> 00:44:06,393
That done eliminated 38%
of the people in his room.
783
00:44:08,490 --> 00:44:11,040
- To me, Fresh Fest is groundbreaking.
784
00:44:11,040 --> 00:44:13,130
We needed this. People of color needed
785
00:44:13,130 --> 00:44:14,571
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something like this, especially everyone
786
00:44:14,571 --> 00:44:17,870
who's new to craft beer or
those of us that has been big
787
00:44:17,870 --> 00:44:21,110
advocates for craft beer. When
you think about craft beer,
788
00:44:21,110 --> 00:44:22,870
especially for me. I mean,
789
00:44:22,870 --> 00:44:26,050
you think white boys with
beards, flannel shirts.
790
00:44:26,050 --> 00:44:27,730
Your typical brewer,
791
00:44:27,730 --> 00:44:29,710
people of color just really have no main
792
00:44:29,710 --> 00:44:31,000
interest in craft beer.
793
00:44:31,000 --> 00:44:34,464
And I'm hoping to be part of
that movement to try to help
794
00:44:34,464 --> 00:44:37,316
bring more diversity craft beers.
795
00:44:37,316 --> 00:44:38,730
308

I mean more black people
drinking, craft beer,
796
00:44:38,730 --> 00:44:40,560
more Asians, Mexicans,
797
00:44:40,560 --> 00:44:44,180
everyone actually owning
breweries or home brewing to get
798
00:44:44,180 --> 00:44:45,833
into the method of making beer.
799
00:44:46,770 --> 00:44:49,070
- So now you're a double
minority in this industry.
800
00:44:49,070 --> 00:44:50,940
Like where do you think you
were getting the most flack in
801
00:44:50,940 --> 00:44:51,820
that regard?
802
00:44:51,820 --> 00:44:54,620
Not only being African-American
and being a woman first.
803
00:44:55,530 --> 00:44:59,590
- People don't really see me as a brewer.
804
00:44:59,590 --> 00:45:02,300
They think I'm the, the Harlem
brew or the sugar hill girl.
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805
00:45:02,300 --> 00:45:05,623
I'm out there to promote the
beer. You know, where's your,
806
00:45:05,623 --> 00:45:06,866
where's your outfit.
807
00:45:06,866 --> 00:45:09,080
You gotta kinda be a little less
808
00:45:10,215 --> 00:45:12,216
- Are you the brewer?
809
00:45:12,216 --> 00:45:13,049
- Yes
810
00:45:14,527 --> 00:45:15,360
- Awesome.
811
00:45:15,360 --> 00:45:17,140
- When you look at brewing history,
812
00:45:17,140 --> 00:45:19,480
there's like the broader
brewing history of
813
00:45:19,480 --> 00:45:20,460
how beer evolved.
814
00:45:20,460 --> 00:45:24,350
I spent some time in Africa,
met women, African women,
815
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00:45:24,350 --> 00:45:26,774
brewers who brewed traditional beers.
816
00:45:26,774 --> 00:45:28,820
They'd been doing it for
thousands of years in terms of how
817
00:45:28,820 --> 00:45:31,394
craft beer evolved in this country.
818
00:45:31,394 --> 00:45:34,950
Many of those people that
came from Europe brought those
819
00:45:34,950 --> 00:45:36,580
traditions with them.
820
00:45:36,580 --> 00:45:39,470
The nature of our history of
African-Americans being brought
821
00:45:39,470 --> 00:45:41,150
here as slaves.
822
00:45:41,150 --> 00:45:44,030
We weren't allowed to continue
to practice of many of our
823
00:45:44,030 --> 00:45:47,180
culture and things that we
knew how to do or knew how to
824
00:45:47,180 --> 00:45:50,163
brew. We did brew beer
for president Jefferson,
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825
00:45:51,041 --> 00:45:51,874
- Oh, Jefferson.
826
00:45:51,874 --> 00:45:56,010
- And others, but all of
our cultures, culturally,
827
00:45:56,010 --> 00:45:57,440
as we look around the room,
828
00:45:57,440 --> 00:45:59,490
African-American European descent,
829
00:45:59,490 --> 00:46:03,301
we have traditions of brewing
African-Americans and African
830
00:46:03,301 --> 00:46:06,360
diasporic. People are
no exception to that.
831
00:46:06,360 --> 00:46:08,670
Those are things that we're
trying to shine the light on so
832
00:46:08,670 --> 00:46:11,190
that we can all sort of connect and,
833
00:46:11,190 --> 00:46:15,387
and understand and share ideas
and recipes around our common
834
00:46:15,387 --> 00:46:16,263
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history.
835
00:46:16,263 --> 00:46:19,320
(upbeat music)
836
00:46:19,320 --> 00:46:20,600
- A few years ago,
837
00:46:20,600 --> 00:46:24,580
I got a phone call out of the
blue and he wants to ask me
838
00:46:24,580 --> 00:46:25,640
he's from whatever paper.
839
00:46:25,640 --> 00:46:29,154
And he wants to ask me whether
I thought that given the
840
00:46:29,154 --> 00:46:34,154
paucity of African-Americans,
you know, in craft beer,
841
00:46:34,260 --> 00:46:37,962
whether I thought that craft
beer was somehow racist.
842
00:46:37,962 --> 00:46:42,225
And I told him, I was like, I
don't mean to be rude to you,
843
00:46:42,225 --> 00:46:45,373
but that's a stupid ass question.
844
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00:46:47,550 --> 00:46:49,540
My entire career people saying, wow,
845
00:46:49,540 --> 00:46:51,050
it must be fascinating for you.
846
00:46:51,050 --> 00:46:52,986
Like an African-American
being making beer. It's like,
847
00:46:52,986 --> 00:46:56,800
we've been doing this for 5,000 years,
848
00:46:56,800 --> 00:46:59,053
- 5,000 years 5,000,
849
00:47:02,460 --> 00:47:04,743
- Every single society up and down Africa,
850
00:47:04,743 --> 00:47:07,780
east to west, you know, the,
851
00:47:07,780 --> 00:47:10,540
every single society is
based around the brew pot.
852
00:47:10,540 --> 00:47:11,824
It is always communal.
853
00:47:11,824 --> 00:47:15,308
And then someone's got the
nerve to walk up to you and say,
854
00:47:15,308 --> 00:47:18,203
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it must be very nice for you
that you've discovered this.
855
00:47:19,120 --> 00:47:22,400
You know, it's like really like that.
856
00:47:22,400 --> 00:47:26,040
That's that's, that must be
very beautiful for you to, to,
857
00:47:26,040 --> 00:47:29,140
to have seen it yourself
because you know, we, we, I,
858
00:47:29,140 --> 00:47:31,456
you enjoyed it. We gave it to you.
859
00:47:31,456 --> 00:47:34,600
I think that it behooves all
of us to learn, you know,
860
00:47:34,600 --> 00:47:37,140
where all of our cultures
came from, you know,
861
00:47:37,140 --> 00:47:40,350
and that this thing always belong to us.
862
00:47:40,350 --> 00:47:41,183
You know,
863
00:47:41,183 --> 00:47:43,418
(applause)
864
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00:47:45,940 --> 00:47:48,790
All the people also in the
room who are not out of the
865
00:47:48,790 --> 00:47:50,180
African-American community,
866
00:47:50,180 --> 00:47:52,680
no matter what your
background is, if you're a,
867
00:47:52,680 --> 00:47:54,540
here you are one of us, you know,
868
00:47:54,540 --> 00:47:56,750
and that is the most important
thing that we all have a good
869
00:47:56,750 --> 00:47:58,177
time together.
870
00:47:58,177 --> 00:48:00,760
(upbeat music)
871
00:48:07,364 --> 00:48:09,810
- How's it going? How's it go?
- Holy crap.
872
00:48:09,810 --> 00:48:12,067
I want to know everything
about how you're brewing,
873
00:48:12,067 --> 00:48:14,560
this like what hops
did you start out with?
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874
00:48:14,560 --> 00:48:15,790
- I've been very consistent with.
875
00:48:15,790 --> 00:48:17,590
My hops are south African hops and
876
00:48:17,590 --> 00:48:19,830
that which goes to the backstory about,
877
00:48:19,830 --> 00:48:21,042
you know, being African-American
878
00:48:21,042 --> 00:48:23,440
and you know wanted it to tie in like the
879
00:48:23,440 --> 00:48:24,820
South African hops,
880
00:48:24,820 --> 00:48:27,600
really paying homage to my
forefathers and my ancestors,
881
00:48:27,600 --> 00:48:29,190
honestly. So, you know,
882
00:48:29,190 --> 00:48:33,340
we just kind of keeping a
piece of the story in the story
883
00:48:33,340 --> 00:48:34,210
and the beer
884
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00:48:35,611 --> 00:48:38,028
(jazz music)
885
00:48:51,000 --> 00:48:52,610
How are you? What can I get you?
886
00:48:52,610 --> 00:48:55,120
We have the rhythm beer and filter lager,
887
00:48:55,120 --> 00:48:57,610
or we have a beer-mosa,
which is our special.
888
00:48:57,610 --> 00:48:59,560
You want the beer, beer-mosa, got it.
889
00:48:59,560 --> 00:49:01,860
It's made with our unfiltered logger.
890
00:49:01,860 --> 00:49:03,900
And this one actually has the
891
00:49:03,900 --> 00:49:06,373
rhythm and it has orange juice.
892
00:49:08,080 --> 00:49:11,410
There we go. Enjoy. Cheers.
893
00:49:11,410 --> 00:49:12,750
- So there's a you have a brewery
894
00:49:12,750 --> 00:49:15,540
- I have a brewery, yes.
I have a brewery, yes.
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895
00:49:17,209 --> 00:49:18,260
I'm a brewmaster. And we're the first
896
00:49:18,260 --> 00:49:20,001
I'm happy to say that.
897
00:49:20,001 --> 00:49:21,420
We're the first African-American and the
898
00:49:21,420 --> 00:49:23,391
first African American female
899
00:49:23,391 --> 00:49:24,600
brewing company in the
state of Connecticut.
900
00:49:24,600 --> 00:49:26,706
- I have to bring some friends down
901
00:49:26,706 --> 00:49:29,556
- Come bring some friends down
come and sip beer with me.
902
00:49:30,498 --> 00:49:31,331
My aha moment.
903
00:49:31,331 --> 00:49:35,700
What really drove me to get
into the beer industry was I was
904
00:49:35,700 --> 00:49:39,370
at a beer festival with my
husband and we were walking
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905
00:49:39,370 --> 00:49:42,410
around. I just was looking
around and I was going,
906
00:49:42,410 --> 00:49:44,960
there's not a lot of women.
And if the woman are there,
907
00:49:44,960 --> 00:49:47,420
they're like being dragged
along by their boyfriends or
908
00:49:47,420 --> 00:49:48,253
their husbands.
909
00:49:48,253 --> 00:49:51,690
They really weren't participating
in indulging in the beer.
910
00:49:51,690 --> 00:49:53,450
And then I looked and I said,
911
00:49:53,450 --> 00:49:55,340
there's not a lot of people of color.
912
00:49:55,340 --> 00:49:57,760
There was maybe three of us there,
913
00:49:57,760 --> 00:50:00,090
and the other one was a vendor
and he was selling cigars.
914
00:50:00,090 --> 00:50:01,949
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And when I saw that, I said,
915
00:50:01,949 --> 00:50:03,270
there's something really missing here.
916
00:50:03,270 --> 00:50:06,090
And we were driving on the way
home. And he said, you know,
917
00:50:06,090 --> 00:50:07,360
hon, he goes, you're really quiet.
918
00:50:07,360 --> 00:50:09,100
And he was, what are you thinking about?
919
00:50:09,100 --> 00:50:10,270
And I said, you know what?
920
00:50:10,270 --> 00:50:11,770
I'm going to make my own beer.
921
00:50:13,870 --> 00:50:15,760
Connecticut overall,
922
00:50:15,760 --> 00:50:19,010
you know, it's kind of
like each man, each girl,
923
00:50:19,010 --> 00:50:21,270
each woman for you know themselves,
924
00:50:21,270 --> 00:50:23,360
everybody's got a product
that they're trying to hustle.
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925
00:50:23,360 --> 00:50:26,271
We're dead smack in the
middle of new England.
926
00:50:26,271 --> 00:50:28,925
So Connecticut is known for
their new England IPA's.
927
00:50:28,925 --> 00:50:31,577
And so for us to come out
with a lager was pretty bold
928
00:50:31,577 --> 00:50:35,520
because we wanted to again,
make a product that, you know,
929
00:50:35,520 --> 00:50:36,940
the style of beer that I love,
930
00:50:36,940 --> 00:50:38,940
which is a lager we have to get out there.
931
00:50:38,940 --> 00:50:40,650
We have to hit the ground running.
932
00:50:40,650 --> 00:50:44,090
So there is an advantage to
having a brewery and having
933
00:50:44,090 --> 00:50:47,280
your, you know, your own
space where, you know,
934
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00:50:47,280 --> 00:50:48,240
not having a brewery,
935
00:50:48,240 --> 00:50:50,960
we have to get out there and
make sure the beer is in the
936
00:50:50,960 --> 00:50:52,819
bars and the restaurants,
because we don't have a taproom.
937
00:50:52,819 --> 00:50:56,368
Each sale is different week.
I can go into a liquor store.
938
00:50:56,368 --> 00:50:59,000
You know, some people might
look at the sell sheet
939
00:50:59,000 --> 00:50:59,870
and be like, okay,
940
00:50:59,870 --> 00:51:02,009
well, why should I bring your product in?
941
00:51:02,009 --> 00:51:03,829
You know? And I just always pitch it.
942
00:51:03,829 --> 00:51:05,672
It's a number one. It's a great product.
943
00:51:05,672 --> 00:51:06,910
You're meeting me
personally. I'm the brewer.
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944
00:51:06,910 --> 00:51:08,380
I'm the brand owner. You know,
945
00:51:08,380 --> 00:51:11,759
you don't see people from these
other large, large, large,
946
00:51:11,759 --> 00:51:12,810
you know, companies.
947
00:51:12,810 --> 00:51:15,150
You don't see Mr. Corona or Ms.
948
00:51:15,150 --> 00:51:17,400
Heineken like walking through the door.
949
00:51:17,400 --> 00:51:19,483
So it's a win-win for everyone.
950
00:51:19,483 --> 00:51:20,900
- I'm gonna support yo on this.
951
00:51:20,900 --> 00:51:21,966
- Thank you. I appreciate that.
952
00:51:21,966 --> 00:51:25,400
- I hope I see you down at Coalhouse
953
00:51:25,400 --> 00:51:26,500
- Coalhouse. Thank you for that,
954
00:51:26,500 --> 00:51:27,990
heads-up because that's where,
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955
00:51:27,990 --> 00:51:30,290
that's where we need to
have our stuff on tap.
956
00:51:30,290 --> 00:51:32,540
- Hi beer tasting today,
would you like to try?
957
00:51:32,540 --> 00:51:33,920
- Have you tried the rhythm before?
958
00:51:33,920 --> 00:51:35,000
- Is it in Connecticut
959
00:51:35,000 --> 00:51:36,130
- Oh yeah. We're a local.
960
00:51:36,130 --> 00:51:39,000
We I'm so local. I'm this street local.
961
00:51:39,000 --> 00:51:42,464
What we're trying to do is
we're trying to expose people
962
00:51:42,464 --> 00:51:45,599
you know of color to the beer industry,
963
00:51:45,599 --> 00:51:48,022
but beers that are made by us,
964
00:51:48,022 --> 00:51:49,963
the first sip tastes like
an IPA. The second sip
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965
00:51:49,963 --> 00:51:51,610
- It's smooth
966
00:51:51,610 --> 00:51:53,330
- It's a three it smooths out and then
967
00:51:53,330 --> 00:51:55,750
give me the third. Cause
this is a three sip rule,
968
00:51:55,750 --> 00:51:57,000
what is the third one?
969
00:51:57,000 --> 00:51:58,150
- That's my second one.
970
00:51:59,433 --> 00:52:01,330
- It's like a cider.
971
00:52:01,330 --> 00:52:03,983
- You sold me on a beer that
I normally would not taste.
972
00:52:05,855 --> 00:52:08,070
So you do a good job.
- There you go.
973
00:52:08,070 --> 00:52:10,535
- I've never been that so many bars,
974
00:52:10,535 --> 00:52:14,080
restaurants in package
stores, in my life, at my age.
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975
00:52:14,080 --> 00:52:17,220
So she's always been like this
every, since she was born,
976
00:52:17,220 --> 00:52:19,160
she's been singing and dancing.
977
00:52:19,160 --> 00:52:22,225
And I think she's wonderful too.
978
00:52:22,225 --> 00:52:24,590
- You know, this is all about awareness.
979
00:52:24,590 --> 00:52:28,049
This is all about awareness.
I tell people all the time,
980
00:52:28,049 --> 00:52:30,310
we as black folks, people of color,
981
00:52:30,310 --> 00:52:32,830
we consume a lot of stuff, but guess what?
982
00:52:32,830 --> 00:52:35,820
You can go to a bar and restaurant
and see a person of color
983
00:52:35,820 --> 00:52:38,473
with a Heineken in their hand
or a Corona in their hand.
984
00:52:38,473 --> 00:52:41,030
We don't own those companies.
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985
00:52:41,030 --> 00:52:45,014
And so bringing awareness
to Connecticut or just to,
986
00:52:45,014 --> 00:52:46,310
you know,
987
00:52:46,310 --> 00:52:50,100
the country that we have to
start owning things that we
988
00:52:50,100 --> 00:52:51,823
consume. That's my focus.
989
00:52:51,823 --> 00:52:56,114
If we're going to drink
it, then we should own it.
990
00:52:56,114 --> 00:52:58,697
(upbeat music)
991
00:53:21,010 --> 00:53:24,437
I've always been around
beats and timing and rhythm.
992
00:53:24,437 --> 00:53:28,505
And that's essentially how
the name of the brand came to
993
00:53:28,505 --> 00:53:31,240
life. I wanted something to connect with.
994
00:53:31,240 --> 00:53:33,210
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Something was, that
was so important to me,
995
00:53:33,210 --> 00:53:34,310
which was the dancing.
996
00:53:39,387 --> 00:53:41,403
All right, are we ready to dance?
997
00:53:41,403 --> 00:53:44,750
We call these salsa shoulders.
998
00:53:44,750 --> 00:53:46,253
At three years old.
999
00:53:47,157 --> 00:53:50,010
My mom packed me, my dance bag,
1000
00:53:50,010 --> 00:53:52,999
my Tutu, my tights, and my ballet shoes.
1001
00:53:52,999 --> 00:53:56,530
And I started dance school.
1002
00:53:56,530 --> 00:53:58,570
Ballet, tap, jazz,
1003
00:53:58,570 --> 00:53:59,624
and just became a dancer
1004
00:53:59,624 --> 00:54:02,673
and a professional dancer for 15 years.
1005
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00:54:03,600 --> 00:54:08,600
The ballet, tap, and jazz
training ultimately led me to a
1006
00:54:08,970 --> 00:54:12,950
couple of salsa lessons. And
because of my dance training,
1007
00:54:12,950 --> 00:54:16,930
I started dancing with the
instructor at the time and we
1008
00:54:16,930 --> 00:54:21,560
would go out and perform. And
then within a year I said,
1009
00:54:21,560 --> 00:54:23,550
you know what? I think
I have enough training.
1010
00:54:23,550 --> 00:54:26,070
I'm going to go out and
open up a dance studio.
1011
00:54:26,070 --> 00:54:29,003
And that's when I opened up
the Alisa's House Of Salsa.
1012
00:54:36,065 --> 00:54:37,482
- And here we go.
1013
00:54:38,764 --> 00:54:40,847
- lights, camera, action.
1014
00:54:42,486 --> 00:54:44,986
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(salsa music)
1015
00:54:49,290 --> 00:54:54,150
- The way I bring aspects of
my life into my beer brand is
1016
00:54:54,150 --> 00:54:57,230
energy. Anything that
I see my brand doing,
1017
00:54:57,230 --> 00:54:59,550
it really is a reflection of me.
1018
00:54:59,550 --> 00:55:02,410
And so when people drink the beer,
1019
00:55:02,410 --> 00:55:06,970
I want them to connect
with me through my beer.
1020
00:55:06,970 --> 00:55:09,190
And if I can put the same energy in,
1021
00:55:09,190 --> 00:55:14,190
in my dancing and in life and
in meeting people that I do in
1022
00:55:14,430 --> 00:55:18,850
a beer brand, then, you know,
I think I'm on to something.
1023
00:55:18,850 --> 00:55:20,800
I think I'm completely on to something.
1024
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00:55:22,020 --> 00:55:24,520
(salsa music)
1025
00:55:56,530 --> 00:55:59,080
- In our quest to find the
actual home for Cajun Fire,
1026
00:55:59,080 --> 00:56:02,960
we submitted upwards of 25
or more letters, intense.
1027
00:56:02,960 --> 00:56:04,880
We've had people tell us
that the reasons for them,
1028
00:56:04,880 --> 00:56:08,090
you know, they don't want
to do business in alcohol,
1029
00:56:08,090 --> 00:56:09,180
a company. They don't even like our money.
1030
00:56:09,180 --> 00:56:10,470
When there's a new emerging
1031
00:56:10,470 --> 00:56:14,260
company or a new emerging
barrier being broken capitalism
1032
00:56:14,260 --> 00:56:17,530
acts in a way that wants to
constrict that you look into the
1033
00:56:17,530 --> 00:56:19,050
history of the nation.
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1034
00:56:19,050 --> 00:56:23,000
You look at pre-existing
prejudices and you know, you can,
1035
00:56:23,000 --> 00:56:24,400
you can paint your own picture.
1036
00:56:24,400 --> 00:56:26,670
It's not too much of a jump of reality.
1037
00:56:26,670 --> 00:56:28,620
That some of these lingering prejudices
1038
00:56:29,457 --> 00:56:31,609
in differences still exist.
1039
00:56:31,609 --> 00:56:34,192
(upbeat music)
1040
00:56:46,840 --> 00:56:49,220
The area we, we actually
have developed in and
1041
00:56:49,220 --> 00:56:50,053
it's in New Orleans east.
1042
00:56:50,053 --> 00:56:52,270
Eastern New Orleans, you have a large
1043
00:56:52,270 --> 00:56:53,940
homeownership in that area.
1044
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00:56:53,940 --> 00:56:57,540
So while we're going out there
is because one I'm born and
1045
00:56:57,540 --> 00:57:00,150
raised there, but also two,
1046
00:57:00,150 --> 00:57:01,990
we need something for the people
to gravitate toward that's
1047
00:57:01,990 --> 00:57:02,890
in that area.
1048
00:57:02,890 --> 00:57:05,780
It doesn't need to be where
we have to keep exiting out.
1049
00:57:05,780 --> 00:57:08,390
I ain't going and traveling
into the French boards to spend
1050
00:57:08,390 --> 00:57:09,380
our money.
1051
00:57:09,380 --> 00:57:11,630
And if we want to generate an
interest in food and beverage
1052
00:57:11,630 --> 00:57:14,180
tourism, there's a lot of
New Orleans to go around.
1053
00:57:15,781 --> 00:57:18,364
(upbeat music)
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1054
00:57:30,070 --> 00:57:31,680
So the area of land that we purchased,
1055
00:57:31,680 --> 00:57:33,070
developed and got up to grade,
1056
00:57:33,070 --> 00:57:34,245
it's called the New
Orleans East Cultural Hub.
1057
00:57:34,245 --> 00:57:37,320
Yeah. Re subdivided the land.
It's 10 acres commercial land.
1058
00:57:37,320 --> 00:57:38,700
We re subdivided it.
1059
00:57:38,700 --> 00:57:41,855
The first subdivision of the
land will primarily go toward
1060
00:57:41,855 --> 00:57:43,700
the production brewery,
1061
00:57:43,700 --> 00:57:46,180
but also the production brewery
will house a event space.
1062
00:57:46,180 --> 00:57:48,220
But the most and significant part of
1063
00:57:48,220 --> 00:57:49,870
that aspect is a cultural hub.
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1064
00:57:49,870 --> 00:57:52,290
that will have a museum that
actually facilitates that
1065
00:57:52,290 --> 00:57:55,162
the preservation of Mardi
Gras Indian suits, as well as,
1066
00:57:55,162 --> 00:57:58,690
you know, art, we really want
to preserve those pieces.
1067
00:57:58,690 --> 00:58:01,570
We really want to preserve that
culture so other generations
1068
00:58:01,570 --> 00:58:04,827
can appreciate it. And they
stand the test of time.
1069
00:58:04,827 --> 00:58:07,403
The Big Chief Creme Stout,
the importance of it is,
1070
00:58:07,403 --> 00:58:09,860
is that it preserves
Mardi Gras Indian culture,
1071
00:58:09,860 --> 00:58:11,920
particularly that of, Chief Shaka Zulu.
1072
00:58:11,920 --> 00:58:13,536
He's a local Mardi Gras Indian,
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1073
00:58:13,536 --> 00:58:17,836
and he has pretty much a very
acute appreciation as well as
1074
00:58:17,836 --> 00:58:21,370
a leadership role in the
Mardi Gras, Indian culture.
1075
00:58:21,370 --> 00:58:23,700
It is a very integral part
of new Orleans community.
1076
00:58:23,700 --> 00:58:25,673
Every tourist that comes here,
1077
00:58:25,673 --> 00:58:26,886
when they see the Mardi
Gras Indians they in awe,
1078
00:58:26,886 --> 00:58:29,150
we want to have our product
be a sponsor for that.
1079
00:58:29,150 --> 00:58:30,890
So that can keep going on in generations.
1080
00:58:30,890 --> 00:58:33,420
And hopefully generations
after us can continue to be,
1081
00:58:33,420 --> 00:58:35,950
in awe of the Mardi Gras Indians.
1082
00:58:36,979 --> 00:58:39,562
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(upbeat music)
1083
00:59:02,343 --> 00:59:06,080
- The good thing I get out of
the lack of diversity is the
1084
00:59:06,080 --> 00:59:07,560
fact that it's pulling us together.
1085
00:59:07,560 --> 00:59:09,440
There's no crabs in a bucket, oh,
1086
00:59:09,440 --> 00:59:11,490
they're gonna make more
money than me at this event.
1087
00:59:11,490 --> 00:59:12,500
Or how much is he making,
1088
00:59:12,500 --> 00:59:13,646
how much is she making
1089
00:59:13,646 --> 00:59:15,140
and how much is that brewery going to make
1090
00:59:15,140 --> 00:59:16,930
when you continue to support each other.
1091
00:59:16,930 --> 00:59:17,763
And I think we are at advantage now
1092
00:59:17,763 --> 00:59:20,710
where we're just getting started.
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1093
00:59:20,710 --> 00:59:24,060
So we to get that solidarity
and continue on with that.
1094
00:59:24,060 --> 00:59:26,610
And we bring more than
just money to the industry.
1095
00:59:26,610 --> 00:59:31,610
Our creativity is huge and
always talk about what the origin
1096
00:59:31,870 --> 00:59:33,920
of beer beer did not originate Europe.
1097
00:59:33,920 --> 00:59:36,060
These are things I love talking about.
1098
00:59:36,060 --> 00:59:39,046
You know, a woman invented
beer, beer recipes,
1099
00:59:39,046 --> 00:59:42,560
and hymns are written on pyramids.
1100
00:59:42,560 --> 00:59:46,110
So those are things that
we also needed to educate.
1101
00:59:46,110 --> 00:59:48,990
We're about teaching our
people and not just our people,
1102
00:59:48,990 --> 00:59:51,420
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white people and the people
who are the majority.
1103
00:59:51,420 --> 00:59:54,173
They need to learn this
as well. It's education,
1104
00:59:54,173 --> 00:59:56,110
it's exposure and it's experience.
1105
00:59:56,110 --> 00:59:58,223
Those are my three Es with,
1106
00:59:58,223 --> 00:59:59,823
with teaching people about beer.
1107
01:00:00,820 --> 01:00:03,223
- You have such a level high
level of consumption and
1108
01:00:03,223 --> 01:00:05,396
consumerism in the community.
1109
01:00:05,396 --> 01:00:09,700
It's unbalanced to not make
more money off of the things
1110
01:00:09,700 --> 01:00:10,790
that you purchase.
1111
01:00:10,790 --> 01:00:13,250
And if that means going to
purchase from a black brewer,
1112
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01:00:13,250 --> 01:00:16,546
or if that means supporting
products made by black people.
1113
01:00:16,546 --> 01:00:19,570
So be it, it also means collaborations.
1114
01:00:19,570 --> 01:00:22,263
It means like, Hey, here's,
here's what I can do.
1115
01:00:22,263 --> 01:00:25,226
Here's my brand. And here's my market.
1116
01:00:25,226 --> 01:00:28,260
Let's collaborate and
take both of our brands
1117
01:00:28,260 --> 01:00:29,373
to a higher level,
1118
01:00:30,240 --> 01:00:33,430
Press Fest of the situation
where we had the choice to get
1119
01:00:33,430 --> 01:00:37,660
up and get out and talk to one
another and create something
1120
01:00:37,660 --> 01:00:41,030
that lowered the barriers
of racism. So as you see,
1121
01:00:41,030 --> 01:00:42,937
we had all these beautiful
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brown people out here,
1122
01:00:42,937 --> 01:00:45,576
but we also had a ton
of white faces out here.
1123
01:00:45,576 --> 01:00:47,600
And that's a great thing.
1124
01:00:47,600 --> 01:00:50,522
So I just think the Press Fest,
was a big thing and kind of
1125
01:00:50,522 --> 01:00:54,010
helping lower those bars for
a little while and remind us
1126
01:00:54,010 --> 01:00:58,890
all that we have the options
to, to make our own paths,
1127
01:00:58,890 --> 01:01:00,213
to write our own stories.
1128
01:01:01,479 --> 01:01:04,062
(upbeat music)
1129
01:01:05,300 --> 01:01:08,175
- If you only have a certain
type of person with a certain
1130
01:01:08,175 --> 01:01:11,500
voice in an industry that you're
only going to get a certain
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1131
01:01:11,500 --> 01:01:16,060
product. I hope that the beer
industry has more diversity,
1132
01:01:16,060 --> 01:01:19,010
whether or not it's because
the beer industry sees a need
1133
01:01:19,010 --> 01:01:22,720
for it, or because we kick the
fucking door down either way.
1134
01:01:22,720 --> 01:01:26,593
I would like to see more,
more Ice Cream Moscato Beer.
1135
01:01:27,539 --> 01:01:30,300
- We can't do this without
the craft industry,
1136
01:01:30,300 --> 01:01:32,603
without the supporters.
I'm a recessed man.
1137
01:01:33,653 --> 01:01:36,420
Now therefore be it resolved that
1138
01:01:36,420 --> 01:01:41,420
I William Peduto, Mayor of the
city of Pittsburgh do hereby
1139
01:01:43,519 --> 01:01:46,745
declare August 11th, 2018
as Press Fest 2018 day.
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1140
01:01:46,745 --> 01:01:49,740
From the city of Pittsburgh
give it up for yourselves.
1141
01:01:52,330 --> 01:01:54,073
We official as Hell right now.
1142
01:01:55,698 --> 01:01:58,450
Lets say Fresh Press day,
one, two, three Fresh Press
1143
01:02:01,792 --> 01:02:04,537
Well, we want to thank
you all for coming out.
1144
01:02:04,537 --> 01:02:06,861
You all enjoy yourselves.
1145
01:02:06,861 --> 01:02:09,444
(upbeat music)
1146
01:02:31,773 --> 01:02:33,804
- All right, everybody.
1147
01:02:33,804 --> 01:02:36,300
We are coming to you alive
from the new location,
1148
01:02:36,300 --> 01:02:37,505
for Bastet Brewing.
1149
01:02:37,505 --> 01:02:40,160
This is the lease signing
party, it was very
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1150
01:02:40,160 --> 01:02:41,760
selective with the, with the invites.
1151
01:02:41,760 --> 01:02:43,920
You know, we were the only
ones invited from our crew.
1152
01:02:43,920 --> 01:02:44,953
So we feel really,
1153
01:02:44,953 --> 01:02:46,930
we feel really excited
about it being here. So.
1154
01:02:46,930 --> 01:02:50,350
- It's a great location.
If everything works out,
1155
01:02:50,350 --> 01:02:54,855
we could realistically be
building out end of December.
1156
01:02:54,855 --> 01:02:57,438
(upbeat music)
1157
01:03:01,670 --> 01:03:03,920
It's a family event,
man, his family, friends.
1158
01:03:03,920 --> 01:03:06,540
And the cool thing is it's funny.
1159
01:03:06,540 --> 01:03:09,250
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We always push like
diversity in this culture,
1160
01:03:09,250 --> 01:03:12,056
in this industry early on the
industry, when I first got in,
1161
01:03:12,056 --> 01:03:14,427
we go to events and Bastet,
1162
01:03:14,427 --> 01:03:17,130
was just pouring herself
with the brewery clubs.
1163
01:03:17,130 --> 01:03:18,717
And I said, what's up, man, what's up?
1164
01:03:18,717 --> 01:03:21,330
And it would be all to minorities.
And I've said it before,
1165
01:03:21,330 --> 01:03:24,003
my wife is a German
purple headed white girl.
1166
01:03:25,188 --> 01:03:28,930
And she said, do you know everybody,
1167
01:03:28,930 --> 01:03:31,100
that's a minority industry.
And I'm like, yeah.
1168
01:03:31,100 --> 01:03:33,806
Cause at the time it was
only like five of us.
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1169
01:03:33,806 --> 01:03:37,940
I will pick her up all day
because she bought me my first
1170
01:03:37,940 --> 01:03:39,480
kit and my first book.
1171
01:03:39,480 --> 01:03:41,708
And she's the one that
got me into brewing beer.
1172
01:03:41,708 --> 01:03:43,358
So single-handed like,
1173
01:03:43,358 --> 01:03:46,208
she's the catalyst of me actually
brewing beer and becoming
1174
01:03:46,208 --> 01:03:49,730
passionate about creating
fine craft beers.
1175
01:03:49,730 --> 01:03:53,530
- It's not even really hit me
yet that this is happening.
1176
01:03:53,530 --> 01:03:57,548
That this is real because we've
just been in that planning
1177
01:03:57,548 --> 01:04:00,708
stage for so long.
1178
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01:04:00,708 --> 01:04:05,700
It's especially a proud moment
because we realized that we
1179
01:04:05,700 --> 01:04:10,700
are one of the few breweries
with a minority head brewer in
1180
01:04:10,770 --> 01:04:14,210
the area. And so we totally get that.
1181
01:04:14,210 --> 01:04:18,371
We are paving this, this road.
1182
01:04:18,371 --> 01:04:22,497
- And then coming this
way, right up the middle,
1183
01:04:22,497 --> 01:04:24,960
there'll be two high tops.
1184
01:04:24,960 --> 01:04:26,510
- I tell a lot of people,
1185
01:04:26,510 --> 01:04:31,480
we are so lucky to be business
partners because all of our
1186
01:04:31,480 --> 01:04:34,188
skills compliment each other.
1187
01:04:34,188 --> 01:04:36,420
The number of people that
I would do this with,
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1188
01:04:36,420 --> 01:04:40,617
I can count on one finger
and that's Huston Lett.
1189
01:04:40,617 --> 01:04:43,150
We were made to do this together.
1190
01:04:43,150 --> 01:04:46,040
- Right off of that.
There'll be a row of tanks.
1191
01:04:46,040 --> 01:04:49,173
So there'll be, I'm
just excited. And just,
1192
01:04:50,534 --> 01:04:53,150
there's just so many emotions
in the last couple months.
1193
01:04:53,150 --> 01:04:55,460
We've been a lot of stuff
behind the scenes, but it's,
1194
01:04:55,460 --> 01:04:58,270
this is it. Like we locked
in and this is our location.
1195
01:04:58,270 --> 01:05:00,894
So just, just excited to have this kind of
1196
01:05:00,894 --> 01:05:02,040
event right now and just
1197
01:05:02,040 --> 01:05:03,730
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share it with our friends
and family that have been
1198
01:05:03,730 --> 01:05:07,474
supporting us this whole time.
And yeah, man, it's just,
1199
01:05:07,474 --> 01:05:08,974
I'm just geeked at this point.
1200
01:05:10,338 --> 01:05:12,921
(upbeat music)
1201
01:05:42,930 --> 01:05:46,381
- This crisis has literally put a,
1202
01:05:46,381 --> 01:05:50,019
a halt with the brand
when this all hit. I mean,
1203
01:05:50,019 --> 01:05:52,680
we would have never known
that back in February,
1204
01:05:52,680 --> 01:05:56,850
we celebrated two years,
literally two years a rhythm.
1205
01:05:56,850 --> 01:05:59,320
We launched the blue, the
rhythm blue, which was great.
1206
01:05:59,320 --> 01:06:02,290
It was our unfiltered light
lager. And at the same time,
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1207
01:06:02,290 --> 01:06:05,887
we were celebrating two
years uh in business.
1208
01:06:05,887 --> 01:06:09,823
We need to sell growlers. We
need to get beer out delivery.
1209
01:06:09,823 --> 01:06:14,280
We can't do that. Our
brand are in liquor stores.
1210
01:06:14,280 --> 01:06:18,450
So it has personally effected
me emotionally because I am
1211
01:06:18,450 --> 01:06:21,490
the hands-on, you know, go out, you know,
1212
01:06:21,490 --> 01:06:24,442
see the customer beer festivals, tastings.
1213
01:06:24,442 --> 01:06:28,400
This virus doesn't have a race.
1214
01:06:28,400 --> 01:06:30,970
It doesn't have a gender, at this point.
1215
01:06:30,970 --> 01:06:31,943
We're all just brewers.
1216
01:06:31,943 --> 01:06:35,634
They all just have a can of
351

our product that can of beer
1217
01:06:35,634 --> 01:06:38,340
that on, you know,
1218
01:06:38,340 --> 01:06:40,990
it doesn't make a difference
who it's been brewed by.
1219
01:06:42,154 --> 01:06:43,354
The beer company, on a whole
1220
01:06:43,354 --> 01:06:45,135
has kind of stopped in certain ways.
1221
01:06:45,135 --> 01:06:47,590
- Particularly New Orleans has been dubbed
1222
01:06:47,590 --> 01:06:49,963
the epicenter one of the epicenters,
1223
01:06:49,963 --> 01:06:51,083
in the south for the buyers,
1224
01:06:51,083 --> 01:06:52,693
some managers, you know,
1225
01:06:52,693 --> 01:06:54,780
I'm just taking it one
day at a time. I mean,
1226
01:06:54,780 --> 01:06:56,197
I've thankfully I have,
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1227
01:06:57,103 --> 01:06:58,680
I do have product liability coverages,
1228
01:06:58,680 --> 01:07:00,383
but as far as me and distribution,
1229
01:07:01,420 --> 01:07:03,472
there's so many different
changes right now.
1230
01:07:03,472 --> 01:07:05,027
I'm just trying to, you know,
1231
01:07:05,027 --> 01:07:06,670
I'm just trying to manage
it day to day. As of,
1232
01:07:06,670 --> 01:07:10,450
having a physical location would
make things a lot easier to
1233
01:07:10,450 --> 01:07:12,856
kind of cope with, in my opinion.
1234
01:07:12,856 --> 01:07:15,050
And now in state Louisiana,
they're allowing, you know,
1235
01:07:15,050 --> 01:07:17,250
people to purchase products
from the actual physical
1236
01:07:17,250 --> 01:07:19,870
breweries, that aint
353

just like, draft sales.
1237
01:07:19,870 --> 01:07:22,053
just a member of the
crisis. No, no, I don't
1238
01:07:22,053 --> 01:07:23,750
have that luxury.
1239
01:07:23,750 --> 01:07:26,493
Every, every company is going
through different prompts and
1240
01:07:26,493 --> 01:07:27,700
things that they got to prove
1241
01:07:28,740 --> 01:07:29,573
mines just a little bit different,
1242
01:07:29,573 --> 01:07:32,210
but I know on the side of like
anybody that's a black brewer
1243
01:07:32,210 --> 01:07:34,004
or a minority brewer,
1244
01:07:34,004 --> 01:07:37,390
because we do have a more
difficult time getting access to
1245
01:07:37,390 --> 01:07:39,085
these big old facilities.
1246
01:07:39,085 --> 01:07:41,520
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You know, I know I'm at the forefront
1247
01:07:41,520 --> 01:07:43,090
of some of the same kind of
1248
01:07:43,090 --> 01:07:45,670
disparities and problems and solutions,
1249
01:07:45,670 --> 01:07:47,920
trying to find them solutions
that a lot of my counterparts
1250
01:07:47,920 --> 01:07:49,160
are right now,
1251
01:07:49,160 --> 01:07:51,860
even in this time with all the
crisis going on and some of
1252
01:07:51,860 --> 01:07:54,870
those like racist things that
happen in industry are still
1253
01:07:54,870 --> 01:07:57,340
literally arriving at my
front door, like outside,
1254
01:07:57,340 --> 01:08:02,303
we had a lot with, I mean, a
sign like, Hey, coming soon
1255
01:08:02,303 --> 01:08:05,710
. To date, the sign itself
had been taken out four times

355

1256
01:08:05,710 --> 01:08:08,733
and we've also had wiring that went around
1257
01:08:08,733 --> 01:08:09,620
the circumference of the property
1258
01:08:09,620 --> 01:08:10,717
about like 200 yards with a
1259
01:08:10,717 --> 01:08:14,370
wire fence that was uprooted
and stolen overnight.
1260
01:08:14,370 --> 01:08:18,544
So, you know, it ain't
just a random vandalizing.
1261
01:08:18,544 --> 01:08:20,863
It's actually intentional.
1262
01:08:26,953 --> 01:08:28,160
- Date, initial, and initial
1263
01:08:28,160 --> 01:08:29,000
- Okay.
1264
01:08:29,000 --> 01:08:31,580
I was furloughed due to COVID.
1265
01:08:31,580 --> 01:08:32,920
My day job was graphic design.
1266
01:08:32,920 --> 01:08:35,810
356

And I went back to my graphic design job.
1267
01:08:35,810 --> 01:08:37,230
After I left cigar city,
1268
01:08:37,230 --> 01:08:39,436
they have every intention
of hiring us back. However,
1269
01:08:39,436 --> 01:08:41,486
I mean, we're going to
be so close with this.
1270
01:08:41,486 --> 01:08:44,361
I may not even need to
go back to my day job.
1271
01:08:44,361 --> 01:08:46,403
Hopefully I won't have to.
1272
01:08:55,400 --> 01:08:56,233
- Got it.
1273
01:09:03,370 --> 01:09:05,173
- I'm not hitting his leg right?
1274
01:09:19,436 --> 01:09:21,936
- Well lets get out of the way
1275
01:09:28,400 --> 01:09:31,317
- The heights good just come on in.
1276
01:09:33,836 --> 01:09:36,040
- Down, down, down.
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1277
01:09:36,040 --> 01:09:36,940
- One, two, three.
1278
01:09:43,925 --> 01:09:45,175
One, two three.
1279
01:09:54,037 --> 01:09:55,973
- I need to reconsider this shit.
1280
01:09:59,390 --> 01:10:01,573
We'll be brewing beer right
in the middle of summer.
1281
01:10:03,650 --> 01:10:07,284
This COVID stuff has been a
kind of a nightmare. We were,
1282
01:10:07,284 --> 01:10:09,840
we start hitting delays back
in November when we signed the
1283
01:10:09,840 --> 01:10:12,611
lease and we ordered a
brew house in October.
1284
01:10:12,611 --> 01:10:15,360
That's when the COVID
start hitting in China.
1285
01:10:15,360 --> 01:10:18,280
So we had delays there and then
then right after Chinese New
1286
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01:10:18,280 --> 01:10:20,580
Year COVID was officially a pandemic.
1287
01:10:20,580 --> 01:10:23,380
So the government comes in
and they come in to finish our
1288
01:10:23,380 --> 01:10:26,293
tanks. Government comes in
and says, no, shut it down.
1289
01:10:26,293 --> 01:10:29,500
So it was like curve ball
after the curve ball, man.
1290
01:10:29,500 --> 01:10:32,760
So it's been, it's just been crazy for us.
1291
01:10:32,760 --> 01:10:35,750
I just can't wait to get people
in here and fill those seats
1292
01:10:35,750 --> 01:10:37,750
up when it's safe,
1293
01:10:37,750 --> 01:10:40,820
FYI people not going to be
irresponsible business owner and
1294
01:10:40,820 --> 01:10:42,940
have people not practicing
social distancing.
1295
01:10:42,940 --> 01:10:45,550
But I think the whole world
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man is ready to get this whole
1296
01:10:45,550 --> 01:10:48,565
thing behind us and kinda kind
of get back to some semblance
1297
01:10:48,565 --> 01:10:52,673
of reality or, or normalcy, if you will.
1298
01:11:10,730 --> 01:11:12,390
- Breweries are in a tight spot.
1299
01:11:12,390 --> 01:11:13,840
Many of them forced to sustain
1300
01:11:13,840 --> 01:11:15,420
their businesses with, to go orders,
1301
01:11:15,420 --> 01:11:20,200
which usually only account for
about 10% of regular sales.
1302
01:11:20,200 --> 01:11:23,040
- Florida bars had just been
allowed to reopen with limited
1303
01:11:23,040 --> 01:11:24,510
capacity, June 5th,
1304
01:11:24,510 --> 01:11:26,664
three weeks later with
rising COVID-19 cases,
1305
01:11:26,664 --> 01:11:30,410
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establishments with more than
50% of sales from alcohol were
1306
01:11:30,410 --> 01:11:33,200
forced to stop selling
drinks on site Friday,
1307
01:11:33,200 --> 01:11:35,390
the department of business
and professional regulation
1308
01:11:35,390 --> 01:11:38,170
renewed that decision only
breweries with certain food
1309
01:11:38,170 --> 01:11:40,753
licenses can open for onsite consumption.
1310
01:11:51,070 --> 01:11:53,150
- Right now, you know, we're,
1311
01:11:53,150 --> 01:11:55,460
we're trying to push to get
open in August, but who knows?
1312
01:11:55,460 --> 01:11:58,023
We might not even be able
to open to sale to go.
1313
01:11:58,897 --> 01:12:00,637
To go is only like 10%
of their sales, you know,
1314
01:12:00,637 --> 01:12:03,321
and no breweries can survive off that.
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1315
01:12:03,321 --> 01:12:06,850
It's been a long process in
those hiccups and delays have
1316
01:12:06,850 --> 01:12:09,625
obviously made us take
longer than we expected,
1317
01:12:09,625 --> 01:12:11,928
but I ain't gonna lie. It's been hard,
1318
01:12:11,928 --> 01:12:12,761
especially with that uncertainty
1319
01:12:12,761 --> 01:12:16,410
and not even knowing if you can open.
1320
01:12:16,410 --> 01:12:17,780
- It's high stress.
1321
01:12:17,780 --> 01:12:21,050
If somebody's selling you a
plate of fries with your beer,
1322
01:12:21,050 --> 01:12:24,200
how does that ward off
a virus? It doesn't.
1323
01:12:24,200 --> 01:12:25,440
So guys like us,
1324
01:12:25,440 --> 01:12:29,220
we feel like we're on the
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short end of the stick of this
1325
01:12:29,220 --> 01:12:31,970
thing because we can't sell a beer.
1326
01:12:31,970 --> 01:12:32,803
- The Florida brewers
Guild crafted a letter to
1327
01:12:32,803 --> 01:12:36,039
Governor DeSantis and the DBPR secretary
1328
01:12:36,039 --> 01:12:38,820
Halsey Beshears asking for help saying,
1329
01:12:38,820 --> 01:12:42,070
we are likely to lose more than
100 breweries permanently if
1330
01:12:42,070 --> 01:12:43,800
this continues more than two weeks.
1331
01:12:43,800 --> 01:12:47,410
And with that nearly a third
of the 10,000 jobs supported by
1332
01:12:47,410 --> 01:12:48,710
our industry.
1333
01:12:48,710 --> 01:12:51,570
- You know, sometimes people
have to stop, you know, your,
1334
01:12:51,570 --> 01:12:55,240
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your people just moving and
running and racing and ripping
1335
01:12:55,240 --> 01:12:57,310
That sometimes we don't know that there
1336
01:12:58,482 --> 01:13:00,148
are opportunities that
are right in front of us.
1337
01:13:00,148 --> 01:13:02,980
We're running so fast that we
pass them by some people are
1338
01:13:02,980 --> 01:13:04,130
like filing for unemployment.
1339
01:13:04,130 --> 01:13:05,890
Some people are going to lose their jobs.
1340
01:13:05,890 --> 01:13:09,559
This is the time to figure
out who you are. Dig deep,
1341
01:13:09,559 --> 01:13:13,328
come up with that person that
you know is inside of you.
1342
01:13:13,328 --> 01:13:15,020
There's, you know,
1343
01:13:15,020 --> 01:13:17,430
folks that are gonna come out of this
1344
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01:13:17,430 --> 01:13:19,323
with a whole new perspective.
1345
01:13:29,927 --> 01:13:32,677
- Please, please I can't breathe.
1346
01:13:34,075 --> 01:13:36,742
(police sirens)
1347
01:13:42,163 --> 01:13:45,080
(crowd protesting)
1348
01:14:33,810 --> 01:14:34,780
- Black is beautiful,
1349
01:14:34,780 --> 01:14:37,850
is a collaborative initiative
that was created by weathered
1350
01:14:37,850 --> 01:14:39,730
souls, which is a brewery
out of San Antonio,
1351
01:14:39,730 --> 01:14:42,947
Texas as a way to stand up
against police brutality of
1352
01:14:42,947 --> 01:14:45,176
colored people. The United
States of America, Marcus,
1353
01:14:45,176 --> 01:14:47,780
who is one of the co-owners
1354
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01:14:47,780 --> 01:14:49,660
and head brewer of Weathered Souls.
1355
01:14:49,660 --> 01:14:52,426
Also an African-American man
reached out to me right after
1356
01:14:52,426 --> 01:14:54,806
they decided to kind of make
this initiative something
1357
01:14:54,806 --> 01:14:57,930
public and collaborative for
other breweries and asked me if
1358
01:14:57,930 --> 01:14:58,877
I'd be a part of it.
1359
01:14:58,877 --> 01:15:00,360
And so I talked to him
a little bit about it,
1360
01:15:00,360 --> 01:15:03,530
read some stuff on what he was
doing and decided to do it.
1361
01:15:03,530 --> 01:15:05,950
The idea is that it's a
beer that we all produce.
1362
01:15:05,950 --> 01:15:09,020
The same recipe come
comes from Weathered Souls
1363
01:15:09,020 --> 01:15:11,970
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we package it in similar label
design that they supply to
1364
01:15:11,970 --> 01:15:15,137
all the breweries and a hundred
percent of the proceeds go
1365
01:15:15,137 --> 01:15:19,530
to at least some sort
of local charity work.
1366
01:15:19,530 --> 01:15:21,728
That's going to either
assist in equal rights,
1367
01:15:21,728 --> 01:15:25,130
sort of civil rights movement.
And just trying to remove,
1368
01:15:25,130 --> 01:15:28,753
I think as much inequality
as we can in our respective
1369
01:15:28,753 --> 01:15:32,290
communities, being a man
of color myself, you know,
1370
01:15:32,290 --> 01:15:35,670
I've experienced how the
police have treated me versus
1371
01:15:35,670 --> 01:15:38,940
potentially some of my
friends or white colleagues.
1372
367

01:15:38,940 --> 01:15:41,330
And I think that's why it's
important that green bench
1373
01:15:41,330 --> 01:15:42,163
becomes a part of this.
1374
01:15:42,163 --> 01:15:44,580
I think it's always been
an initiative out of ours
1375
01:15:44,580 --> 01:15:46,240
personally, to do our best,
1376
01:15:46,240 --> 01:15:49,340
to try to create an environment
that people feel welcomed
1377
01:15:49,340 --> 01:15:52,336
and people feel that it's acceptable to be
1378
01:15:52,336 --> 01:15:55,000
whoever you are here.
1379
01:15:55,000 --> 01:15:59,471
We have been involved in a
lot of community conversations
1380
01:15:59,471 --> 01:16:03,311
specifically about segregation
specifically about the
1381
01:16:03,311 --> 01:16:05,577
inequality, not just in beer,
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1382
01:16:05,577 --> 01:16:07,570
but as a whole in our community.
1383
01:16:07,570 --> 01:16:10,600
So I think the long-term goal
for Green Bench to continue
1384
01:16:10,600 --> 01:16:12,110
our community outreach
that we've been doing
1385
01:16:12,110 --> 01:16:13,053
for a long time.
1386
01:17:12,050 --> 01:17:16,378
- It means a lot to me as a kid
that grew up in Philadelphia
1387
01:17:16,378 --> 01:17:20,940
that often had complicated
dealings with law enforcement.
1388
01:17:20,940 --> 01:17:24,681
So it was important to me to
contribute to the narrative
1389
01:17:24,681 --> 01:17:27,360
change. You know, everybody's
gotta do their part
1390
01:17:27,360 --> 01:17:28,280
for what they know how to
1391
01:17:28,280 --> 01:17:31,370
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do. And beer is the thing
that I know how to do.
1392
01:17:31,370 --> 01:17:33,570
And people like to share
beer. And you know,
1393
01:17:33,570 --> 01:17:35,090
you just start sharing beer.
1394
01:17:35,090 --> 01:17:36,350
You start talking about culture,
1395
01:17:36,350 --> 01:17:38,482
you start talking about things
that you have in common.
1396
01:17:38,482 --> 01:17:40,010
And so the things that you don't have
1397
01:17:40,010 --> 01:17:42,173
in common don't even matter.
1398
01:17:42,173 --> 01:17:45,550
It's important that we put
out positive images of black
1399
01:17:45,550 --> 01:17:48,314
people, people of color
to show that, you know,
1400
01:17:48,314 --> 01:17:50,740
we're beautiful we're
just like everyone else
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1401
01:17:50,740 --> 01:17:53,530
we want to be successful. We want to love,
1402
01:17:53,530 --> 01:17:56,080
we want to be happy. We
want to share the joy.
1403
01:17:56,080 --> 01:18:00,460
And we, we want to be a part
of, you know, everyone's life.
1404
01:18:00,460 --> 01:18:03,450
- We're brewing a beer that has
impact. we're brewing a beer
1405
01:18:03,450 --> 01:18:05,010
that is a statement.
1406
01:18:05,010 --> 01:18:08,820
And mostly this is an
opportunity for us to allow two
1407
01:18:08,820 --> 01:18:11,170
breweries that have wonderful people,
1408
01:18:11,170 --> 01:18:14,470
but don't physically have
breweries that are open right now
1409
01:18:14,470 --> 01:18:19,189
to tell their message and
just allow us to try to be a
1410
01:18:19,189 --> 01:18:22,440
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conduit for them to get the liquid out.
1411
01:18:22,440 --> 01:18:25,660
- We're hoping that people
who enjoy craft beer
1412
01:18:25,660 --> 01:18:26,947
will see this
1413
01:18:26,947 --> 01:18:31,357
product and see the movement
energy behind this product.
1414
01:18:31,357 --> 01:18:35,370
And start to have conversations
and ask the hard questions,
1415
01:18:35,370 --> 01:18:37,283
like the really difficult
questions that you know,
1416
01:18:37,283 --> 01:18:39,930
that you have to ask
yourself in the mirror first,
1417
01:18:39,930 --> 01:18:43,740
before you start asking them
in public and we can start to
1418
01:18:43,740 --> 01:18:46,540
make, you know, it's very small change,
1419
01:18:46,540 --> 01:18:48,190
but any amount of change is good.
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1420
01:19:00,420 --> 01:19:02,570
- Today, we are here
at Scofflaw to launch,
1421
01:19:03,558 --> 01:19:04,391
the Black Is Beautiful beer.
1422
01:19:04,391 --> 01:19:07,363
So with that being said,
leaders of the Brut schools,
1423
01:19:07,363 --> 01:19:09,470
a collection of several
breweries in the market now,
1424
01:19:09,470 --> 01:19:12,470
and breweries in planning that
are all minority owned that
1425
01:19:12,470 --> 01:19:16,420
have come together to focus
on opportunity to bring more
1426
01:19:16,420 --> 01:19:19,260
black professionals into the industry.
1427
01:19:19,260 --> 01:19:22,400
The vision is to create a
black tap room where we have an
1428
01:19:22,400 --> 01:19:25,200
environment, which all are
welcome and feel comfortable.
1429
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01:19:25,200 --> 01:19:27,696
That represents diverse flavor profiles.
1430
01:19:27,696 --> 01:19:29,980
So leaders of groups who have came out
1431
01:19:29,980 --> 01:19:32,790
by us individually walking you know,
1432
01:19:32,790 --> 01:19:35,570
down the road to realize that
and the meeting each other,
1433
01:19:35,570 --> 01:19:39,170
along the way and deciding
instead of, you know, walking,
1434
01:19:39,170 --> 01:19:42,080
working at cross purposes to
band together and figure out
1435
01:19:42,080 --> 01:19:44,809
how we could share resources to not only
1436
01:19:44,809 --> 01:19:46,386
accomplish those dreams.
1437
01:19:46,386 --> 01:19:50,520
but create infrastructure to
allow the future of the craft
1438
01:19:50,520 --> 01:19:51,353
beer industry,
1439
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01:19:51,353 --> 01:19:55,090
to walk behind us that look
and feel and sound and have
1440
01:19:55,090 --> 01:19:58,020
those flavor profiles for people like us.
1441
01:19:58,020 --> 01:19:59,670
We decided to participate with
1442
01:19:59,670 --> 01:20:01,070
the Black Is Beautiful Initiative,
1443
01:20:01,070 --> 01:20:04,990
because a couple of the
members of the collective are
1444
01:20:04,990 --> 01:20:09,428
actually employees of scofflaw
and they really took the
1445
01:20:09,428 --> 01:20:12,360
initiative and, you know,
1446
01:20:12,360 --> 01:20:16,447
felt galvanized by that charge
to set up the infrastructure
1447
01:20:16,447 --> 01:20:18,941
required for scofflaw to participate.
1448
01:20:18,941 --> 01:20:22,481
And it was really just a
celebration of our community and
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1449
01:20:22,481 --> 01:20:25,105
allowing an environment where
people can have access to see
1450
01:20:25,105 --> 01:20:27,647
and feel, and taste and experience.
1451
01:20:27,647 --> 01:20:31,260
You know, who we are as a people,
1452
01:20:31,260 --> 01:20:33,080
- all the people that came out,
1453
01:20:33,080 --> 01:20:36,120
aren't just coming out because
it's good beer you're coming
1454
01:20:36,120 --> 01:20:40,734
out because they're really
behind what we're trying
1455
01:20:40,734 --> 01:20:43,830
to build here, which is
a collective of people
1456
01:20:43,830 --> 01:20:45,920
of color to carve out a
1457
01:20:45,920 --> 01:20:46,861
space in craft beer.
1458
01:20:46,861 --> 01:20:51,450
And the black is beautiful
movement was just a beautiful
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1459
01:20:51,450 --> 01:20:53,500
under laying of what we
were already creating.
1460
01:20:53,500 --> 01:20:56,720
So I'm extremely proud. I'm sorry.
1461
01:20:56,720 --> 01:20:58,670
I'm just looking and just
caught up and just all these
1462
01:20:58,670 --> 01:20:59,503
beautiful people. And I see out here.
1463
01:20:59,503 --> 01:21:02,993
- We are leaders of The Bruce school,
1464
01:21:04,100 --> 01:21:05,110
we are the foundation,
1465
01:21:05,110 --> 01:21:07,090
but we're not exclusive.
1466
01:21:07,090 --> 01:21:09,743
We invite unity for all our teams,
1467
01:21:10,624 --> 01:21:13,512
ATL beer game is over there.
All the concise societies,
1468
01:21:13,512 --> 01:21:17,850
brewers home brewers fans connoisseurs
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1469
01:21:17,850 --> 01:21:21,713
This is what craft beer
is all about right here.
1470
01:21:23,021 --> 01:21:25,740
Just the beginning we
want to fix scofflaw.
1471
01:21:25,740 --> 01:21:28,100
Where they at? Right here.
1472
01:21:28,100 --> 01:21:31,320
Hey, y'all just keep supporting everyone.
1473
01:21:31,320 --> 01:21:34,433
Cheers. Hold your beers
up, and lets get poppin
1474
01:21:35,935 --> 01:21:38,518
(upbeat music)
1475
01:22:10,970 --> 01:22:13,690
- I'm just delighted to be
speaking before you all.
1476
01:22:13,690 --> 01:22:14,962
I do develop craft beer,
1477
01:22:14,962 --> 01:22:17,970
the main driving motive
behind that is social economic
1478
01:22:17,970 --> 01:22:22,170
growth. This is the first step
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and the next steps you know,
1479
01:22:22,170 --> 01:22:24,800
there's two options. You can
either fly or take a ladder.
1480
01:22:24,800 --> 01:22:28,040
I'll always recommend you
fly. Just keep driving, man.
1481
01:22:28,040 --> 01:22:30,650
You know, it's about like
increasing our civic pride,
1482
01:22:30,650 --> 01:22:32,830
rehabilitating the area
that's been, you know,
1483
01:22:32,830 --> 01:22:35,560
the city of New Orleans has
kind of neglected as far as when
1484
01:22:35,560 --> 01:22:38,640
it comes to intentionality
on diverting resources,
1485
01:22:38,640 --> 01:22:40,911
back to people that look like me and you.
1486
01:22:40,911 --> 01:22:41,930
And we need that narrative.
1487
01:22:41,930 --> 01:22:45,220
We need that investment and
we need that commitment to
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1488
01:22:45,220 --> 01:22:47,817
improving our community.
So congratulations.
1489
01:23:58,280 --> 01:23:59,867
- It's a tough time for
black people right now.
1490
01:23:59,867 --> 01:24:02,160
It's a tough time for
everybody but you know
1491
01:24:02,160 --> 01:24:05,210
black people are definitely
seeing it the worst as you know,
1492
01:24:05,210 --> 01:24:07,545
like we typically do.
So even with a pandemic,
1493
01:24:07,545 --> 01:24:10,020
we are going to, you know,
1494
01:24:10,020 --> 01:24:12,560
find a way to band together
and move forward. And you know,
1495
01:24:12,560 --> 01:24:14,940
we can't just sit around and
wait for things to get back to
1496
01:24:14,940 --> 01:24:16,970
normal. We have to like adapt or die.
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1497
01:24:16,970 --> 01:24:18,007
That's always been our experience
1498
01:24:18,007 --> 01:24:20,610
and it always will be our experience.
1499
01:24:21,501 --> 01:24:24,084
(upbeat music)
1500
01:25:33,857 --> 01:25:36,590
- Tom and I are both fans
of the history of beer.
1501
01:25:36,590 --> 01:25:38,380
And now that Bastet's real, you know,
1502
01:25:38,380 --> 01:25:42,730
we kind of want to encompass
that whole mantra of beer,
1503
01:25:42,730 --> 01:25:44,010
communal just like food. You know,
1504
01:25:44,010 --> 01:25:46,120
it brings people together and
that's kind of our goal to,
1505
01:25:46,120 --> 01:25:49,110
you know, that's what
we did in our garage.
1506
01:25:49,110 --> 01:25:51,260
That's what we want to
continue to do here.
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1507
01:25:57,400 --> 01:26:00,450
- Finally, opening was
exciting and terrifying
1508
01:26:00,450 --> 01:26:01,420
at the same time.
1509
01:26:01,420 --> 01:26:02,620
To be honest with you,
1510
01:26:02,620 --> 01:26:04,708
all brewers are feeling the
sting of the pandemic still,
1511
01:26:04,708 --> 01:26:08,792
but the little guys like us
feel it a lot more than the
1512
01:26:08,792 --> 01:26:12,551
bigger guys we opened November, 2020,
1513
01:26:12,551 --> 01:26:14,490
and in less than a month,
1514
01:26:14,490 --> 01:26:16,500
I got 24 taps filled with our own beer.
1515
01:26:16,500 --> 01:26:18,480
Now that we're finally open,
1516
01:26:18,480 --> 01:26:21,860
I feel that we can really
show what we're about.
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1517
01:26:21,860 --> 01:26:22,860
We got a lot to say,
1518
01:26:22,860 --> 01:26:26,150
and I think people are finally
hearing what we're saying in
1519
01:26:26,150 --> 01:26:27,600
translated through our beers.
1520
01:26:28,506 --> 01:26:31,089
(upbeat music)
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